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Heefj¢M³e

PERSPECTIVE

efhe´³e ³etefve³eveeFìdme, Dear Unionites,

yeQkeÀ keÀer keÀe@heexjsì ie=n heef$ekeÀe `³etefve³eve Oeeje' kesÀ DeÐeleve DebkeÀ kesÀ ceeO³ece mes 
Deheves efJe®eej meePee keÀjles ngS cegPes n<e& keÀe DevegYeJe nes jne nw. Fme efJeMes<eebkeÀ ceW 
yeQeEkeÀie #es$e ceW efJeheCeve keÀer Deheefjne³e& YetefcekeÀe keÀe efJeJes®eve efkeÀ³ee ie³ee nw. efJeÊeer³e 
mesJeeDeeW keÀe heefj¢M³e les]pe ieefle mes efJekeÀefmele nes jne nw, Dele: veJeesvces<eer Deewj 
keÀe³e&veereflekeÀ efJeheCeve keÀer DeeJeM³ekeÀlee Yeer yeæ{ ieF& nw. ³etefve³eve yeQkeÀ ceW, nce mecePeles 
nQ efkeÀ he´YeeJeMeeueer efJeheCeve keÀe mejeskeÀej kesÀJeue Glheeo Deewj mesJeeDeeW kesÀ he´®eej 
lekeÀ meerefcele veneR nw; yeequkeÀ FmeceW ie´enkeÀeW kesÀ meeLe DeLe&hetCe& mebyebOe yeveevee, GvekeÀer 
DeeJeM³ekeÀleeDeeW keÀes mecePevee Deewj Deveghece cetu³e he´oeve keÀjvee Meeefceue nw.

I am delighted to share my thoughts in the latest issue of 'Union 
Dhara,' our esteemed corporate magazine. This special issue 
explores the indispensable role of marketing within the banking 
sector. As the landscape of financial services continues to 
evolve rapidly, the need for innovative and strategic marketing 
has never been greater. At Union Bank, we understand that 
effective marketing is not just about promoting products and 
services; it is about creating meaningful connections with 
our customers, understanding their needs, and delivering 
unparalleled value.

³etefve³eve yeQkeÀ kesÀ cenlJehetCe& henueeW ceW mes SkeÀ nw meerDeejSce S[dpe keÀe keÀe³ee&vJe³eve, 
pees MeeKeeDeeW, efJeheCeve DeefOekeÀeefj³eeW Deewj he´MeemeefvekeÀ keÀe³ee&ue³eeW kesÀ efueS 
DeefYekeÀequhele SkeÀerke=Àle meceeOeeve nw. meerDeejSce S[dpe ceW efJeMes<eleeDeeW keÀer Yejceej nw 
³eLee he´efle ie´enkeÀ Glheeo (heerheermeer), ie´enkeÀ mebyebOe cetu³e (meerDeejJeer), he´ehle mesJeeSb, 
ie´eefHeÀkeÀue efjheesì&, efMekeÀe³eleeW mes efveheìeve keÀer #ecelee, mesJee DevegjesOe Deewj hetíleeí 
megefJeOeeSb pees SkeÀ ner huesìHeÀece& ceW GheueyOe nQ. ³en he´Ceeueer ve kesÀJeue efMekeÀe³eleeW keÀes 
mebyebefOele efnleOeejkeÀeW keÀes mJele: he´sef<ele keÀjleer nw yeequkeÀ efveOee&efjle ìve&DejeGb[ mece³e 
keÀer meceeeqhle hej efMekeÀe³eleeW keÀes Deeies Yeer yeæ{e osleer nw.  

One of the significant advancements at Union Bank is the 
implementation of CRM Edge, an integrated solution designed 
for Branches, Marketing Officers, and Admin Offices. CRM Edge 
offers a myriad of features, including Product per Customer 
(PPC), Customer Relationship Value (CRV), services availed, 
graphical reports, and the ability to handle complaints, service 
requests, and queries on a single platform. This system not 
only facilitates the automatic routing of complaints to the 
respective stakeholders but also escalates complaints upon 
the expiration of the stipulated turnaround time (TAT).

meerDeejSce S[dpe kesÀ meeLe ³etefve³eve yeQkeÀ keÀejesyeejer ieefleefJeefOe³eeW keÀes mJele: ìŵkeÀ keÀjves, 
ueer[ keÀe o#eleehetCe& heýebOeve, Deewj iéenkeÀ mesJee ceW ieCeveer³e Je=ef× nsleg me#ece yevee nw. 
³en Je=nle meceeOeeve efMekeÀe³eleeW keÀe mece³e Hej Deewj héYeeJeMeeueer lejerkesÀ mes efveheìeve keÀer 
megefJeOee Deewj heĺ³eskeÀ ieénkeÀ kesÀ mebyebOe ceW efJemle=le SJeb meJee¥ieerCe peevekeÀejer héoeve keÀjlee 
nw. meeLe ner, FmeceW meeceL³e&Jeeve efJeMues<eCe meeOeve Deewj DeefYe³eeve héyebOeve meceeOeeve Yeer 
GheueyOe nQ, pees metef®ele efveCe&³e uesves leLee ueef#ele efJeheCeve hé³eemeeW kesÀ efueS cenlJehetCe& nQ.

With CRM Edge, Union Bank is equipped to automatically 
track business activities, manage leads more effectively, and 
significantly improve customer service. This comprehensive 
solution allows us to handle complaints in a timely and 
efficient manner and provides a detailed 360-degree view of 
each customer. Moreover, it includes powerful analytics tools 
and a campaign management solution, which are crucial for 
informed decision-making and targeted marketing efforts.

efve<keÀ<e& kesÀ ªhe ceW, ceQ keÀnvee ®eentbieer efkeÀ efJeheCeve DeefOekeÀejer nceejs ye´Q[ efvecee&Ce ceW 
DeeOeejYetle YetefcekeÀe efveYeeles nQ. efJeéeeme efvecee&Ce, ie´enkeÀ efveÿe keÀes yeæ{eJee osves Deewj 
melele Je=ef× keÀes ieefle osves keÀer efoMee ceW FvekeÀe ³eesieoeve cenlJehetCe& nw. [sìe keÀe ueeYe 
Gþeles ngS, ef[efpeìue veJee®eej keÀes Deheveeles ngS Deewj jes®ekeÀ DeeK³eeve kesÀ ceeO³ece mes 
Jes DeeOegefvekeÀ yeQeEkeÀie keÀer peefìueleeDeeW kesÀ yeer®e yeQkeÀ kesÀ meb®eeueve ceW mene³elee he´oeve 
keÀjles nQ. nceW Deheves efJeheCeve J³eeJemeeef³ekeÀeW kesÀ ³eesieoeve Deewj nceejs ie´enkeÀeW kesÀ he´efle 
GvekeÀer Deìtì he´efleye×lee hej ieJe& nw. 

On a concluding note, I would like to emphasize that marketing 
officers play a pivotal role in shaping our brand. Their work 
is integral to building trust, fostering customer loyalty, and 
driving sustainable growth. By leveraging data, embracing 
digital innovation, and crafting compelling narratives, they 
help us navigate the complexities of the modern banking 
environment. We are proud of the contributions of our 
marketing professionals and their unwavering commitment to 
our customers.

cegPes DeeMee nw efkeÀ Fme DebkeÀ kesÀ ceeO³ece mes DeehekeÀes yeQeEkeÀie ceW efJeheCeve kesÀ yengDee³eeceer 
he´ke=Àefle Deewj ³etefve³eve yeQkeÀ ceW Fme keÀe³e& kesÀ keÀe³e&veereflekeÀ cenlJe kesÀ mebyebOe ceW yengcetu³e 
Deble¢&efä he´ehle nesieer.

As you read through this issue, I hope you gain valuable 
insights into the multifaceted nature of marketing in banking 
and the strategic importance of this function at Union Bank.

DeehekesÀ efvejblej meceLe&ve nsleg DeeYeej, Thank you for your continued support.
MegYekeÀeceveeDeeW meefnle, 

(S. ceefCecesKeuew)
ÒeyebOe efveosµeJeÀ SJeb meerF&Dees

With best regards,

(A. Manimekhalai)
Managing Director & CEO
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mebHeeokeÀer³e
EDITORIAL

efhe´³e heeþkeÀieCe, Dear Readers,

Deepe kesÀ ieefleMeerue keÀejesyeejer ceenewue ceW, efJeheCeve  DeJeM³e ner SkeÀ cenlJehetCe& 
henuet nw. ³en nj meHeÀue GÐece kesÀ he´®eej nsleg DeeJeM³ekeÀ nw, efJekeÀeme keÀes ieefle 
oslee nw, ye´eb[ keÀer ¢M³elee keÀes yeæ{elee nw Deewj ie´enkeÀeW kesÀ meeLe meeLe&keÀ mebyebOe 
yeveelee nw. mecekeÀeueerve efJeheCeve jCeveerefle³eeW ceW veJee®eej, he´ewÐeesefiekeÀer Deewj 
ke=Àef$ece yeg×ceÊee kesÀ yeæ{les he´YeeJe keÀes cenmetme efkeÀ³ee pee mekeÀlee nw. GYejles ì^W[ 
mes efJeheCeve heefj¢M³e ceW ueieeleej HeefjJele&ve neslee nw. he´YeeJeMeeueer efJeheCeve mes 
ueskeÀj Fcee|meJe DevegYeJeeW lekeÀ, ef[efpeìue #es$e ie´enkeÀeW keÀes meeLe&keÀ lejerkeÀeW mes 
peesæ[ves keÀer Deveble mebYeeJeveeSB he´oeve keÀjlee nw.

In today's dynamic business environment, marketing 
is a crucial aspect. It is essential for promotion of every 
successful enterprise, drive growth, enhance brand 
visibility, and build meaningful relationships with 
customers. The growing influence of innovation, technology 
and artificial intelligence can be felt in contemporary 
marketing strategies. Emerging trends constantly reshape 
the marketing landscape. Right from effective marketing 
to immersive experiences, the digital realm offers endless 
possibilities to engage customers in meaningful ways.

met®evee he´ewÐeesefiekeÀer Deewj ke=Àef$ece yegef×ceÊee kesÀ leeuecesue mes  efJeheCekeÀ kesÀ Deheves 
ueef#ele ie´enkeÀeW keÀes mecePeves Deewj Gvemes yeele®eerle keÀjves kesÀ lejerkesÀ ceW ¬eÀebefle DeeF& 
nw. he³ee&JejCe kesÀ he´efle yeæ{leer peeieªkeÀlee kesÀ ³egie ceW, meeceeefpekeÀ efpeccesoejer keÀes 
he´eLeefcekeÀlee osvesJeeues he³ee&JejCe kesÀ DevegketÀue ye´eb[eW keÀer Deesj GheYeesÊeÀe les]peer mes 
DeekeÀe|<ele nes jns nQ. efJeheCeve jCeveerefle³eeW ceW nefjle henueeW keÀes SkeÀerke=Àle keÀjvee 
ve kesÀJeue keÀejesyeej keÀes meeceeefpekeÀ cetu³eeW kesÀ meeLe mebjsefKele keÀjlee nw, yeequkeÀ 
SkeÀ mekeÀejelcekeÀ ye´eb[ íefJe Yeer efJekeÀefmele keÀjlee nw.

The synergy of information technology and artificial 
intelligence has revolutionized the way marketers 
understand and interact with their target customers. In an 
era of ever-growing environmental awareness, consumers 
are increasingly being attracted to eco-friendly brands that 
prioritize social responsibility. Integrating green initiatives 
into marketing strategies not only aligns the business with 
societal values but also develops a positive brand image.

³etefve³eve Oeeje kesÀ Fme DebkeÀ ceW nceves Deheves megOeer heeþkeÀieCe kesÀ meccegKe 
efJeheCeve keÀer ef®ej-heefjJele&veMeerue mebkeÀuhevee kesÀ efJeefYeVe Dee³eece ³eLee FmekeÀe 
efJekeÀeme¬eÀce, IeìkeÀ Deewj veJeervelece ©PeeveeW keÀes Meeefceue keÀjves keÀe he´³eeme 
efkeÀ³ee nw.

We have endeavoured to showcase various dimensions 
of the ever-changing concept of marketing, such as, its 
evolution, components and latest trends, in this issue of 
‘Union Dhara’, for the benefit of our savvy readers.

efJeheCeve kesÀ efJe<e³e hej mìeHeÀ mes he´ehle DeveskeÀ G®®e keÀesefì kesÀ uesKeeW ceW mes 
®e³eve keÀjvee nceejs efueS keÀeHeÀer ®egveewleerhetCe& keÀe³e& jne. nce Fme DeÓgle 
³eesieoeve nsleg DeHeves uesKekeÀJeie& kesÀ he´efle Ëo³e mes DeeYeejer nQ. Fme DebkeÀ 
kesÀ Deie´uesKe kesÀ ceeO³ece mes nceeje he´eslmeenve keÀjves nsleg nce DeeojCeer³e 
keÀe³e&heeuekeÀ efveosMekeÀ Þeer mebpe³e ©ê kesÀ he´efle DeeYeej J³eÊeÀ keÀjles nQ. Fme 
DebkeÀ keÀes mece=× SJeb megmeb³eesefpele yeveeves ceW mebheeokeÀer³e meueenkeÀejeW kesÀ 
cenlJehetCe& ³eesieoeve nsleg nce GvekesÀ he´efle DeeYeej J³eÊeÀ keÀjles nQ.

It was quite a challenging task for us to select from among 
numerous top-notch articles on marketing received from 
staff. We express our heartfelt gratitude to our writers for 
their wonderful contribution. We are grateful to respected 
Executive Director Shri Sanjay Rudra for encouraging us by 
writing the lead article of this issue. This issue has shaped 
up rich in content and design as a result of the valuable 
inputs given by the editorial advisors and we are grateful 
for the same.

nceW DeeMee nw efkeÀ ̀ ³etefve³eve Oeeje' keÀe ̀ ³en' efJeMes<eebkeÀ DeehekeÀes ©ef®ekeÀj ueiesiee.  
nce Fme DebkeÀ kesÀ yeejs ceW DeehekeÀer je³e leLee cetu³eJeOe&ve nsleg DeehekesÀ megPeeJe keÀe 
ueeYe heeves keÀer F®íe jKeles nQ, Dele: nceW Deheveer heéfleef¬eÀ³ee DeJeM³e YespeW.

We hope that this special issue of ‘Union Dhara’ makes 
for an interesting read. We wish to benefit from your 
opinion regarding this issue and suggestions for further 
improvement, so kindly do send us your response.

DeehekeÀer,

(iee³e$eer jefJe efkeÀjCe)

Yours sincerely,

(Gayathri Ravi Kiran)

2 ³etefve³eve Oeeje, peveJejer-cee®e&, 2024
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megmJeeielece

neefo&keÀ MegYekeÀeceveeSb

Þeer hebkeÀpe efÜJesoer ves 27 cee®e&, 2024 keÀes ³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee kesÀ keÀe³e&heeuekeÀ efveosMekeÀ kesÀ ªhe ceW 
heoYeej ie´nCe efkeÀ³ee nw. Fmemes HetJe&, Deehe hebpeeye Sb[ eEmeOe yeQkeÀ ceW cenehe´yebOekeÀ kesÀ ªhe ceW keÀe³e&jle Les. DeehekeÀes 
yeQeEkeÀie ceW 03 oMekeÀeW mes DeefOekeÀ DeJeefOe keÀe mece=× DevegYeJe nw. 
Deeheves efmecyee³eesefmeme Fbmìerìîetì Dee@HeÀ cewvespeceWì mì[erpe, hegCes mes efyepevesme S[efceefvemì^sMeve ceW ceemìme& hetje efkeÀ³ee 
nw leLee Deehe Fbef[³eve Fbmìerìîetì Dee@HeÀ yeQkeÀme& (meerSDeeF&DeeF&yeer) mes he´ceeefCele SmeesefmeSì nQ. Deeheves DeeF&DeeF&Sce, 
je³ehegj mes ShueeF[ HeÀeFveWefMe³eue efjmkeÀ cewvespeceWì ceW SkeÌpeerkeÌ³etefìJe mee|ìefHeÀkesÀì he´esie´ece hetje efkeÀ³ee nw Deewj 
DeeF&yeerS Deewj Siee@ve ]pesv[j FbìjvesMeveue he´eFJesì efueefceìs[ mes keÀvmeuìsMeve ceW yeQkeÀ yees[& y³etjes Üeje keÌ³etjsì efkeÀ³ee 
ie³ee DeeF&DeeF&Sce yeQieuet© keÀe ueer[jefMehe [sJeueheceWì he´esie´ece Yeer hetje efkeÀ³ee nw. hebpeeye Sb[ eEmeOe yeQkeÀ ceW Deheves 
keÀe³e&keÀeue kesÀ oewjeve, Deeheves yeQeEkeÀie kesÀ efJeefYeVe henuegDeeW ceW J³eehekeÀ DevegYeJe he´ehle efkeÀ³ee nw. DeehekeÀes MeeKeeDeeW, 
#es$eer³e keÀe³ee&ue³e Deewj he´Oeeve keÀe³ee&ue³e kesÀ efJeefYeVe efJeYeeieeW ceW keÀece keÀjves keÀe mece=× DevegYeJe nw. Deeheves he´Oeeve 
keÀe³ee&ue³e ceW he´eLeefcekeÀlee #es$e, Kegoje $eÝCe, keÀevetve Deewj Jemetueer, ì^spejer, keÀe@heexjsì ¬esÀef[ì, yees[& meef®eJeeue³e, 
³eespevee Deewj efJekeÀeme, efJeosMeer cegêe, keÀes-ueWeE[ie mesue pewmes efJeefYeVe efJeYeeieeW ceW vesle=lJe He´oeve efkeÀ³ee nw. Deehe 
DeeF&DeeF&SHeÀmeerSue c³et®egDeue HebÀ[ kesÀ v³eemeer yees[& kesÀ v³eemeer Yeer nQ.
³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee ceW DeehekeÀe nee|okeÀ mJeeiele nw.

Þeer efveOeg mekeÌmesvee ves 01 HeÀjJejer, 2022 keÀes ³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee kesÀ keÀe³e&HeeuekeÀ efveosMekeÀ kesÀ ªHe ceW 
keÀe³e&Yeej ie´nCe efkeÀ³ee Lee. Þeer efveOeg mekeÌmesvee JeeefCep³e mveelekeÀ nQ Deewj Deeheves meerSDeeF&DeeF&yeer ³eesi³elee kesÀ meeLe 
J³eJemee³e he´Meemeve ceW mveelekeÀesÊej Yeer efkeÀ³ee nw. Deeheves Deheves yeQeEkeÀie keÀefj³ej keÀer Meg©Deele yeQkeÀ Dee@HeÀ yeæ[ewoe mes 
keÀer Leer Deewj ³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee ceW keÀe³e&Yeej ie´nCe keÀjves mes hetJe& Deeheves ³etkeÀes yeQkeÀ ceW Yeer keÀe³e& efkeÀ³ee nw.

Deehe ³etefve³eve Smesì cewvespeceWì kebÀheveer héeFJesì efueefceìs[ Deewj ³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee mee|Jemespe efueefceìs[ kesÀ 
efveosMekeÀ jns. Deehe SveDeeF&yeerSce DekeÀeoefcekeÀ keÀeGbefmeue kesÀ Yeer meom³e nQ leLee DeehekeÀes ³etheerSmemeer meueenkeÀej hewveue 
ceW efJe<e³e efJeMes<e%e kesÀ ªhe ceW met®eerye× efkeÀ³ee ie³ee nw. Deehe Kegoje yeQeEkeÀie SJeb SceSmeSceF& hej Yeejleer³e yeQeEkeÀie mebIe 
keÀer mLee³eer meefceefle³eeW kesÀ hetJe& meom³e jns nQ. Deeheves Deheves hetjs yeQeEkeÀie keÀefj³ej kesÀ oewjeve SveDeejDeeF& efJeMes<eerke=Àle 
MeeKee, keWÀêer³eke=Àle efjìsue nye leLee keWÀêer³e keÀe³ee&ue³e SJeb héMeemeefvekeÀ keÀe³ee&ue³eeW meefnle efJeefYeVe mLeeveeW hej keÀe³e& 
efkeÀ³ee nw. Deeheves ³etkeÀes yeQkeÀ ceW MeeKee hécegKe leLee Deb®eue hécegKe meefnle efJeefYeVe YetefcekeÀeDeeW ceW keÀe³e& efkeÀ³ee nw. DeeHeves 
efoveebkeÀ 27.03.2024 keÀes yeQkeÀ Dee@HeÀ cenejeä̂e kesÀ Sce[er SJeb meerF&Dees kesÀ ªhe ceW keÀe³e&Yeej iénCe efkeÀ³ee nw.
DeeHekeÀer Heoesvveefle Hej neefo&keÀ MegYekeÀeceveeSb.

Þeer jepeerJe efceÞee ves 01 Dehe´wue 2005 keÀes ³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee ceW jerìsue yeQeEkeÀie efJeYeeie ceW Jeefjÿ he´yevOekeÀ 
kesÀ ©He ceW keÀe³e&ie´nCe efkeÀ³ee. ³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee ceW Deeheves yeQeEkeÀie kesÀ efJeefYeVe #es$eeW pewmes jerìsue yeQeEkeÀie, 
meeceev³e yeQeEkeÀie, ceekexÀeEìie, met®evee he´ewÐeesefiekeÀer, $eÝCe Jemetueer Deeefo #es$eeW ceW keÀe³e& efkeÀ³ee. Deeheves #es$eer³e keÀe³ee&ue³e, 
Fueeneyeeo, #es$eer³e keÀe³ee&ue³e, JeejeCemeer, #es$eer³e keÀe³ee&ue³e, keÀesuekeÀelee Deewj #es$eer³e keÀe³ee&ue³e, cegbyeF&-oef#eCe; 
Deb®eue keÀe³ee&ue³e, cegbyeF& Deewj ueKeveT leLee keWÀêer³e keÀe³ee&ue³e kesÀ met®evee he´ewÐeewefiekeÀer efJeYeeie, oyeeJeie´mle Deeeqmle 
he´yebOeve Jee|ìkeÀue Deewj pecee mebie´nCe efJeYeeie keÀe meHeÀue vesle=lJe efkeÀ³ee. meeLe ner Deehe keÀeMeer ieesceleer meb³egkeÌle 
ie´eceerCe yeQkeÀ, GÊej he´osMe mejkeÀej, efme[yeer SJeb heerSmeyeer Üeje mLeeefhele ³etheer Fb[eqmì^³eue kebÀmeuìWì efueefceìs[ Deewj 
³etyeerDeeF& mee|Jemesme efueefceìs[ kesÀ yees[& efveosMekeÀeW ceW Yeer Meeefceue jns.

Deeheves hegCes efJeéeefJeÐeeue³e mes yeer.F&. Deewj Sce.yeer.S hetje efkeÀ³ee. Deehe Yeejleer³e yeQkeÀme& mebmLeeve Deewj Yeejleer³e yeercee 
mebmLeeve kesÀ he´ceeefCele SmeesefmeSì nQ Deewj Jeefjÿ heerSmeyeer he´yebOeve nsleg yeeryeeryeer Deewj DeeF&DeeF&Sce-yeWieuet© kesÀ Debleie&le 
vesle=lJe efJekeÀeme keÀe³e&¬eÀce ceW menYeeefielee keÀer. DeehekeÀes ef[efpeìue, SveeefueefìkeÌme SJeb met®evee he´ewÐeewefiekeÀer, efjìsue Je 
SceSmeSceF& ¬esÀef[ì leLee Jemetueer he´yebOeve ceW 24 Je<eeX keÀe ienve Deewj JewefJeO³eHetCe& DevegYeJe nw. Deeheves ³etefve³eve yeQkeÀ 
Dee@HeÀ Fbef[³ee kesÀ efueS ef[efpeìue ³ee$ee ©HeeblejCe keÀe vesle=lJe efkeÀ³ee, efpemeceW yeQkeÀ kesÀ he´cegKe ceesyeeFue Sshe ’J³eesce“ 
keÀe MegYeejbYe Deewj ’³etefve³eve mejme“- Jemetueer he´yebOeve nsleg ceesyeeFue SsHe keÀe efJekeÀeme Yeer Meeefceue nw. Deeheves efoveebkeÀ 
01 cee®e&, 2024 keÀes yeQkeÀ Dee@HeÀ Fbef[³ee ceW keÀe³e&heeuekeÀ efveosMekeÀ kesÀ ªhe ceW keÀe³e&Yeej ie´nCe efkeÀ³ee.
DeeHekeÀer Heoesvveefle Hej neefo&keÀ MegYekeÀeceveeSb.
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heefjJele&veMeerue he´Jeen ceW 
meb®eeueve: yeQeEkeÀie GÐeesie ceW 

efJeheCeve henuet

yeQeEkeÀie GÐeesie kesÀ efvejblej efJekeÀefmele nesles 
heefj¢M³e ceW, efJeheCeve jCeveerefle³eeb ie´enkeÀeW 

keÀes DeekeÀe|<ele keÀjves leLee Jele&ceeve ie´enkeÀeW 
keÀes yeveeS jKeves, efJeefve³eecekeÀ efoMeeefveoxMeeW 
keÀe Devegheeueve megefveeq½ele keÀjves leLee oerIee&JeefOe 
ueeYehe´olee keÀes Deeies yeæ{eves ceW cenlJehetCe& 
YetefcekeÀe efveYeeleer nQ. SkeÀ meeOeejCe meer Meg©Deele 
mes ueskeÀj ef[efpeìue ³egie lekeÀ, yeQeEkeÀie #es$e ves 
efJeheCeve J³eJenej ceW GuuesKeveer³e heefjJele&ve osKee 
nw. DeeFS [sìe megj#ee, efJeefve³eecekeÀ Devegheeueve, 
mesJee keÀer iegCeJeÊee Deewj ie´enkeÀ GvcegKelee pewmes 
he´cegKe henuegDeeW keÀe efJeMues<eCe keÀjles ngS yeQeEkeÀie 
GÐeesie ceW efJeheCeve kesÀ Deleerle, Jele&ceeve Deewj 
YeefJe<³e hej ienjeF& mes efJe®eej keÀjW.

heejbheefjkeÀ ªhe mes, yeQeEkeÀie efJeheCeve YeeweflekeÀ 
MeeKeeDeeW Deewj hejmhej yeele®eerle hej efveYe&j 
Lee. FmekesÀ keWÀê ceW SkeÀ cepeyetle MeeKee vesìJeke&À 
mLeeefhele keÀjves, J³eefÊeÀiele mebyebOeeW kesÀ ceeO³ece 
mes efJeéeeme yeveeves Deewj yegefve³eeoer efJeÊeer³e 
Glheeo Deewj mesJeeSb he´oeve keÀjves hej O³eeve 
efo³ee ie³ee. efJeheCeve he´³eeme meerefcele oe³ejs ceW Les 
Deewj cegK³e ªhe mes eEhe´ì ceeref[³ee Deewj ceewefKekeÀ 
he´®eej kesÀ ceeO³ece mes mLeeveer³e mecegoe³eeW keÀes 
ueef#ele keÀjles Les.

Deepe kesÀ ef[efpeìue ³egie ceW yeQkeÀ, ie´enkeÀeW 
keÀer yeæ{leer peªjleeW keÀes hetje keÀjves kesÀ efueS 
he´ewÐeesefiekeÀer-meb®eeefuele efJeheCeve keÀe³e&veerefle³eeW 
keÀes Dehevee jns nQ. Dee@veueeFve Deewj ceesyeeFue 

yeQeEkeÀie huesì]HeÀe@ce& veS ie´enkeÀeW keÀes peesæ[ves Deewj 
Gvemes mebheke&À yeveeS jKeves kesÀ meef¬eÀ³e ceeO³ece 
yeve ieS nQ. [sìe SveeefueefìkeÌme Deewj SDeeF&-
meb®eeefuele SuieesefjLece efJeheCeve DeefYe³eeveeW keÀes 
J³eefÊeÀiele yeveeves ceW yeQkeÀ keÀes me#ece yeveeles 
nQ, efpememes J³eefÊeÀiele hemebo Deewj J³eJenejeW 
kesÀ Devegªhe mesJeeSb SJeb Glheeo he´oeve keÀj 
heeles nQ. leLeeefhe, ef[efpeìue heefjJele&ve kesÀ meeLe 
leceece ®egveewefle³eeb Yeer Deeleer nQ, efJeMes<ekeÀj 
[sìe megj#ee leLee meeFyej megj#ee kesÀ mebyebOe ceW. 
yeQkeÀeW Üeje ie´enkeÀ [sìe SkeÀ$e keÀjves, mebie=nerle 
keÀjves Deewj Ghe³eesie keÀjves kesÀ mebyebOe ceW 
efJeefve³eecekeÀ efoMeeefveoxMe meKle nesves kesÀ keÀejCe 
ce]peyetle megj#ee Ghee³e Deewj Devegheeueve {eB®es keÀer 
DeeJeM³ekeÀlee nesleer nw.

Deeies keÀer Deesj osKeles ngS, yeQeEkeÀie efJeheCeve 
keÀe YeefJe<³e Deewj Yeer DeefOekeÀ ieefleMeerue Deewj 
ie´enkeÀ-keWÀefêle nesves Jeeuee nw. yuee@keÀ®esve, 
ke=Àef$ece yegef×ceÊee Deewj yee³eescesefì^keÌme pewmeer 
GYejleer he´ewÐeesefieefkeÀ³eeb yeQkeÀeW keÀes ie´enkeÀeW kesÀ 
meeLe mebheke&À mLeeefhele keÀjves Deewj efJeÊeer³e mesJee 
osves kesÀ lejerkesÀ ceW Deewj ¬eÀebefle ueeSbieer. Deefle-
Jew³eefÊeÀkeÀjCe (neFhej-heme&veueeF]pesMeve) SkeÀ 
meeceev³e yeele nesieer, efpemeceW yeQkeÀ ie´enkeÀeW keÀer ]
peªjleeW keÀe Deboepee ueieeves Deewj meef¬eÀ³e 
meceeOeeve osves kesÀ efueS efyeie [sìe Deewj 
hetJee&vegceeefvele efJeMues<eCe keÀe Ghe³eesie keÀjWies. 
leLeeefhe, he´esÐeewefiekeÀer ceW GVeefle kesÀ Devegªhe, [sìe 

ieesheveer³elee megefveeq½ele keÀjvee Deewj efJeefve³eecekeÀ 
Devegheeueve yeveeS jKevee yeQkeÀeW kesÀ efueS meJeex®®e 
he´eLeefcekeÀleeSb yeveer jnWieer.

GheYeesÊeÀeDeeW keÀer megj#ee Deewj yeepeej 
eqmLejlee yeveeS jKeves kesÀ efueS efJeefve³eecekeÀ 
efvekeÀe³e yeQeEkeÀie efJeheCeve he´LeeDeeW kesÀ mebyebOe 
ceW meKle efoMee-efveoxMe peejer keÀjles nQ. [sìe 
megj#ee efJeefve³eceve ie´enkeÀ [sìe keÀes mebYeeueves 
ceW heejoe|Melee, menceefle Deewj megj#ee keÀes 
DeefveJee³e& yeveeles nQ. Devegheeueve megefveeq½ele keÀjves 
leLee ie´enkeÀeW ceW efJeéeeme yeæ{eves kesÀ efueS yeQkeÀeW 
keÀes ®eeefnS efkeÀ meg¢æ{ meeFyej megj#ee Ghee³e 
ueeiet keÀjW, efve³eefcele Dee@ef[ì keÀjW Deewj mheä 
ieesheveer³elee veerefle³eeB yeveeSb. 

lespeer mes he´eflemheOeea nesles yeepeej ceW, ie´enkeÀeW 
keÀes DeekeÀe|<ele keÀjves leLee GvnW yeveeS jKeves 
kesÀ efueS Glke=Àä mesJee he´oeve keÀjvee DeeJeM³ekeÀ 
nw. efveyee&Oe Deesceveer®ewveue DevegYeJe, J³eefÊeÀiele 
yeele®eerle Deewj ie´enkeÀeW keÀer hetíleeí leLee 
GvekeÀer mecem³eeDeeW keÀe mece³e hej meceeOeeve 
he´oeve keÀjves hej yeQkeÀeW keÀes O³eeve keWÀefêle keÀjvee 
nesiee. meYeer efJeheCeve he´³eemeeW keÀe cegK³e GÎsM³e 
ie´enkeÀ keWÀefêlelee nesveer ®eeefnS, efpemeceW yeQkeÀ mes 
meef¬eÀ³e ªhe mes ie´enkeÀeW keÀer he´efleef¬eÀ³ee ceebies, 
ie´enkeÀ meblegefä cesefì^keÌme keÀe efJeMues<eCe keÀjW 
Deewj GvekeÀer yeæ{leer ngF& Dehes#eeDeeW keÀes hetje 
keÀjves kesÀ efueS Deheveer mesJeeDeeW keÀes ueieeleej 
heefj<ke=Àle keÀjW.

Þeer mebpe³e ©ê 
keÀe³e&HeeuekeÀ efveosMekeÀ
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

yeQeEkeÀie GÐeesie ceW efJeheCeve keÀeHeÀer cenbiee nes 
mekeÀlee nw, KeemekeÀj peye ef[efpeìue ®ewveueeW keÀe 
ueeYe Gþeles ngS ueef#ele efJe%eeheve DeefYe³eeveeW ceW 
efveJesMe efkeÀ³ee pee jne nes. leLeeefhe, efJeheCeve 
keÀer ueeiele keÀes efveJesMe hej mebYeeefJele he´efleHeÀue 
Deewj oerIe&keÀeefuekeÀ ueeYehe´olee kesÀ meeLe meblegefuele 
efkeÀ³ee peevee ®eeefnS. yepeì DevegketÀueve, 
DeefYe³eeve kesÀ efve<heeove keÀe cetu³eebkeÀve Deewj 
efveJesMe hej he´efleHeÀue keÀes yeæ{eves kesÀ efueS 
mebmeeOeveeW keÀe he´YeeJeer Deeyebìve keÀjves nsleg, yeQkeÀeW 
keÀes efJeheCeve kesÀ efueS [sìe meb®eeefuele ¢efäkeÀesCe 
Deheveevee nesiee.

Dehe³ee&hle mesJee ®ewveue Deewj DeveekeÀ<e&keÀ keÀerceleW 
pewmeer efJeheCeve ®egveewefle³eeW keÀes otj keÀjves kesÀ 
efueS, yeQkeÀ keÀF& keÀe³e&veerefle³eeb Dehevee mekeÀles nQ.  
ef[efpeìue heefjJele&ve Deewj mJe®eeueve ceW efveJesMe 
keÀjves mes heefj®eeueve megJ³eJeeqmLele nes mekeÀlee nw, 

ueeiele keÀce nes mekeÀleer nw Deewj ie´enkeÀ megefJeOee 
yeæ{ mekeÀleer nw. he´eflemheOeea cetu³e efveOee&jCe, 
he´®eej he´eslmeenve Deewj cetu³e Jee|Oele mesJeeDeeW mes 
veS ie´enkeÀ DeekeÀe|<ele efkeÀS pee mekeÀles nQ Deewj 
ceewpetoe ie´enkeÀeW kesÀ efJeéeeme keÀes yeveeS jKee 
pee mekeÀlee nw. FmekesÀ DeefleefjÊeÀ, keÀe³e&veereflekeÀ 
ªhe mes MeeKee vesìJeke&À keÀe efJemleej keÀjves Deewj 
yeQeEkeÀie he´efleefveefOe kesÀ meeLe meePesoejer keÀjves 
mes Jebef®ele mecegoe³eeW lekeÀ yeQeEkeÀie mesJeeDeeW keÀer 
megueYelee Deewj hengb®e keÀes yeæ{e³ee pee mekeÀlee nw.

Debleleë yeQeEkeÀie GÐeesie ceW veJee®eej, 
efJeefMe<ìerkeÀjCe Deewj yeepeej keÀer ieefleMeeruelee 
kesÀ Devegªhe yeoueeJe keÀj heeves keÀer #ecelee hej 
oerIe&keÀeefuekeÀ ueeYehéolee efveYe&j keÀjleer nw. 
HeéflemHeOee& ceW Deeies yeves jnves kesÀ efueS yeQkeÀeW keÀes 
®eeefnS efkeÀ Jes DeewÐeesefiekeÀ ©PeeveeW hej ve]pej jKeW, 
heéflemhee|Oe³eeW keÀer keÀe³e&veerefle³eeW keÀe Devegceeve ueieeSb 

efoveebkeÀ 27.04.2024 keÀes DeeF&yeerS Üeje Dee³eesefpele meceejesn ceW efJeÊeer³e Je<e& 2022-23 nsleg F&]pe 5.0 megOeej met®ekeÀebkeÀ kesÀ Debleie&le 
³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee keÀes otmeje mLeeve he´ehle ngDee. [e@. efJeJeskeÀ peesMeer, meef®eJe, efJeÊeer³e mesJeeSb efJeYeeie, efJeÊe ceb$eeue³e mes hegjmkeÀej 
he´ehle keÀjles ngS Þeer efvelesMe jbpeve, keÀe³e&heeuekeÀ efveosMekeÀ leLee Þeer mebpe³e ©ê, keÀe³e&heeuekeÀ efveosMekeÀ. meeLe nQ Þeer he´JeerCe Mecee&, cegK³e 
cenehe´yebOekeÀ Deewj Þeer DeefJeveeMe he´Yeg, cegK³e efJeÊeer³e DeefOekeÀejer.

leLee Deheves Glheeo Deewj mesJeeDeeW ceW veJeervelee 
ueeSb. héeflemheOeea yeepeej heefj¢M³e ceW melele 
efJekeÀeme Deewj ueeYehéolee yeveeS jKeves kesÀ efueS 
cepeyetle yéeb[ meeKe keÀe efvecee&Ce, iéenkeÀ efJeéeeme 
keÀes yeæ{eJee osves Deewj veJee®eej keÀer mebmke=Àefle keÀes 
efJekeÀefmele keÀjves keÀer cegK³e YetefcekeÀe nesieer.

efve<keÀ<e& ceW, yeQeEkeÀie GÐeesie ceW ef[efpeìue 
veJee®eej, efve³eecekeÀ peeb®e Deewj ie´enkeÀeW keÀer 
yeoueleer Dehes#eeDeeW mes he´sefjle nesles ngS efJeheCeve 
SkeÀ ienve heefjJele&ve mes iegpej jne nw. [sìe 
megj#ee, efve³eecekeÀ Devegheeueve, mesJee keÀer iegCeJeÊee 
Deewj ie´enkeÀ GvcegKelee keÀes he´eLeefcekeÀlee oskeÀj, 
yeQkeÀ DeeOegefvekeÀ yee]peej keÀer peefìueleeDeeW keÀes 
heej keÀj mekeÀles nQ, oerIe&keÀeefuekeÀ ueeYehe´olee 
keÀes yeæ{eJee os mekeÀles nQ leLee ie´enkeÀeW Deewj 
efnleOeejkeÀeW oesveeW kesÀ efueS mLee³eer cetu³e yevee 
mekeÀles nQ.
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nce DeeHekesÀ vesle=lJe ceW yeQkeÀ kesÀ GppJeue YeefJe<³e keÀer keÀecevee keÀjles nQ.

DeveerLe Leesceme
GHe ceneÒeyebOeJeÀ

osJeveerue heeC[s³e
GHe ceneÒeyebOeJeÀ

jbpeerle Jeer vee³ej
GHe ceneÒeyebOeJeÀ

efJepe³e kegÀceej efmevne
GHe ceneÒeyebOeJeÀ

oereqhleceeve kegÀceej ieghlee
GHe ceneÒeyebOeJeÀ

MeefMe keÀeble
GHe ceneÒeyebOeJeÀ

MebkeÀj jeJe osJeje
GHe ceneÒeyebOeJeÀ

ìer Sme M³eece megboj
GHe ceneÒeyebOeJeÀ

DejeEJeo S®e peer
GHe ceneÒeyebOeJeÀ

ìerF&peerSme VIII 
ceW heoesVeefle Hej 
neefo&keÀ yeOeeF&

ìerF&peerSme VII 
ceW heoesVeefle Hej 
neefo&keÀ yeOeeF&

ìerF&peerSme VI 
ceW heoesVeefle Hej 
neefo&keÀ yeOeeF&

kesÀ cenWê js·er
ceneÒeyebOeJeÀ

megveerue kegÀceej peoueer
ceneÒeyebOeJeÀ

ceveespe kegÀceej
ceneÒeyebOeJeÀ

De®e&vee MegkeÌuee
ceneÒeyebOeJeÀ

Ë<eerkesÀMe efceÞee
ceneÒeyebOeJeÀ

Þeer mejespe kegÀceej oeMe
ceneÒeyebOeJeÀ

njs ke=À<Ce oeme
ceneÒeyebOeJeÀ

De©Ce kegÀceej
cegK³e cenehe´yebOekeÀ

Deefveue kegÀefjue
cegK³e cenehe´yebOekeÀ

yeervee Jeeefno
cegK³e cenehe´yebOekeÀ

efMeKej keÀer Deesj...
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nce DeeHekesÀ megKeo SJeb meefke´À³e mesJeeefveJe=Êe peerJeve keÀer keÀecevee keÀjles nQ.

jepesMe Sce kesÀ
GHe ceneÒeyebOeJeÀ

ueeue ®ebo PejJeeue
GHe ceneÒeyebOeJeÀ

héoerhe kegÀceej ÞeerJeemleJe
GHe ceneÒeyebOeJeÀ

mel³esvê kegÀceej eEmen
GHe ceneÒeyebOeJeÀ

meleerMe kegÀceej heÆvee³ekeÀ
GHe ceneÒeyebOeJeÀ

Deej efJeéeséejve
cenehe´yebOekeÀ

ªhe ueeue ceerCee
cenehe´yebOekeÀ

meer Jeer cebpegveeLe
cenehe´yebOekeÀ

MewuesMe kegÀceej eEmen
cegK³e cenehe´yebOekeÀ

MegYecemleg...
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efJeheCeve ceW he´ewÐeesefiekeÀer keÀe yeæ{lee Ghe³eesie

Deepe he´ewÐeesefiekeÀer efJeheCeve kesÀ nj henuet 
keÀe DeefYeVe Debie yeve ieF& nw. ef[efpeìue 

veJee®eejeW ceW lespeer ves efJeheCeve GÐeesie ceW ¬eÀebefle 
uee oer nw, Deewj J³eJemeeef³e³eeW keÀes Deheves ueef#ele 
ie´enkeÀeW lekeÀ hengb®eves Deewj GvnW peesæ[s jKeves kesÀ 
efueS DeJemej he´oeve efkeÀS nQ.

efheíues kegÀí Je<eeX ceW, he´ewÐeesefiekeÀer ves yee]peej ceW 
Yeejer yeoueeJe efkeÀS nQ, efJeMes<e ªhe mes efJeheCeve 
kesÀ #es$e ceW. J³eeheejer Jeie& lespeer mes yeæ{les efJeheCeve 
®ewveueeW keÀe Ghe³eesie keÀjkesÀ Jesye hej ie´enkeÀeW kesÀ 
meeLe mebJeeo keÀjves ceW me#ece ngS nQ. 

meesMeue ceeref[³ee, Jesye, ceesyeeFue HeÀesve 
Deewj ie´enkeÀ mebyebOe he´yebOeve he´Ceeueer pewmeer 
he´ewÐeesefieefkeÀ³eeb Jele&ceeve efJeheCeve J³eJemLee hej 
cenlJehetCe& he´YeeJe [eueleer nQ. ceewpetoe Deewj 
YeefJe<³e kesÀ ie´enkeÀeW keÀes peesæ[ves Deewj GvekeÀer 
peªjleeW hej MeesOe keÀjves ceW veF& he´ewÐeesefiekeÀer 
mene³elee he´oeve keÀjleer nw. he´ewÐeesefiekeÀer ceW 
efJekeÀeme kesÀ keÀejCe, J³eeheejer Jeie& kesÀ efueS 
Deewj Yeer DeefOekeÀ kegÀMeuelee mes keÀece keÀjvee 
mebYeJe nes ie³ee nw Deewj FmekesÀ ceeO³ece mes 
J³eeheejer Jeie& yeæ[er mebK³ee ceW ueesieeW lekeÀ hengb®e 
mekeÀles nQ.

he´ewÐeesefiekeÀer kesÀ Ghe³eesie mes, Deepe keÀer efJeheCeve 
J³eJemLee ceW efJeefYeVe ueeYe he´ehle ngS nQ pees Fme 
he´keÀej nQ ë

GVele ue#³eerkeÀjCe Deewj Jew³eefÊeÀkeÀjCe: 
efJeheCeve ceW he´ewÐeesefiekeÀer kesÀ he´cegKe ueeYeeW 
ceW mes SkeÀ efJeheCeve DeefYe³eeveeW keÀes meìerkeÀ 
ªhe mes ueef#ele Deewj Jew³eefÊeÀke=Àle keÀjves keÀer 
#ecelee nw. [sìe SveeefueefìkeÌme Deewj ke=Àef$ece 
yegef×ceÊee keÀer ceoo mes, J³eeheejer Jeie& ie´enkeÀ 
J³eJenej, he´eLeefcekeÀleeDeeW Deewj pevemeebeqK³ekeÀer 
ceW cetu³eJeeve peevekeÀejer FkeÀùe keÀj mekeÀles nQ. 
³en peevekeÀejer GvnW Del³eefOekeÀ ueef#ele Deewj 
Jew³eefÊeÀke=Àle efJe%eeheve yeveeves ceW mene³elee he´oeve 
keÀjlee nw, efpemekesÀ heefjCeecemJeªhe ie´enkeÀ 

pegæ[eJe ceW megOeej neslee nw Deewj ªheeblejCe oj 
DeefOekeÀ nesleer nw.

yeæ{er ngF& hengb®e Deewj ¢M³elee: he´ewÐeesefiekeÀer 
ves efJeheCeve he´³eemeeW keÀer hengb®e Deewj ¢M³elee 
ceW GuuesKeveer³e efJemleej efkeÀ³ee nw. meesMeue 
ceeref[³ee huesì]HeÀe@ce&, me®e& Fbpeve Deewj ceesyeeFue 
SeqhuekesÀMeve kesÀ he´³eesie ves J³eJemee³eeW keÀes Deheves 
GlheeoeW ³ee mesJeeDeeW keÀes yeæ{eJee osves kesÀ efueS 
veS ®ewveue he´oeve efkeÀS nQ. he´YeeJeer me®e& Fbpeve 
DevegketÀueve (SmeF&Dees) lekeÀveerkeÀeW kesÀ ceeO³ece mes, 
J³eeheejer Jeie& me®e& Fbpeve kesÀ ceeO³ece mes Deheveer 
JesyemeeFì keÀer jQeEkeÀie ceW megOeej keÀj mekeÀles nQ. 
³en Yeer megefveeq½ele keÀj mekeÀles nQ efkeÀ GvekeÀe 
ye´eb[ he´emebefiekeÀ me®e& ceW he´cegKelee mes efoKeeF& oslee 
nw, efpememes Dee@jiesefvekeÀ ì^wef]HeÀkeÀ yeæ{lee nw Deewj 
ye´eb[ keÀer ¢M³elee yeæ{leer nw. 

ueeiele he´YeeJeer efJeheCeve jCeveerefle³eeB: eEhe´ì 
efJe%eeheve, ìsueerefJepeve efJe%eeheve Deewj efyeueyees[& 
pewmeer heejbheefjkeÀ efJeheCeve efJeefOe³eeb cenbieer 
nes mekeÀleer nQ Deewj DekeÌmej DeefOekeÀ hengb®e 
keÀer DeeJeM³ekeÀlee nesleer nw. FmekesÀ efJehejerle, 
ef[efpeìue ceekexÀeEìie jCeveerefle³eeB J³eehekeÀ hengb®e 
kesÀ meeLe ueeiele he´YeeJeer efJekeÀuhe he´oeve keÀjleer 
nQ. F&cesue efJeheCeve, meesMeue ceeref[³ee efJeheCeve 
Deewj kebÀìWì efJeheCeve efkeÀHeÀe³eleer Deewj Del³eefOekeÀ 
he´YeeJeer ef[efpeìue efJeheCeve - lekeÀveerkeÀeW kesÀ kegÀí 
GoenjCe nQ efpevekeÀe Ghe³eesie yeQkeÀ Deheves ueef#ele 
ie´enkeÀeW lekeÀ hengb®eves kesÀ efueS keÀj mekeÀles nQ. 

JeemleefJekeÀ mece³e [sìe efJeMues<eCe Deewj 
DeefYe³eeve DevegketÀueve: he´ewÐeesefiekeÀer J³eeheejer 
Jeie& keÀes JeemleefJekeÀ mece³e [sìe SkeÀ$e keÀjves 
Deewj GmekeÀe efJeMues<eCe keÀjves ceW me#ece yeveeleer 
nw, efpememes GvekesÀ efJeheCeve DeefYe³eeveeW kesÀ 
he´oMe&ve mebyebefOele cetu³eJeeve peevekeÀejer efceueleer 
nw. ietieue SveeefueefìkeÌme Deewj meesMeue ceeref[³ee 
SveeefueefìkeÌme pewmes ìtume kesÀ meeLe J³eeheejer Jeie& 
JesyemeeFì ì^wef]HeÀkeÀ, menYeeefielee oj, eqkeÌuekeÀ-Le´t 

oj Deewj ªheeblejCe pewmes he´cegKe cewefì^keÌme keÀes 
ì^wkeÀ keÀj mekeÀles nQ. ³en [sìe GvnW he´YeeJeer 
efveCe&³e uesves Deewj JeemleefJekeÀ mece³e ceW Deheves 
DeefYe³eeveeW keÀes DevegketÀefuele keÀjves, DeefOekeÀlece 
he´YeeJeMeeruelee Deewj efveJesMe hej DeefOekeÀlece 
cegveeHeÀe megefveeq½ele keÀjlee nw. 

yesnlej ie´enkeÀ pegæ[eJe Deewj menYeeefielee: 
ef[efpeìue veJee®eejeW ves J³eJemee³eeW kesÀ Deheves 
ie´enkeÀeW kesÀ meeLe yeele®eerle keÀjves kesÀ lejerkesÀ 
keÀes yeoue efo³ee nw. meesMeue ceeref[³ee huesì]HeÀe@ce&, 
®ewìyee@ì Deewj Jew³eefÊeÀke=Àle cewmeseEpeie mesJeeSB 
J³eJemee³eeW keÀes ie´enkeÀeW kesÀ meeLe DeefOekeÀ 
J³eefÊeÀiele ªhe mes pegæ[ves, GvekesÀ he´MveeW keÀe GÊej 
osves, mene³elee he´oeve keÀjves Deewj mLee³eer mebyebOe 
yeveeves ceW me#ece yeveeleer nQ. ie´enkeÀ pegæ[eJe keÀe 
³en mlej ye´eb[ kesÀ he´efle JeHeÀeoejer keÀes yeæ{eJee 
oslee nw Deewj ie´enkeÀ meblegefä keÀes yeæ{elee nw.

he´ewÐeesefiekeÀer ves J³eeheejer Jeie& kesÀ efueS mebYeeJeveeDeeW 
keÀer ogefve³ee Keesue oer nw, efpememes GvnW Deheves 
efJeheCeve ue#³eeW keÀes he´ehle keÀjves kesÀ efueS veS 
jemles Deewj jCeveerefle³eeW keÀe Ghe³eesie keÀjves keÀer 
Devegceefle efceueleer nw.  

mJe®eeueve Deewj o#elee: he´ewÐeesefiekeÀer ves 
Dee@ìescesMeve ìtume Deewj mee@HeÌìJes³ej keÀer megefJeOee 
oer nw, pees efJeheCeve he´ef¬eÀ³eeDeeW keÀes megJ³eJeeqmLele 
keÀjves kesÀ meeLe-meeLe mece³e Deewj mebmeeOeveeW keÀer 
Yeer ye®ele keÀjles nQ. F&cesue efJeheCeve Dee@ìescesMeve, 
meesMeue ceeref[³ee Mes[îeteEueie ìtume Deewj ie´enkeÀ 
mebyebOe he´yebOeve (meerDeejSce) efmemìce Fme yeele 
kesÀ kegÀí GoenjCe nQ efkeÀ kewÀmes he´ewÐeesefiekeÀer ves 
oesnjeS peeves Jeeues keÀe³eeX keÀes mJe®eeefuele keÀj 
efo³ee nw, efpememes J³eeheejer Jeie& keÀes DeefOekeÀ 
jCeveereflekeÀ ieefleefJeefOe³eeW hej O³eeve keWÀefêle 
keÀjves ceW mene³elee he´oeve keÀer nw. Jeke&À]HeÌuees keÀes 
mJe®eeefuele keÀjkesÀ, J³eeheejer Jeie& Deheveer o#elee 
ceW megOeej Deewj Deheves mebmeeOeveeW keÀe DeefOekeÀlece 
Ghe³eesie keÀj mekeÀles nQ meeLe ner mece³e hej Deewj 
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ueef#ele DeefYe³eeve ceW yesnlej heefjCeece he´ehle keÀj 
mekeÀles nQ.

FbìjweqkeÌìJe meeceie´er: ef[efpeìue veJee®eejeW ves 
FbìjweqkeÌìJe meeceie´er he´eªheeW keÀes pevce efo³ee nw 
pees oMe&keÀeW keÀes efJeefMeä ªhe mes DeekeÀe|<ele keÀjles 
nQ. Jeeref[³ees, eqkeÌJe]pe, heesue, FvHeÀesie´eefHeÀkeÌme Deewj 
mebJee|Oele JeemleefJekeÀlee DevegYeJe Yeer FbìjweqkeÌìJe 
meeceie´er kesÀ kegÀí GoenjCe nQ efpevekeÀe J³eeheejer 
Jeie& J³eehekeÀ ye´eb[ DevegYeJe yeveeves kesÀ efueS ueeYe 
Gþe mekeÀles nQ. FbìjSeqkeÌìJe meeceie´er ve kesÀJeue 
O³eeve KeeR®eleer nw yeequkeÀ meef¬eÀ³e Yeeieeroejer 
keÀes Yeer he´eslmeeefnle keÀjleer nw, efpememes efJeefYeVe 
ef[efpeìue huesìHeÀeceeX hej G®®e mlej keÀer 
menYeeefielee Deewj meePeekeÀjCe neslee nw.

héYeeJeMeeueer efJeheCeve: meesMeue ceeref[³ee Deewj 
héewÐeesefiekeÀer kesÀ Go³e ves héYeeJeMeeueer ceekexÀeEìie keÀes 
Yeer pevce efo³ee nw. ³en SkeÀ MeefÊeÀMeeueer jCeveerefle 
nw, pees GlheeoeW ³ee mesJeeDeeW keÀes yeæ{eJee osves kesÀ 
efueS ueeskeÀefhé³e J³eefÊeÀlJe keÀe Ghe³eesie keÀjleer nw. 
héYeeJeMeeueer ueesieeW ves meesMeue ceeref[³ee huesìHeÀe@ce& 
hej yeæ[s hewceeves hej HeÀe@ueesDeme& yeveeS nQ, efpememes Jes 
Deheveer hengb®e Deewj héYeeJe keÀe efJemleej keÀjves Jeeues 
yéeb[eW kesÀ efueS cetu³eJeeve Yeeieeroej yeve ieS nQ. 
J³eeheejer Jeie& héYeeJeMeeueer men³eesie kesÀ ceeO³ece mes 
efJeefMeä iéenkeÀeW lekeÀ hengb®e mekeÀles nQ, yeepeej ceW 
Deheveer efJeéemeveer³elee mLeeefhele keÀj mekeÀles nQ Deewj 
héeceeefCekeÀ yéeb[ yevee mekeÀles nQ.

Jee@³eme me®e& Dee@eqhìceeFpesMeve: OJeefve-
meef¬eÀ³e GhekeÀjCeeW Deewj DeeYeemeer mene³ekeÀeW kesÀ 
he´meej kesÀ keÀejCe Jee@³eme me®e& ceW Dehe´l³eeefMele 
Je=ef× ngF& nw. J³eeheejer Jeie& keÀes Deye ceewefKekeÀ 
he´MveeW keÀes hetje keÀjves kesÀ efueS Deheveer meeceie´er 
Deewj JesyemeeFìeW keÀes DevegketÀefuele keÀjves keÀer 
DeeJeM³ekeÀlee nw. Jee@Fme me®e& Dee@eqhìceeFpesMeve ceW 
he´eke=ÀeflekeÀ Yee<ee hewìve& mes cesue Keeves kesÀ efueS 
meeceie´er keÀes DevegketÀefuele keÀjvee Deewj ceewefKekeÀ 
he´MveeW kesÀ mebef#ehle, meìerkeÀ GÊej he´oeve keÀjvee 
Meeefceue nw. Jee@Fme me®e& keÀe DevegketÀueve keÀjkesÀ, 
J³eJemee³eer ³en megefveeq½ele keÀj mekeÀles nQ efkeÀ 
GvekeÀe ye´eb[ mceeì& mheerkeÀj Deewj Jee@Fme me®e& kesÀ 
³egie ceW Deheves Deehe keÀes mLeeefhele keÀj mekesÀ.  

GVele ie´enkeÀ Deble¢&efä: he´ewÐeesefiekeÀer ves 
J³eJemee³eeW Üeje ie´enkeÀ peevekeÀejer SkeÀ$e keÀjves 
kesÀ lejerkesÀ ceW ¬eÀebefle ueeF& nw. [sìe SveeefueefìkeÌme 
keÀer ceoo mes, J³eeheejer Jeie& ie´enkeÀ J³eJenej, 
he´eLeefcekeÀleeDeeW Deewj Kejerooejer hewìve& keÀer ienjer 
mecePe neefmeue keÀj mekeÀles nQ. ³en %eeve GvnW 
Ssmeer ceekexÀeEìie jCeveerefle³eeW keÀes lew³eej keÀjves ceW 
me#ece yeveelee nw pees GvekesÀ ueef#ele ie´enkeÀeW kesÀ 
meeLe cesue Keeleer nQ, efpemekesÀ heefjCeecemJeªhe 
G®®e ie´enkeÀ meblegefä Deewj yesnlej ªheeblejCe 
oj he´ehle nesleer nw. ie´enkeÀ peevekeÀejer keÀe ueeYe 
GþekeÀj, J³eeheejer Jeie& Del³eefOekeÀ Jew³eefÊeÀke=Àle 
DevegYeJe yevee mekeÀles nQ pees ie´enkeÀ pegæ[eJe keÀes 
yeæ{eJee oslee nw. 

Deee|ìefHeÀefMe³eue FbìsefuepeWme (SDeeF&) 
Deewj ceMeerve uee\veie: SDeeF& Deewj ceMeerve 
uee\veie SuieesefjLece keÀej&JeeF& ³eesi³e Deble¢&efä 
Deewj mJe®eeefuele he´ef¬eÀ³eeSb he´oeve keÀj efJeheCeve 
ceW ¬eÀebefle uee jns nQ. ³es he´ewÐeesefieefkeÀ³eeb hewìve& 
keÀer hen®eeve keÀjves, ie´enkeÀ J³eJenej keÀer 
YeefJe<³eJeeCeer keÀjves Deewj efJeheCeve DeefYe³eeveeW keÀes 
DevegketÀefuele keÀjves kesÀ efueS yeæ[er cee$ee ceW [sìe 
keÀe efJeMues<eCe keÀj mekeÀleer nQ. SDeeF&-meb®eeefuele 
®ewìyee@ì Yeer lespeer mes Deece nesles pee jns nQ, pees 
®eewyeermeeW Iebìs J³eefÊeÀiele ie´enkeÀ yeele®eerle Deewj 
mene³elee he´oeve keÀjles nQ. 

DeeYeemeer Deewj mebJee|Oele JeemleefJekeÀlee 
(JeerDeej/SDeej): DeeYeemeer Deewj mebJee|Oele 
JeemleefJekeÀlee he´ewÐeesefieefkeÀ³eeB J³eJemee³eeW kesÀ Deheves 
ie´enkeÀeW kesÀ meeLe pegæ[ves kesÀ lejerkesÀ keÀes yeoue 
jner nQ. efj³eue Smìsì mebheefÊe³eeW keÀer DeeYeemeer 
DevegYetefle³eeW mes ueskeÀj FbìjweqkeÌìJe SDeej 
DevegYeJeeW lekeÀ, pees ie´enkeÀeW keÀes GlheeoeW keÀes 
Jemlegleë `Dee]peceeves' kesÀ efueS he´sefjle keÀjlee 
nw, ³es Fcee|meJe he´ewÐeesefieefkeÀ³eeb DeefÜleer³e Deewj 
³eeoieej DevegYeJe he´oeve keÀjleer nQ, ie´enkeÀ 
pegæ[eJe yeæ{eleer nQ Deewj Kejero efveCe&³eeW keÀes 
he´YeeefJele keÀjleer nQ. 

[sìe ieesheveer³elee Deewj megj#ee: pewmes-pewmes 
he´ewÐeesefiekeÀer Deeies yeæ{ jner nw, [sìe ieesheveer³elee 
Deewj megj#ee, ®e®ee& keÀe cenlJehetCe& efJe<e³e yevelee 

pee jne nw. J³eeheejer Jeie& keÀes efve³eceeW keÀe heeueve 
keÀjvee ®eeefnS Deewj ³en megefveeq½ele keÀjvee ®eeefnS 
efkeÀ Jes ie´enkeÀ [sìe keÀes efpeccesoejer mes mebYeeueW. 
heejoMeea [sìe he´LeeDeeW kesÀ ceeO³ece mes efJeéeeme 
yeveevee Deewj cepeyetle megj#ee Ghee³eeW keÀes ueeiet 
keÀjvee ie´enkeÀeW kesÀ efJeéeeme Deewj pegæ[eJe keÀes 
yeveeS jKeves ceW cenlJehetCe& nesiee. 

Jee@³eme Deewj efJepegDeue me®e&: Jee@³eme 
DeefmemìWì Deewj efJe]pegDeue me®e& lekeÀveerkeÀeW 
keÀe Go³e ueesieeW keÀer met®evee Deewj GlheeoeW keÀes 
Keespeves kesÀ lejerkesÀ keÀes ve³ee DeekeÀej os jne 
nw. Fve GYejles me®e& ì^W[dme keÀes hekeÀæ[ves Deewj 
veS lejerkeÀeW mes ie´enkeÀeW lekeÀ hengb®eves keÀe ue#³e 
jKeves Jeeues J³eeheejer Jeie& kesÀ efueS Jee@³eme Deewj 
efJepegDeue me®e& kesÀ efueS meeceie´er keÀe DevegketÀueve 
cenlJehetCe& nes peeSiee. 

¬eÀe@me-®ewveue SkeÀerkeÀjCe: SkeÀ menpe ie´enkeÀ 
DevegYeJe yeveeves kesÀ efueS, J³eeheejer Jeie& keÀes 
Deheves he´³eemeeW keÀes efJeefYeVe ®ewveueeW ceW SkeÀerke=Àle 
keÀjves keÀer DeeJeM³ekeÀlee nw. he´ewÐeesefiekeÀer meYeer 
huesìHeÀeceeX hej cewmeseEpeie Deewj [sìe kesÀ leeoelc³e 
keÀes me#ece yeveeleer nw, efpememes ie´enkeÀeW keÀes SkeÀ 
ye´eb[ kesÀ meeLe ueieeleej pegæ[s jnves ceW ceoo 
efceueleer nw, ®eens Jes SkeÀ JesyemeeFì ye´eG]pe keÀj 
jns neW, meesMeue ceeref[³ee hej yeele®eerle keÀj jns 
neW, ³ee efkeÀmeer YeeweflekeÀ mìesj hej pee jns neW. 

efve<keÀ<e&: he´ewÐeesefiekeÀer, efJeheCeve GÐeesie ceW ¬eÀebefle 
uee jner nw, J³eJemee³eeW keÀes veJeerve lejerkeÀeW kesÀ 
he´³eesie keÀjkesÀ Deheves ueef#ele ie´enkeÀeW mes pegæ[ves 
Deewj Del³eefOekeÀ ueeYe Dee|pele keÀjves kesÀ DeJemej 
he´oeve keÀj jner nw. Fme ueieeleej efJekeÀefmele 
nes jns heefj¢M³e ceW he´eflemheOeea yeves jnves Deewj 
meHeÀuelee neefmeue keÀjves keÀer ®eenle jKeves Jeeues 
J³eeheejer Jeie& kesÀ efueS ef[efpeìue veJee®eejeW keÀes 
Deheveevee Deewj GmeceW Deeies yeves jnvee cenlJehetCe& 
nesiee.

ceveer<e ieghlee 
keWÀ.keÀe., DeveskeÌme, nwojeyeeo  
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efJeheCeve ceW ìerce-Jeke&À keÀe cenlJe

heefj®e³e: yeQeEkeÀie keÀer ieefleMeerue Deewj 
he´eflemheOee&hetCe& ogefve³ee ceW, he´YeeJeer efJeheCeve 

ie´enkeÀ DeefOeie´nCe, he´efleOeejCe Deewj meblegefä 
keÀes yeæ{eves ceW ìerce-Jeke&À cenlJehetCe& YetefcekeÀe 
efveYeelee nw. neueeBefkeÀ, Fme GÐeesie ceW efJeheCeve 
Glke=Àälee he´ehle keÀjves kesÀ efueS J³eefÊeÀiele 
he´efleYee mes keÀneR DeefOekeÀ keÀer DeeJeM³ekeÀlee 
nesleer nw Deewj Jen nw, `ìerce kesÀ meom³eeW 
kesÀ yeer®e hejmhej men³eesieelcekeÀ he´³eeme Deewj 
leeuecesue'. 

efJeefYevve keÀewMeue mesì: 

yeQeEkeÀie peiele ceW Glheeo efJekeÀeme Deewj 
ie´enkeÀ mebyebOe he´yebOeve mes ueskeÀj peesefKece 
efJeMues<eCe Deewj Devegheeueve lekeÀ kesÀ keÀe³eeX 
keÀer SkeÀ efJemle=le Íe=bKeuee Meeefceue nw. SkeÀ 
meecebpem³ehetCe& efJeheCeve ìerce efJeefYevve keÀewMeue 
³egkeÌle J³eefÊeÀ³eeW keÀes SkeÀ meeLe ueeleer nw, 
efpeveceW mes he´l³eskeÀ efJeheCeve kesÀ efJeefYeVe 
henuegDeeW ceW Deheveer efJeMes<e%elee keÀe ³eesieoeve 
oslee nw. peneB SkeÀ Deesj ìerce keÀe SkeÀ meom³e 
efJeefMeä ie´enkeÀ Keb[eW kesÀ Devegªhe mecceesnkeÀ 
mebosMe lew³eej keÀjves ceW Glke=Àälee he´ehle keÀj 
mekeÀlee nw, JeneR otmejs kesÀ heeme yeepeej 
[sìe keÀer J³eeK³ee keÀjves Deewj efJekeÀeme kesÀ 
DeJemejeW keÀer hen®eeve keÀjves kesÀ efueS cepeyetle 
efJeMues<eCeelcekeÀ keÀewMeue nes mekeÀlee nw. Fve 
he´efleYeeDeeW keÀe Ghe³eesie keÀjkesÀ, ìerce J³eehekeÀ 
efJeheCeve jCeveerefle³eeB efJekeÀefmele keÀj mekeÀleer nQ, 
pees ueef#ele ie´enkeÀeW keÀer DeeJeM³ekeÀleeDeeW mes 
cesue KeeS Deewj J³eJemee³e Je=ef× keÀes yeæ{eJee os. 

efJe®eej-cebLeve Deewj j®eveelcekeÀlee:  

Del³eefOekeÀ les]peer mes yeoueles yeQeEkeÀie heefj¢M³e 
ceW ie´enkeÀeW keÀe O³eeve DeekeÀe|<ele keÀjves kesÀ 
efueS veJee®eej cenlJehetCe& nw. men³eesieelcekeÀ 
efJe®eej-cebLeve me$e ìerce kesÀ meom³eeW keÀes veS 
efJe®eej GlheVe keÀjves Deewj efJeheCeve kesÀ efueS 

o#elee Deewj mece³e he´yebOeve:  

yeQeEkeÀie GÐeesie ceW o#elee meJeexheefj nw. efJeheCeve 
jCeveerefle³eeW keÀe mece³e hej efve<heeove SkeÀ 
yeæ[e Deblej uee mekeÀlee nw. ìerce kesÀ he´l³eskeÀ 
meom³e keÀer leekeÀle keÀe ueeYe GþekeÀj Deewj 
efJeMes<e%elee kesÀ DeeOeej hej keÀe³eeX keÀes 
efJeYeeefpele keÀjkesÀ, ìerce keÀe³e&-he´Jeen keÀes 
megJ³eJeeqmLele keÀj mekeÀleer nw Deewj heefj³eespevee 
keÀes mece³emeercee kesÀ Deboj ner he´YeeJeeslheeokeÀlee 
kesÀ meeLe efve<heeefole keÀj mekeÀleer nw. Þece keÀe 
³en efJeYeepeve ve kesÀJeue GlheeokeÀlee keÀes 
yeæ{elee nw yeequkeÀ ³en Yeer megefveeq½ele keÀjlee 
nw efkeÀ efJeheCeve henueeW keÀes legjble ueeiet efkeÀ³ee 
peeS, efpememes yeQkeÀeW keÀes yeepeej kesÀ DeJemejeW 
keÀe ueeYe Gþeves Deewj Je]keÌle mes Deeies jnves 
keÀer Devegceefle efceueleer nw. FmekesÀ DeueeJee, 
he´YeeJeer men³eesie, megiece meb®eej Deewj mecevJe³e 
keÀer megefJeOee he´oeve keÀjlee nw, osjer keÀes keÀce 
keÀjlee nw Deewj efJeheCeve he´³eemeeW kesÀ he´YeeJe keÀes 
yeæ{elee nw. 

iegCeJeÊee efve³eb$eCe:  

yeQkeÀeW keÀer he´efleÿe Deewj efJeéemeveer³elee keÀes 
yeveeS jKeves kesÀ efueS iegCeJeÊee kesÀ G®®e 
ceevekeÀeW keÀes yeveeS jKevee DeeJeM³ekeÀ nw. 

veS ¢efäkeÀesCe leueeMeves kesÀ efueS SkeÀ efJeefMeä 
ceb®e he´oeve keÀjleer nw. peerJeble ®e®ee&DeeW Deewj 
j®eveelcekeÀ he´efleef¬eÀ³ee kesÀ ceeO³ece mes ìerce 
keÀ®®eer DeJeOeejCeeDeeW keÀes he´YeeJeMeeueer 
DeefYe³eeveeW ceW heefj<ke=Àle keÀj mekeÀleer nw, pees 
mebmLee keÀes he´eflemhee|Oe³eeW mes Deueie keÀjleer 
nw. j®eveelcekeÀlee Deewj he´³eesie keÀer mebmke=Àefle 
keÀes yeæ{eJee oskeÀj ìerce-Jeke&À mebmLee keÀes 
Del³eeOegefvekeÀ efJeheCeve henue efJekeÀefmele keÀjves 
ceW me#ece yeveelee nw, pees yee]peej kesÀ yeoueles 
meceerkeÀjCeeW kesÀ meeLe cesue Keeleer nw Deewj ye´eb[ 
keÀes Deeies yeæ{eves ceW ceooieej meeefyele nesleer nw. 

efJeefYevve keÀewMeue mesìeW keÀe ueeYe 
Gþeves Deewj j®eveelcekeÀlee keÀes 
yeæ{eJee osves mes ueskeÀj o#elee 
Deewj iegCeJeÊee efve³eb$eCe yeæ{eves 

lekeÀ, ìerce-Jeke&À yeQeEkeÀie efJeheCeve 
ceW meHeÀuelee keÀer veeRJe kesÀ ªhe ceW 

keÀe³e& keÀjlee nw.
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efJemleej hej meeJeOeeveerhetJe&keÀ O³eeve jKekeÀj 
efJeheCeve meeceefie´³eeW keÀer DeKeb[lee keÀes yeveeS 
jKeves ceW ìerce-Jeke&À cenlJehetCe& YetefcekeÀe 
efveYeeleer nw. meceer#ee he´ef¬eÀ³ee ceW Meeefceue keÀF& 
ìerce meom³eeW kesÀ meeLe, yeQkeÀ DeefYe³eeve Megª 
nesves mes henues efkeÀmeer Yeer mebYeeefJele $egefì ³ee 
efJemebieefle³eeW keÀer hen®eeve keÀj mekeÀles nQ 
Deewj GveceW Dehesef#ele heefjJele&ve keÀj mekeÀles 
nQ. men³eesieelcekeÀ he´efleef¬eÀ³ee leb$e Deewj 
hegvejeJe=Êeer³e MeesOeve he´ef¬eÀ³eeSb ìerceeW keÀes Deheveer 
efJeheCeve jCeveerefle³eeW keÀes heefj<ke=Àle keÀjves ceW 
me#ece yeveeleer nQ, efpememes ³en megefveeq½ele neslee 
nw efkeÀ mebosMe he´eceeefCekeÀlee Deewj he´emebefiekeÀlee 
kesÀ meeLe ietbpeles nQ. ìerce-Jeke&À kesÀ ceeO³ece mes 
iegCeJeÊee efve³eb$eCe keÀes he´eLeefcekeÀlee oskeÀj, 
yeQkeÀ ie´enkeÀeW keÀe efJeéeeme peerle mekeÀles nQ Deewj 
yeepeej ceW Deheveer ye´eb[ íefJe keÀes cepeyetle keÀj 
mekeÀles nQ. 

DevegketÀueveMeeruelee Deewj ue®eerueeheve: 

yeQeEkeÀie GÐeesie efvejblej heefjJele&veMeerue nw, 
pees ie´enkeÀeW keÀer yeoueleer he´eLeefcekeÀleeDeeW, 
efve³eecekeÀ DeeJeM³ekeÀleeDeeW Deewj lekeÀveerkeÀer 
he´ieefle mes he´sefjle nw. ìerce-Jeke&À yeQkeÀeW keÀes 
ìerce kesÀ meom³eeW kesÀ meecetefnkeÀ %eeve Deewj 
efJeMes<e%elee keÀe ueeYe GþekeÀj Fve heefjJele&veeW 
keÀes peuoer Deewj he´YeeJeer {bie mes Deheveeves 
kesÀ efueS he´sefjle keÀjlee nw. men³eesie Deewj 
efvejblej meerKeves keÀer he´Je=efÊe keÀes yeæ{eJee oskeÀj 
ìerceW yeepeej kesÀ ©PeeveeW keÀe Devegceeve ueiee 
mekeÀleer nQ Deewj he´eflemheOee& ceW Deeies jnves 
kesÀ efueS Deheveer ceekexÀeEìie jCeveerefle³eeW keÀes 
meef¬eÀ³e ªhe mes mecee³eesefpele keÀj mekeÀleer nQ. 
FmekesÀ DeueeJee, he´YeeJeer men³eesie yeQkeÀeW keÀes 
Dehe´l³eeefMele ®egveewefle³eeW kesÀ meehes#e lJeefjle 
he´efleef¬eÀ³ee osves, peesefKeceeW keÀes keÀce keÀjves Deewj 
GYejles DeJemejeW keÀe ueeYe Gþeves ceW me#ece 
yeveelee nw. veJee®eej kesÀ efueS Glhe´sjkeÀ kesÀ ªhe 
ceW heefjJele&ve keÀes DeheveekeÀj yeQkeÀ yeepeej ceW 
melele efJekeÀeme ueeves kesÀ efueS ìerce-Jeke&À keÀe 
ueeYe Gþe mekeÀles nQ.

meceLe&ve Deewj he´sjCee: 

yeQeEkeÀie #es$e ®egveewefle³eeW Deewj oyeeJeeW keÀe 
Gef®ele efnmmee he´mlegle keÀjlee nw, uesefkeÀve 
ìerce-Jeke&À keÀce&®eeefj³eeW kesÀ efueS meceLe&ve 
Deewj he´sjCee keÀe ñeesle he´oeve keÀjlee nw. ìerce 
ceW SkeÀlee nes, lees kesÀ Yeerlej, meom³e meePee 
ue#³eeW kesÀ Fo&-efieo& SkeÀpegì nesles nQ Deewj 
SkeÀ meeLe meHeÀueleeDeeW keÀe peMve ceveeles nQ, 
Fmemes meewneo& Deewj Dehevesheve keÀer YeeJevee keÀes 
yeæ{eJee efceuelee nw. ³en mene³ekeÀ JeeleeJejCe 
J³eefÊeÀ³eeW keÀes Deheveer meerceeDeeW mes Deeies yeæ{ves 
Deewj Deheves keÀece ceW Glke=Àälee ceW Je=ef× keÀjves 
kesÀ efueS he´³eeme keÀjves nsleg he´eslmeeefnle keÀjlee 
nw. FmekesÀ DeueeJee, he´YeeJeer men³eesie yeQkeÀeW 
keÀes Deheveer ìerceeW keÀer meecetefnkeÀ efJeMes<e%elee 
keÀe ueeYe Gþeves ceW me#ece yeveelee nw, efpememes 
keÀce&®eeefj³eeW keÀes cetu³eJeeve mebmeeOeveeW Deewj 
%eeve lekeÀ hengb®e efceueleer nw. ìerce-Jeke&À Deewj 
men³eesie keÀer mebmke=Àefle keÀes yeæ{eJee oskeÀj, yeQkeÀ 
keÀe³ee&ue³eeW ceW mekeÀejelcekeÀ JeeleeJejCe yevee 
mekeÀles nQ pees Meer<e& he´efleYee keÀes DeekeÀe|<ele 
keÀjlee nw. Fmemes oerIe&keÀeefuekeÀ meHeÀuelee Deewj 
eqmLejlee megefveeq½ele nesleer nw. 

J³eehekeÀ heefjhe´s#³e:  

ìerce-Jeke&À yeQkeÀeW keÀes efJeefYeVe ¢efäkeÀesCeeW mes 
cetu³eJeeve Deble¢&efä Deewj ¢efäkeÀesCe he´ehle keÀjves 
ceW me#ece yeveelee nw, efpememes GvekeÀer jCeveereflekeÀ 
efveCe&³e uesves keÀer he´ef¬eÀ³ee meg¢æ{ nesleer nw. ìerce 
kesÀ meom³eeW keÀer meecetefnkeÀ yegef×ceÊee Deewj 
DevegYeJe keÀe ueeYe GþekeÀj, yeQkeÀ yeepeej 
keÀer ieefleMeeruelee Deewj GheYeesÊeÀe J³eJenej 
keÀer J³eehekeÀ mecePe efJekeÀefmele keÀj mekeÀles nQ. 
men³eesieelcekeÀ DevegmebOeeve, efJeMues<eCe Deewj 
efJe®eej-efJeceMe& ìerceeW keÀes veS jemles leueeMeves 
Deewj Dehe´³egÊeÀ DeJemejeW keÀes Gpeeiej keÀjves, 
yeepeej ceW veJee®eej ueeves kesÀ efueS meMeÊeÀ yeveeles 
nQ. meeLe ner meeLe meom³eeW ceW  he´YeeJeer men³eesie, 
%eeve meePee keÀjves Deewj efvejblej megOeej keÀer 
mebmke=Àefle keÀes yeæ{eJee oslee nw, efpememes ie´enkeÀeW 
lekeÀ meHeÀueleehetJe&keÀ yeQeEkeÀie megefJeOeeDeeW keÀes 
hengB®ee³ee pee mekeÀlee nw.

ie´enkeÀ-keWÀefêle ¢efäkeÀesCe:  

he´l³eskeÀ meHeÀue efJeheCeve henue kesÀ cetue ceW 
ie´enkeÀeW keÀer peªjleeW Deewj he´eLeefcekeÀleeDeeW 
keÀer ienjer mecePe nesleer nw. ìerceJeke&À yeQkeÀeW 
keÀes ie´enkeÀ Deble¢&efä keÀes he´YeeJeer {bie mes 
FkeÀùe keÀjves Deewj mebMuesef<ele keÀjves ceW 
me#ece yeveelee nw, efpememes ³en megefveeq½ele neslee 
nw efkeÀ efJeheCeve he´³eeme ueef#ele oMe&keÀeW kesÀ 
meeLe he´efleOJeefvele nesles nQ. efJeheCeve kesÀ efueS 
ie´enkeÀ-keWÀefêle ¢efäkeÀesCe keÀes yeæ{eJee oskeÀj, 
ìerce J³eefÊeÀiele DevegYeJe efJekeÀefmele keÀj 
mekeÀleer nQ pees ie´enkeÀeW kesÀ meeLe ienjs mebyebOe 
keÀes yeæ{eJee oslee nw. men³eesieelcekeÀ he´³eeme 
yeQkeÀeW keÀes efveyee&Oe DevegYeJe he´oeve keÀjves 
ceW me#ece yeveeles nQ pees nj ì®ehJeeFbì hej 
ie´enkeÀeW keÀes he´meVe keÀjles nQ. ìerce Jeke&À kesÀ 
ceeO³ece mes ie´enkeÀ DevegYeJe keÀes he´eLeefcekeÀlee 
oskeÀj, yeQkeÀ mLee³eer mebyebOe yevee mekeÀles nQ pees 
JeHeÀeoejer keÀes yeæ{eJee osles nQ, Debleleë yeQkeÀ 
keÀer oerIe&keÀeefuekeÀ meHeÀuelee Deewj ueeYehe´olee 
ceW DeefÜleer³e ³eesieoeve keÀjles nQ.

efve<keÀ<e&: 

Debleleë yeQeEkeÀie peiele ceW ìerce kesÀ meom³eeW 
kesÀ yeer®e men³eesie Deewj leeuecesue keÀes yeæ{eJee 
oskeÀj, yeQkeÀ veF& mebYeeJeveeDeeW keÀes Keesue 
mekeÀles nQ Deewj Deheveer efJeheCeve jCeveerefle³eeW 
ceW veJeervelee uee mekeÀles nQ. men³eesie keÀes 
cegK³e cetu³e kesÀ ªhe ceW DeheveekeÀj, yeQkeÀ 
®egveewefle³eeW mes efveheì mekeÀles nQ. ieefleMeerue 
yeQeEkeÀie heefj¢M³e ceW efvejblej efJekeÀeme Deewj 
he´eflemheOee&lcekeÀlee kesÀ efueS Kego keÀes mLeeefhele 
keÀj mekeÀles nQ. pewmes-pewmes GÐeesie efJekeÀefmele nes 
jne nw, ìerce-Jeke&À keÀer MeefÊeÀ yeQeEkeÀie efJeheCeve 
ceW veJee®eej Deewj ie´enkeÀ-keWÀêer³elee kesÀ efueS 
he´sjkeÀ MeefÊeÀ yeveer jnsieer. 

³et. GheWoj 

�es[.Sue.meer., nwojeyeeo 
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efJeheCeve ceW mebhe´s<eCe keÀe cenlJe

Jele&ceeve mece³e ceW efJeheCeve GlheeokeÀ Deewj 
GheYeesÊeÀe kesÀ efjMles keÀes veS ªhe mes 

heefjYeeef<ele keÀj jne nw. Deepe efJeheCeve kesÀJeue 
JemlegDeeW keÀes yes®eves lekeÀ meerefcele veneR jne nw 
yeequkeÀ Glheeo keÀer ceebie keÀes yeveeves mes ueskeÀj 
Glheeo keÀes yes®eves kesÀ yeeo ie´enkeÀ keÀes ncesMee 
kesÀ efueS Dehevee yeveevee FmekeÀe GÎsM³e nw. 
efJeheCeve DeepekeÀue peerJeve Mewueer keÀes efveOee&efjle 
keÀjves ueiee nw. ³en efJeheCeve ner nw pees megyen 
kesÀ ìtLeye´Me mes ueskeÀj jele ceW meesves Jeeues efyemlej 
keÀes efveOee&efjle keÀjlee nw. ³en nceW efmeKeelee nw, 
peeieªkeÀ keÀjlee nw Deewj yeleelee nw efkeÀ DecegkeÀ 
Glheeo nceejs J³eefÊeÀlJe kesÀ DevegketÀue nw Deewj 
Fmemes peerJeve Deewj mejue yevesiee. 

³en meJe&efJeefole nw efkeÀ ie´enkeÀ yeepeej keÀe 
YeieJeeve nw. pevemebK³ee keÀer ¢efä mes osKee peeS 
lees Yeejle efJeée keÀe meyemes yeæ[e yeepeej nw. efJeée 
keÀer meejer kebÀheefve³eeb Deheves efJeheCeve kesÀ oebJe-heW®e 
Yeejle ceW Deepeceeves keÀes Deelegj nQ. Yeejle SkeÀ 
efJekeÀemeMeerue DeLe&J³eJemLee nw Deewj efJeheCeve keÀer 
he´®egj mebYeeJeveeDeeW mes Yeje ngDee nw.

mejue MeyoeW ceW efJeheCeve keÀe cegK³e keÀe³e& ie´enkeÀeW 
keÀer peªjle keÀes hetje keÀjvee leLee F®íeDeeW keÀes 
hen®eevevee Deewj Gve Dehes#eeDeeW keÀes hetje keÀjves 
kesÀ efueS meJeexÊece veerefle³eeb {tb{vee nw leeefkeÀ efkeÀmeer 

GÐece kesÀ efueS jepemJe Deewj ueeYe GlheVe efkeÀ³ee 
pee mekesÀ. 

efJeheCeve ceW mebhe´s<eCe keÀe cenlJe  

Deepe kesÀ oewj ceW nj efJe®eej, he´³eesie keÀer peeves 
Jeeueer nj Jemleg, pees peerJeve keÀes mejue yeveeleer 
nw, Glheeo nw. he´l³eskeÀ Glheeo kesÀ Glheeove 
keÀe GÎsM³e GmekesÀ he´³eesiekeÀlee& lekeÀ hengb®evee 
neslee nw, efpemes efyevee De®ís mebhe´s<eCe kesÀ hetje 
veneR efkeÀ³ee pee mekeÀlee. efJeheCeve SkeÀ Je=no 
efJe<e³e nw, efpemekesÀ he´l³eskeÀ ®ejCe ceW mebhe´s<eCe 
keÀe efJeMes<e cenlJe nw, efpemekeÀer Meg©Deele ueesieeW 
keÀer DeeJeM³ekeÀleeDeeW keÀes helee keÀjves mes ueskeÀj 
Glheeove keÀe efvecee&Ce Gmes ie´enkeÀ lekeÀ hengb®eeves 
SJeb Jeeheme Gvemes he´efleef¬eÀ³ee uesves lekeÀ ceW mebhe´s<eCe 
meeqcceefuele nw. efJeheCeve mebhe´s<eCe leYeer he´YeeefJele 
neskeÀj Jeebefíle heefjCeece oslee nw peye meYeer 
mebhe´s<eCe mebJeOe&ve meeOeve kebÀheveer kesÀ Glheeove Deewj 
mesJeeDeeW keÀer mheä lemJeerj osves kesÀ efueS SkeÀef$ele 
SJeb meceeqvJele nesles nQ. meb®eej mebhe´s<eCe keÀer 
SkeÀcee$e kegbÀpeer nw, efpemekesÀ ceeO³ece mes efJeheCekeÀ 
Deheves GlheeoeW kesÀ yeejs ceW ie´enkeÀeW lekeÀ yeele 
hengb®ee mekeÀles nQ. mebhe´s<eCe efJeheCeve kesÀ he´l³eskeÀ 
®ejCe ceW DeeJeM³ekeÀ nw.  

efJeheCeve ceW mebhe´s<eCe kesÀ ueeYe: efJeheCeve ceW 
mebhe´s<eCe keÀewMeue kesÀ meceeJesMe mes efvecve ueeYe 
efceueles nQ - 

i.	 Gef®ele Glheeo keÀer peevekeÀejer osvee, ie´enkeÀeW 
keÀes peeieªkeÀ keÀjvee SJeb Deheves Glheeo kesÀ 
efueS ve³ee yeepeej yeveevee. 

ii.	 ie´enkeÀeW kesÀ peerJeve keÀes mejue SJeb megKece³e 
yeveevee. 

iii.	 ie´enkeÀeW keÀes hetCe& peerJevekeÀeue lekeÀ Dehevee 
yeveeves kesÀ efueS GvekesÀ meeLe he´YeeJeer Deewj 
oerIe&keÀeefuekeÀ mebyebOe yeveevee. YeeJeveelcekeÀ 
ªhe mes pegæ[s ie´enkeÀ meeceev³ele: keÀYeer 
otmejs Glheeo keÀer Deesj veneR peeles nQ. 

iv.	 kebÀheveer ³ee mebmLee kesÀ DeebleefjkeÀ ceeceueeW 
ceW DeefOekeÀeefj³eeW Deewj keÀee|cekeÀeW kesÀ 
yeer®e mecevJe³e mLeeefhele keÀjvee pees SkeÀ 
De®ís Glheeo kesÀ Glheeove kesÀ efueS 
DeeJeM³ekeÀ nw.

v.	 veJee®eej kesÀ ceeO³ece mes Deheves efueS veS 
ie´enkeÀeW keÀer Keespe peejer jKevee, efpememes 
kebÀheveer ueieeleej ueeYe keÀcee mekesÀ. 

vi.	 mebhe´s<eCe kesÀ Üeje heejoe|Melee yeæ{evee Deewj 
ie´enkeÀeW keÀes Deheves Glheeo keÀer peevekeÀejer 
he´YeeJeer ªhe mes osvee.

vii.	efJeheCeve yeeOeeDeeW keÀes otj keÀjves kesÀ efueS 
he´YeeJeer ³eespeveeSb yeveevee Deewj GvekeÀes 
De®ís mebhe´s<eCe mes ueeiet keÀjJeevee.  

viii.	ie´enkeÀeW kesÀ meeLe De®ís J³eeJemeeef³ekeÀ 
mebyebOe mLeeefhele keÀjvee 

efJeheCeve ceW mebhe´s<eCe kesÀ he´cegKe meeOeve : 
mebhe´s<eCe efvecveefueefKele lejerkesÀ mes efkeÀmeer mebieþve 
Deewj GmekeÀer efJeheCeve jCeveerefle³eeW keÀes he´YeeefJele 
keÀjleer nw -

i.	 efJe%eeheve: ³en meb®eej keÀe iewj-J³eefÊeÀiele 
ceeO³ece nw. ³en ®eens eEhéì nes ³ee 
FueskeÌì̂e@efvekeÀ, oesveeW ceW ner ³en yeæ[s hewceeves hej 
iéenkeÀeW lekeÀ hengb®eves keÀe meyemes memlee Deewj 
mejue lejerkeÀe ceevee peelee nw. ³en metef®ele 
keÀjvee, ceveevee, he=LekeÀ keÀjvee Deewj ³eeo 
efoueevee pewmes ®eej GÎsM³eeW keÀes SkeÀ meeLe 
hetje keÀjlee nw ³en yéeb[ FeqkeÌJeìer yeveeves Deewj 
yeveeS jKeves ceW Yeer ceoo keÀjlee nw.

ii.	 pevemebheke&À: ³en meb®eej keÀe oeslejHeÀe ªhe 
nw. FmeceW keÀesF& mebieþve, kebÀheveer, heeìea ³ee 
J³eefÊeÀ, ueesieeW kesÀ yeer®e ceW peekeÀj Deheves 
Glheeo, efJe®eej ³ee DeJeOeejCee keÀer yeele 
keÀjlee nw, efpemes pevelee Deheves J³eefÊeÀiele 
DevegYeJe kesÀ DeeOeej hej mJeerkeÀej ³ee 
DemJeerkeÀej keÀjleer nw.  

efJeheCeve 
mebieþveelcekeÀ GÎsM³eeW 

keÀer he´eeqhle kesÀ efueS hejmhej 
ueeYekeÀejer efJeefve³eceeW Deewj ueef#ele 
yeepeej kesÀ meeLe mebyebOeeW kesÀ me=peve, 
efJekeÀeme Deewj Devegj#eCe kesÀ efueS 

DeefYekeÀequhele keÀe³e&¬eÀceeW keÀe efJeMues<eCe, 
efve³eespeve, ef¬eÀ³eevJe³eve, efve³eb$eCe Deewj 

efJelejCe keÀe he´yebOeve keÀnueelee nw.

- efHeÀefuehe keÀesìuej
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iii.		 he´l³e#e efJeheCeve: FmeceW ceesyeeFue, 
ìsueerHeÀesve, F&cesue ³ee efkeÀmeer Dev³e 
FueskeÌì^e@efvekeÀ ceeO³ece mes ueef#ele ie´enkeÀeW 
mes meerOes mebJeeo efkeÀ³ee peelee nw. he´l³e#e 
efJeheCeve efkeÀmeer kebÀheveer keÀer GvekeÀer efJeefMeä 
DeeJeM³ekeÀleeDeeW Deewj efJeMes<eleeDeeW kesÀ 
Devegªhe efye¬eÀer mebosMe kesÀ meeLe mebYeeefJele 
efJeMes<e ie´enkeÀeW kesÀ meeLe mebJeeo keÀjves keÀe 
DeJemej osleer nw, efpememes Feq®íle heefjCeece 
he´ehle nesles nQ.  

iv.		 efye¬eÀer mebJeOe&ve: peye kebÀheveer Deheves 
Glheeo keÀer efye¬eÀer yeæ{eves kesÀ efueS efJeMes<e 
Dee@HeÀj, ítì, ketÀheve, efieHeÌì he´oeve keÀjleer 
nw, lees Fmes efye¬eÀer mebJeOe&ve keÀnles nQ. FmeceW 
ie´enkeÀeW keÀes DeekeÀe|<ele keÀj he´eslmeeefnle 
efkeÀ³ee peelee nw, efpememes cepeyetle efjMleeW 
keÀe efvecee&Ce neslee nw. 

v.		 J³eefÊeÀiele efye¬eÀer: J³eefÊeÀiele efye¬eÀer mes leelhe³e& 
efkeÀmeer Glheeo keÀes hesMe keÀjves, iéenkeÀeW keÀes 
Glheeo kesÀ yeejs ceW mecePeeves Deewj Glheeo yes®eves 
kesÀ efueS Deeceves-meeceves yeele®eerle keÀjves mes 
nw. ³en mebhés<eCe keÀe heejmheefjkeÀ ªhe nesves kesÀ 
keÀejCe meyemes héYeeJeer nw leLee Fmemes lelkeÀeue 
heefjCeece efceueles nQ.

efJeheCeve ceW mebhe´s<eCe keÀer ©keÀeJeìW  

Yeejle pewmes osMe ceW, peneb nj ceerue hej heeveer 
Deewj JeeCeer yeoue peeleer nw, Yee<ee keÀer efJeefJeOelee 

kesÀ keÀejCe mebhe´s<eCe keÀer Yee<ee keÀe ®egveeJe keÀjvee 
SkeÀ ®egveewleer nw. 

efJeheCeve ceW mebhe´s<eCe keÀer yeeOeeDeeW keÀes otj keÀjves 
keÀer jCeveerefle:

1)	 meyemes henues he´ehlekeÀlee& kesÀ YeewieesefuekeÀ, 
Deee|LekeÀ, meeceeefpekeÀ, heeefjJeeefjkeÀ henuegDeeW 
keÀe DeO³e³eve DeeJeM³ekeÀ nw. 

2)	Gef®ele mebhe´s<eCe ceeO³ece keÀe ®egveeJe keÀjvee 
®eeefnS.

3)	 Ssmeer Yee<ee keÀe ®egveeJe keÀjvee ®eeefnS pees 
mejue SJeb he´ehlekeÀlee& kesÀ DevegketÀue nes. 

4)	 keÀefþve Deewj peefìue MeyoeW keÀer yepee³e mejue 
Deewj menpe MeyoeW keÀe he´³eesie leke&Àmebiele 
neslee nw.  

5)	 mebosMe íesìe Deewj efJe®eej hetCe& nesvee ®eeefnS 
efpemeceW Glheeo keÀer ³etSmeheer keÀe efpe¬eÀ nes. 

6)	 ie´enkeÀeW keÀer efvepeer ©ef®e Deewj GlmegkeÀlee keÀe 
hetje O³eeve jKevee ®eeefnS.  

7)	 veJee®eej keÀe meceeJesMeve Deefle DeeJeM³ekeÀ nw.

8)	 mebhe´s<eCe ceW he´eLeefcekeÀ leLee cenlJehetCe& iegCeeW 
hej ner ®e®ee& keÀjvee ®eeefnS.  

9)	 efkeÀmeer Yeer he´keÀej keÀer Oeee|cekeÀ, meeceeefpekeÀ 
³ee jepeveereflekeÀ efìhheCeer mes ye®evee ®eeefnS. 

10)	efpeccesoejer Deewj F&ceeveoejer kesÀ meeLe Glheeo 
keÀer efJeMes<eleeDeeW leLee GmekesÀ meeLe pegæ[s 
iegCeeW keÀes yeleevee ®eeefnS.  

meejebMe: mebhe´s<eCe keÀewMeue kesÀ efyevee efJeheCeve 
keÀer keÀuhevee Yeer veneR keÀer pee mekeÀleer keÌ³eeWefkeÀ 
efJeheCeve keÀer Meg©Deele mes ueskeÀj Deble lekeÀ 
mebhe´s<eCe lekeÀveerkeÀ Deefle DeeJeM³ekeÀ nesleer nw. 
efJeheCeve keÀe he´Lece GÎsM³e Deheves ie´enkeÀ keÀer 
DeeJeM³ekeÀleeDeeW keÀes peevevee neslee nw Deewj 
GmekesÀ Devegmeej Deheves GheueyOe Glheeo keÀes 
he´mlegle keÀj kesÀJeue DeeJeM³ekeÀlee hetjer keÀjvee 
ner veneR yeequkeÀ ie´enkeÀ keÀes Deevebefole keÀj hetjs 
peerJeve kesÀ efueS Dehevee yeveevee neslee nw. 

efJeheCeve mebhe´s<eCe SkeÀ efoceeieer he´ef¬eÀ³ee nw, ³en 
leye lekeÀ hetCe& veneR nesleer peye lekeÀ he´ehlekeÀlee& 
mebosMe mecePe ve ues Deewj GmekeÀer he´efleef¬eÀ³ee 
mebosMe kesÀ He´s<ekeÀ keÀes %eele ve nes pees efkeÀ 
Glheeove kesÀ ¬eÀ³e keÀjves SJeb hegveë ¬eÀ³e keÀjves mes 
helee ®eueleer nw.  

Debleleë efJeheCeve keÀer lejn mebhe´s<eCe Yeer SkeÀ melele 
he´ef¬eÀ³ee nw. FmeceW oesveeW he#eeW keÀer YeeJeveeDeeW 
Deewj GÎsM³eeW keÀe efceuevee DeeJeM³ekeÀ neslee nw. 
Deiej efJeheCeve oes ueesieeW kesÀ yeer®e Glheeo keÀe 
Deeoeve-he´oeve nw lees mebhe´s<eCe Fme Glheeo keÀes 
Deevebo ceW heefjJee|lele keÀjves keÀe �eefj³ee nw.

ceveer<e kegÀceej YegcejkeÀj
#es.keÀe., Jejbieue 

DeefKeue Yeejleer³e he´eF]pe ceveer 
ceefnuee ne@keÀer ìtvee&ceWì-2024 keÀer 

efJepeslee ìerce ë

³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee
efo ë 13.02.2024     mLeeve ë Peebmeer

neefo&keÀ yeOeeF&
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efJeheCeve ceW #es$eer³e Yee<eeDeeW keÀe cenlJe
Deepe keÀer Jewéeerke=Àle ogefve³ee ceW, meHeÀue 

efJeheCeve DekeÌmej mLeeveer³e GheYeesÊeÀe 
J³eJenej keÀes mecePeves hej efveYe&j keÀjlee nw. 
he´l³eskeÀ #es$e, ®eens Jen SkeÀ osMe, jep³e ³ee 
³eneb lekeÀ efkeÀ SkeÀ Menj nes, keÀer Deheveer 
efJeMes<eleeSb nesleer nQ; pewmes efkeÀ meebmke=ÀeflekeÀ 
ceeveob[, Yee<ee, ceewmece, Deee|LekeÀ eqmLeefle, 
Fl³eeefo. ³es meYeer keÀejkeÀ GheYeesÊeÀeDeeW keÀer 
peªjleeW Deewj Kejerooejer J³eJenej keÀes yengle 
he´YeeefJele keÀj mekeÀles nQ. 

SkeÀ efJeheCeve mebosMe pees SkeÀ #es$e ceW DeÓ§le 
keÀece keÀjlee nw Jen Yee<eeF& yeejerefkeÀ³eeW ³ee 
meebmke=ÀeflekeÀ celeYesoeW kesÀ keÀejCe otmejs #es$e ceW 
Dehe´YeeJeer nes mekeÀlee nw. YeewieesefuekeÀ efJeYeepeve 
ueeiet keÀjkesÀ, J³eJemee³e ³en megefveeq½ele keÀj 
mekeÀles nQ efkeÀ GvekesÀ efJeheCeve he´³eeme he´emebefiekeÀ 
Deewj he´YeeJeMeeueer nQ. 

Yee<ee kesÀJeue meb®eej kesÀ meeOeve mes keÀneR 
DeefOekeÀ nw - ³en hen®eeve keÀer DeefYeJ³eefÊeÀ nw 
Deewj ³en ve kesÀJeue Gve MeyoeW kesÀ yeejs ceW nw, 
yeequkeÀ ³en Yeer nw efkeÀ nce GvnW kewÀmes J³eÊeÀ 
keÀjles nQ. efkeÀmeer efJeheCeve DeefYe³eeve kesÀ he´YeeJeer 
nesves kesÀ efueS, Gmes ie´enkeÀeW keÀes MeeeqyokeÀ 
Deewj Deuebke=Àle ªhe mes J³eÊeÀ keÀjvee ®eeefnS.  

efJeheCeve ceW MeyoeW keÀe SkeÀ ner ue#³e neslee 
nw. Deehe ®eens efkeÀmeer Glheeo, mesJee ³ee oesveeW 
kesÀ meb³eespeve keÀe he´®eej keÀj jns neW, efJe%eeheve 
ceW DeehekeÀe Debeflece ue#³e ie´enkeÀeW keÀes Gmes 
Kejeroves kesÀ efueS jepeer keÀjvee nw.

MeesOe mes helee ®euelee nw efkeÀ peye keÀesF& J³eefÊeÀ 
efkeÀmeer efJe%eeheve keÀes mecePe veneR heelee nw, lees 
Jen ueieYeie keÀYeer Yeer Gme Glheeo keÀes veneR 
Kejerolee nw. keÀF& kebÀheefve³eeb, #es$eer³e Yee<eeDeeW 
ceW efJe%eeheve yeveeves ceW efJeHeÀue jnves kesÀ keÀejCe 
GvekesÀ ie´enkeÀ DeeOeej ceW cenlJehetCe& keÀceer Dee 
peeleer nw.

Yeejle SkeÀ yengYeeef<ekeÀ osMe nw Deewj #es$eer³e 
Yee<eeDeeW mes efJeheCeve mesJeeSB keÀF& lejn mes 
he´YeeefJele nes jner nQ. FmekeÀe he´YeeJe efJeheCekeÀ 

keÀes DeefOekeÀ DeJemej he´oeve keÀjves mes ueskeÀj 
ef[efpeìue meeceie´er keÀer hengb®e yeæ{eves lekeÀ nw.

efJeheCeve ceW #es$eer³e Yee<eeDeeW kesÀ he´YeeJe keÀes 
efvecveefueefKele HeÀe³eoeW mes De®íer lejn mecePee pee 
mekeÀlee nw:- 

•	 #es$eer³e Yee<ee yeesueves JeeueeW keÀes GvekeÀer #es$eer³e 
Yee<ee ceW meeceie´er kesÀ meeLe ueef#ele keÀjkesÀ 
ef[efpeìue meeceie´er keÀer hengb®e keÀes yeæ{e³ee pee 
mekeÀlee nw. Fmemes efJeheCekeÀ keÀes yeæ[s ie´enkeÀeW 
lekeÀ hengb®eves ceW ceoo efceueleer nw.

•	 #es$eer³e Yee<eeDeeW ceW meeceie´er keÀes heæ{ves, meePee 
keÀjves Deewj efìhheCeer keÀjves keÀer DeefOekeÀ 
mebYeeJevee nw. Fmemes ef[efpeìue meeceie´er kesÀ 
meeLe yesnlej pegæ[eJe nes mekeÀlee nw, efpememes 
ef[efpeìue efJeheCeve DeefYe³eeveeW kesÀ efueS 
yesnlej heefjCeece efceue mekeÀles nQ.

•	 efJeheCekeÀ kesÀ efueS #es$eer³e Yee<ee yeesueves JeeueeW 
keÀes ueef#ele keÀjves kesÀ veS DeJemej Kegue ieS 
nQ. Fmemes efJeheCekeÀ keÀes yeæ[s ie´enkeÀeW lekeÀ 
hengb®eves Deewj veS yeepeejeW lekeÀ hengb®e neefmeue 
keÀjves ceW ceoo efceue mekeÀleer nw.

•	 efJeheCekeÀ mener ie´enkeÀeW lekeÀ hengb®eves kesÀ efueS 
Deheves DeefYe³eeveeW keÀes yesnlej {bie mes ueef#ele 
keÀj mekeÀles nQ. ³en efJeefMeä #es$eeW ³ee MenjeW 
keÀes ueef#ele keÀjkesÀ ³ee efJeefMeä yeesefue³eeW Deewj 
Yee<ee mecetneW keÀes ueef#ele keÀjkesÀ efkeÀ³ee pee 
mekeÀlee nw 

•	 #es$eer³e Yee<eeDeeW keÀer yeejerefkeÀ³eeW keÀes 
mecePekeÀj, efJeheCekeÀ Ssmeer meeceie´er yevee 
mekeÀles nQ pees ueef#ele ie´enkeÀeW kesÀ efueS 
DeefOekeÀ he´emebefiekeÀ nes. Fmemes pegæ[eJe Deewj 
ªheeblejCe yeæ{ekeÀj DeefYe³eeveeW keÀes DeefOekeÀ 
meHeÀue yeveeves ceW ceoo efceue mekeÀleer nw. 

•	 #es$eer³e Yee<eeDeeW keÀer meeceie´er Deemeeveer mes 
mecePeer peeves Jeeueer Yee<ee ceW peevekeÀejer he´oeve 
keÀjkesÀ Ghe³eesiekeÀlee& DevegYeJe keÀes yesnlej 
yeveeves ceW ceoo keÀj mekeÀleer nw. ³en meceie´ 
Ghe³eesiekeÀlee& DevegYeJe keÀes yesnlej yeveeves 
Deewj ef[efpeìue meeceie´er keÀes DeefOekeÀ megueYe 
yeveeves ceW ceoo keÀj mekeÀlee nw. 

•	 #es$eer³e Yee<eeDeeW keÀer meeceie´er meesMeue ceeref[³ee 
menYeeefielee yeæ{eves ceW ceoo keÀj mekeÀleer nw. 
meesMeue ceeref[³ee hej #es$eer³e Yee<ee yeesueves 
JeeueeW keÀes ueef#ele keÀjkesÀ, efJeheCekeÀ Deheveer 
hengb®e Deewj pegæ[eJe yeæ{e mekeÀles nQ. 

•	 #es$eer³e Yee<eeDeeW ceW efJe%eeheve mebYeeefJele 
ie´enkeÀeW keÀe O³eeve KeeR®eves ceW ceoo keÀj 
mekeÀlee nw. Fmemes efJeheCekeÀ keÀes DeefOekeÀ 
ueesieeW lekeÀ hengb®eves Deewj Deheves efJe%eeheve 
ªheeblejCe yeæ{eves ceW ceoo efceue mekeÀleer nw. 

•	 #es$eer³e Yee<eeDeeW ceW ie´enkeÀ mesJee he´oeve 
keÀjkesÀ, efJeheCekeÀ efJeefYeVe #es$eeW kesÀ ie´enkeÀeW 
keÀes yesnlej mesJee os mekeÀles nQ. Fmemes efJeéeeme 
Deewj JeHeÀeoejer yeveeves ceW ceoo efceue mekeÀleer 
nw, efpememes yesnlej ie´enkeÀ he´efleOeejCe nes 
mekeÀlee nw. 

•	 #es$eer³e Yee<eeDeeW ceW meeceie´er ye´eb[ peeieªkeÀlee 
yeæ{eves ceW ceoo keÀj mekeÀleer nw. #es$eer³e Yee<ee 
yeesueves JeeueeW keÀes ueef#ele keÀjkesÀ, efJeheCekeÀ 
Deheves DeefYe³eeveeW keÀer hengb®e yeæ{e mekeÀles nQ 
Deewj ye´eb[ hen®eeve yevee mekeÀles nQ. 

•	 #es$eer³e Yee<eeDeeW keÀer meeceie´er ueer[ yeæ{eves 
ceW ceoo keÀj mekeÀleer nw. #es$eer³e Yee<ee 
yeesueves JeeueeW keÀes ueef#ele keÀjkesÀ, efJeheCekeÀ 
ie´enkeÀeW keÀes Deheveer meeceie´er meePee keÀjves 
Deewj otmejeW keÀes ye´eb[ kesÀ yeejs ceW yeleeves 
kesÀ efueS he´eslmeeefnle keÀj mekeÀles nQ.
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Yee<ee kesÀ ceeO³ece mes YeeJeveelcekeÀ mebyebOe 
mLeeefhele keÀjvee : efJeheCeve ceW YeeJevee SkeÀ 
cenlJehetCe& YetefcekeÀe efveYeeleer nw. Fmemes keÀesF& HeÀke&À 
veneR heæ[lee efkeÀ Deehe keÀewve-mee Glheeo ³ee mesJee 
yes®e jns nQ, meYeer efJeheCeve DeefYe³eeveeW kesÀ keWÀê 
ceW SkeÀ cetue YeeJevee nw pees ye´eb[ keÀes mebYeeefJele 
ie´enkeÀeW mes peesæ[leer nw. keÀF& mecegoe³eeW kesÀ efueS, 
#es$eer³e Yee<ee YeeJeveelcekeÀ pegæ[eJe keÀer kegbÀpeer nw. 

peye Deehe Deheves ie´enkeÀeW keÀes GvekeÀer #es$eer³e 
Yee<ee ceW mebyeesefOele keÀjles nQ, lees ienjs 
YeeJeveelcekeÀ mebyebOe yeveves keÀer mebYeeJevee DeefOekeÀ 
nesleer nw. keÀF& ueesie ve kesÀJeue Iej hej Deheveer 
#es$eer³e Yee<ee yeesueles nQ, yeequkeÀ Deheveer #es$eer³e 
Yee<ee ceW mees®eles Yeer nQ. efJeheCeve ceW Fme Yee<ee 
keÀe Ghe³eesie keÀjves mes heefj®e³e Deewj menpelee 
keÀer YeeJevee Deeleer nw, efpememes ie´enkeÀeW keÀes Ssmee 
cenmetme neslee nw efkeÀ ye´eb[ GvnW J³eefÊeÀiele mlej 
hej mecePelee nw. 

YeeJeveelcekeÀ pegæ[eJe mes ye´eb[ efveÿe GlheVe nesleer 
nw pees, ve kesÀJeue JeHeÀeoej ie´enkeÀ yeveeves keÀer 
mebYeeJevee keÀes he´YeeefJele keÀjlee nw, yeequkeÀ MeesOe 
mes helee ®euelee nw efkeÀ pees ie´enkeÀ efkeÀmeer ye´eb[ 
kesÀ meeLe YeeJeveelcekeÀ ªhe mes hetjer lejn pegæ[s 
ngS nQ, Jes meyemes meblegä ie´enkeÀeW keÀer leguevee ceW 
52 he´efleMele DeefOekeÀ cetu³eJeeve nQ. efJeefYeVe 
ie´enkeÀeW kesÀ efueS, Fmes he´ehle keÀjves keÀer kegbÀpeer 
#es$eer³e Yee<ee keÀe Ghe³eesie keÀjvee nw. 

Yee<eeF& yeeOeeDeeW hej keÀeyet heevee : peye 
efJeheCeve keÀer yeele Deeleer nw lees hengb®e ner meye 
kegÀí nw. #es$eer³e Yee<ee ceW meeceie´er yeveeves mes 
DeehekeÀes Dehevee mebosMe mebhe´sef<ele keÀjves ceW ceoo 
efceuesieer.

SkeÀ DeO³e³eve kesÀ Devegmeej, 72.4 he´efleMele 
ueesie Deheveer #es$eer³e Yee<eeDeeW ceW efueKeer 
peevekeÀejer Jeeues Glheeo Kejeroves keÀer DeefOekeÀ 
mebYeeJevee jKeles nQ, Deewj 56.2 he´efleMele keÀe 
keÀnvee nw efkeÀ keÀercele keÀer leguevee ceW Deheveer 
Yee<ee ceW peevekeÀejer nesvee DeefOekeÀ cenlJehetCe& 
nw. ie´enkeÀeW keÀer #es$eer³e Yee<ee ceW meb®eej keÀjves 
keÀer MeefÊeÀ ³en megefveeq½ele keÀjves ceW YetefcekeÀe 
efveYeeleer nw efkeÀ DeehekeÀe mebosMe J³eehekeÀ 
ie´enkeÀeW lekeÀ hengb®es.

³en JeweféekeÀ yee]peejeW ceW efJeMes<e ªhe mes cenlJehetCe& 
nw peneB efJeefJeOe Yee<eeF& he=ÿYetefce³eeB lespeer mes 
DeeoMe& yeveleer pee jner nQ. meceeJesefMelee kesÀ efueS 
Deewj ³en megefveeq½ele keÀjves kesÀ efueS efkeÀ Yee<ee 
keÀer meerceeDeeW kesÀ keÀejCe keÀesF& Yeer mebYeeefJele 
ie´enkeÀ ítì ve peeS, Yee<ee mebyebOeer yeeOeeDeeW hej 
keÀeyet heevee DeeJeM³ekeÀ nw. 

meceeJesefMelee Deewj efJeefJeOelee ye´eb[ keÀer meHeÀuelee 
kesÀ cegK³e IeìkeÀ nQ, uesefkeÀve MeyoeW keÀer leguevee 
ceW keÀe³e& kesÀ Üeje mebHe´s<eCe DeefOekeÀ he´YeeJeer nw. 
ye´eb[ kesÀJeue meceeJesefMelee keÀe oeJee veneR keÀj 
mekeÀles; FmekesÀ yepee³e ye´eb[eW keÀes Yee<eeF& ªhe mes 
efJeefJeOe DeefYe³eeve yeveeves ceW mece³e Deewj mebmeeOeveeW 
keÀe efveJesMe keÀjkesÀ efJeefJeOelee kesÀ he´efle he´efleye×lee 
he´oe|Mele keÀjveer ®eeefnS. 

pees ye´eb[ ie´enkeÀeW keÀer #es$eer³e Yee<ee yeesueves keÀe 
he´³eeme keÀjles nQ, Jes ie´enkeÀeW ceW JeemleefJekeÀ ©ef®e 
Deewj GvekeÀer peªjleeW keÀes hetje keÀjves kesÀ he´efle 
he´efleye×lee he´oe|Mele keÀjles nQ. ³en oMee&lee nw 
efkeÀ Deehe JeemleJe ceW GvekesÀ DevegYeJe, keÀveskeÌMeve 
Deewj he´eLeefcekeÀleeDeeW keÀer hejJeen keÀjles nQ 
Deewj meef¬eÀ³e ªhe mes Deheves Glheeo ³ee mesJee ceW 

GvekeÀer menYeeefielee ®eenles nQ. Ssmeer ogefve³ee ceW 
peneb GheYeesÊeÀe lespeer mes mecePeoej nes jns nQ, 
he´eceeefCekeÀlee yengle kegÀí keÀnleer nw. 

#es$eer³e Yee<ee keÀe mecceevehetJe&keÀ Deewj efpeccesoejer 
mes Ghe³eesie keÀjkesÀ, nce Gve efJeefJeOe mecegoe³eeW 
lekeÀ hengb®e mekeÀles nQ pees efJeheCeve ceW Deheveer 
DeeJeepe Gþeves kesÀ efueS uebyes mece³e mes Fblepeej 
keÀj jns nQ. 

efve<keÀ<e& : #es$eer³e Yee<eeDeeW, leewj-lejerkeÀeW Deewj 
mebmke=Àefle keÀer yeæ{leer ueeskeÀefhe´³elee kesÀ meeLe, 
kebÀheefve³eeb DevegketÀefuele DeefYe³eeve yeveeves kesÀ efueS 
#es$eer³e Yee<ee kesÀ meeLe efJeheCeve keÀer #ecelee keÀe 
Snmeeme keÀj jner nQ pees efJeefMeä #es$eeW ceW GvekesÀ 
ueef#ele ie´enkeÀeW lekeÀ he´YeeJeer {bie mes hengb®eleer nQ. 
pewmes-pewmes efJeheCeve GÐeesie efJekeÀefmele nes jne 
nw, nce Gcceero keÀj mekeÀles nQ efkeÀ DeefOekeÀ mes 
DeefOekeÀ J³eJemee³e #es$eer³e Yee<ee keÀer MeefÊeÀ keÀes 
DeheveeSbies Deewj Deheves mebieþve nsleg heefjCeece ueeves 
kesÀ efueS GvekesÀ Devetþs efJeMes<eleeDeeW keÀe ueeYe 
GþeSbies. Debeflece heefjCeece ye´eb[ Deewj GheYeesÊeÀe 
oesveeW kesÀ efueS HeÀe³eoscebo nw. SkeÀ Deesj, 
efì³ej-II Deewj efì³ej-III MenjeW ceW jnves Jeeues 
¬eÀ³e MeefÊeÀ³egÊeÀ GheYeesÊeÀe, yeepeej ceW GvekesÀ 
heeme ceewpeto efJekeÀuheeW kesÀ yeejs ceW peeieªkeÀ nes 
peeles nQ, otmejer Deesj, ye´eb[ keÀes yeæ[s hewceeves hej 
veS ueef#ele ie´enkeÀ efceueves mes ueeYe neslee nw.

DeefKeuesMe MegkeÌuee
³et.Sue.S.- efye¬eÀer SJeb 

efJeheCeve, Yeesheeue

efoveebkeÀ 31.03.2024 keÀes efJeMeeKeheÆCece ceW 
Dee³eesefpele ìeìe DeeF& heer Sue cew®e ceW efouueer 

kewÀefheìume ìerce kesÀ Þeer [sefJe[ Jeeve&j keÀes 
`ªhes cew®e [s DeJee[&' he´oeve keÀjles ngS  

Þeer meer Jeer Sve YeemkeÀj jeJe, Deb®eue he´cegKe, 
efJeMeeKeHeÆCece.



16 ³etefve³eve Oeeje, peveJejer-cee®e&, 2024

meerSmeDeej leLee ScheeJej nj ieefleefJeefOe³eeb

efoveebkeÀ 10.03.2024 keÀes #es$eer³e keÀe³ee&ue³e, ieesjKehegj Üeje keÀe@jheesjsì 
meeceeefpekeÀ oeef³elJe kesÀ Debleie&le ieg© Þeer ieesj#eveeLe ef®eefkeÀlmeeue³e ceW jesefie³eeW 
keÀer megefJeOee nsleg 100 Mew³ee keÀer mene³elee héoeve keÀer ie³eer. FmekeÀe ueeskeÀehe&Ce 
GÊej héosMe kesÀ ceeveveer³e cegK³eceb$eer ³eesieer Deeefol³eveeLe, Üeje efkeÀ³ee ie³ee. 
Fme DeJemej hej Þeer efiejerMe ®ebê peesMeer, Deb®eue hécegKe, JeejeCemeer Þeer ceveer<e 
héleehe eEmen, #es$e hécegKe, ieesjKehegj, Þeer HetCexvog kegÀceej Je Þeer MeMeebkeÀ kegÀceej, 
Ghe #es$e hécegKe meefnle Dev³e DeefOekeÀejerieCe GheeqmLele jns.

efoveebkeÀ 02.01.2024 keÀes #es$eer³e keÀe³ee&ue³e, efmeueeriegæ[er Üeje keÀe@jheesjsì 
meeceeefpekeÀ oeef³elJe kesÀ Debleie&le efmeeqkeÌkeÀce ceW peªjlecebo J³eefÊeÀ³eeW 
Deewj heefjJeejeW kesÀ peerJeve ceW megOeej nsleg cegK³eceb$eer jenle efveefOe keÀes 
`1,15,94,749/- keÀer jeefMe heóeve keÀer ieF&. efmeeqkeÌkeÀce kesÀ ceeveveer³e 
cegK³eceb$eer, Þeer hésce eEmen leecebie, keÀes ®eskeÀ meeQheles ngS Þeer peer. megOeekeÀj 
jeJe, Deb®eue hécegKe, keÀesuekeÀelee, Þeer efyeéepeerle neueoej, #es$e hécegKe, 
efmeueeriegæ[er leLee Dev³e DeefOekeÀejerieCe GheeqmLele jns.

efoveebkeÀ keÀes 05.03.2024 #es$eer³e keÀe³ee&ue³e, keÀjerceveiej Üeje keÀe@jheesjsì 
meeceeefpekeÀ oeef³elJe leLee ScheeJej nj kesÀ lenle keÀueskeÌìjsì Dee@efHeÀme 
keÀe@cheueskeÌme, keÀjerceveiej ceW efoJ³eebie ceefnuee keÀes SkeÀ ueeKe ©heS cetu³e 
keÀer HeÀesìeskeÀe@heer ceMeerve héoeve keÀer ieF&. Fme DeJemej hej Þeerceleer hecesuee 
melheefle, efpeuee keÀueskeÌìj, keÀjerceveiej, megÞeer [er DeheCee& js·er, #es$e hécegKe, 
keÀjerceveiej leLee Dev³e keÀe³e&heeuekeÀieCe GheeqmLele jns.

efoveebkeÀ 15.03.2024 keÀes #es$eer³e keÀe³ee&ue³e, cenyetyeveiej keÀer ceKeleue 
MeeKee Üeje ScheeJej nj kesÀ Debleie&le keÀmletjyee ieebOeer mketÀue keÀes Deueceejer 
Je yegkeÀ MesuHeÀ héoeve efkeÀ³ee ie³ee. Fme DeJemej hej Þeer Deej mel³eveeje³eCe, 
#es$e hécegKe Je Dev³e mìeHeÀ meom³e GheeqmLele jns.

efoveebkeÀ 16.02.2024 keÀes, #es$eer³e keÀe³ee&ue³e, yesueieeJeer ceW ScheeJej nj henue 
kesÀ lenle  mejkeÀejer mketÀue, Deepece veiej, yesueieeJeer ceW yeefOej ye®®eeW kesÀ efueS 
mecetn ÞeJeCe mene³elee héCeeueer (4 mesì) héoeve efkeÀ³ee ie³ee. Fme DeJemej hej 
Þeerceleer Deejleer jewefve³eej, #es$e hécegKe, yesueieeJeer, megÞeer keÀuhevee lecceVeeJej, 
ceefnuee SJeb yeeue efJekeÀeme efJeYeeie keÀer mebj#eCe DeefOekeÀejer, ceboeefkeÀveer Jeeb[keÀj, 
yeefOej efJeÐeeue³e keÀer DeOeer#ekeÀ leLee yeQkeÀ kesÀ Dev³e keÀce&®eejer GheeqmLele jns.

efoveebkeÀ 02.03.2024 keÀes #es$eer³e keÀe³ee&ue³e, yeeEþ[e Üeje ScheeJej nj leLee 
keÀe@jheesjsì meeceeefpekeÀ oeef³elJe kesÀ Debleie&le meble ueeWieesJeeue Fbmìerìîetì Dee@HeÀ 
Fbpeerefve³eeEjie Sb[ ìskeÌveesuee@peer, mebieªj keÀer íe$eeDeeW keÀes meeFkeÀue héoeve keÀer 
ieF&. Fme DeJemej hej Þeer DeeMeer<e megJeeuekeÀe, #es$e hécegKe, yeefþb[e Deewj mLeeveer³e 
MeeKee hécegKe meefnle yeQkeÀ kesÀ mìeHeÀ meom³e leLee efJeÐeeLeea GheeqmLele jns.
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efoveebkeÀ 12.03.2024 keÀes #es$eer³e keÀe³ee&ue³e, yejsueer Üeje Dee³e& heg$eer Fbìj 
keÀe@uespe, megYee<e veiej, yejsueer ceW yeeefuekeÀeDeeW nsleg Meew®eeue³e keÀe efvecee&Ce 
keÀje³ee ie³ee. Fme DeJemej hej Þeer ye=pesMe kegÀceej efleJeejer, #es$e hécegKe,  
yejsueer Þeerceleer héJesMe kegÀceejer, heé®ee³e& meefnle yeQkeÀ leLee keÀe@uespe kesÀ mìeHeÀ 
meom³e GheeqmLele jns.

efoveebkeÀ 18.01.2024 keÀes #es$eer³e keÀe³ee&ue³e, cenyetyeveiej kesÀ veeueieeW[e 
MeeKee Üeje keÀe@jheesjsì meeceeefpekeÀ oeef³elJe kesÀ Debleie&le ieJeve&ceWì petefve³ej 
ieume& keÀe@uespe, veueieeW[e keÀes mewefveìjer vewheefkeÀve ef[mhesvmej ceMeerve héoeve keÀer 
ie³eer. Fme DeJemej hej megÞeer jepeséejer, MeeKee hećegKe, veueieeW[e SJeb Dev³e 
mìeHeÀ meom³e GheeqmLele jns.

efoveebkeÀ 12.03.2024 keÀes #es$eer³e keÀe³ee&ue³e, ieepeerhegj ceW ScheeJej nj 
keÀe³e&¬eÀce kesÀ lenle efyejveeW ieeBJe ceW efJeÊeer³e mee#ejlee efMeefJej keÀe Dee³eespeve 
efkeÀ³ee ie³ee, efpemeceW 200 mes DeefOekeÀ ieéceerCe ceefnueeDeeW ves Yeeie efue³ee.

efoveebkeÀ 21.02.2023 keÀes #es$eer³e keÀe³ee&ue³e, iegbìtj Üeje Þeer efMe[ea meeF¥ 
oerve peve mesJee meefceefle, yéesef[hesì, iegbìtj kesÀ ye®®eeW keÀes Yeespeve efJelejCe 
efkeÀ³ee ie³ee. Fme DeJemej hej Þeer S. jepesMe, Ghe #es$e hécegKe Deewj 
Þeer ÞeerefveJeeme kegÀceej nefj, cegK³e héyebOekeÀ GheeqmLele jns.

efoveebkeÀ 05.03.2024 keÀes #es$eer³e keÀe³ee&ue³e, ieepeerhegj ceW ScheeJej nj 
keÀe³e&¬eÀce kesÀ lenle uee@[& keÀevJeWì, ieepeerhegj keÀes mewefveìjer hew[ JeWef[ie ceMeerve 
héoeve efkeÀ³ee ie³ee.

efoveebkeÀ 31.03.2024 keÀes #es$eer³e keÀe³ee&ue³e, ieepeerhegj ceW ScheeJej nj 
keÀe³e&¬eÀce kesÀ lenle ceeB keÀeceeK³ee cebefoj, iencej ceW ceefnuee Meew®eeue³e keÀe 
efvecee&Ce keÀjJee³ee ie³ee.
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he´l³eskeÀ mebieþve ceW veweflekeÀlee SkeÀ DeeJeM³ekeÀ 
YetefcekeÀe efveYeeleer nw. veweflekeÀlee keÀe keÀe³e& 

GlheeokeÀlee yeveeS jKeves kesÀ efueS meceie´ 
mebieþveelcekeÀ jCeveerefle Deewj mebieþve keÀer 
yegefve³eeoer mebj®evee keÀes mene³elee he´oeve keÀjvee 
nw. jCeveerefle ceW G®®e mlej keÀer veweflekeÀlee keÀe 
keÀe³ee&vJe³eve DeeJeM³ekeÀ nw Deewj ³en mebieþve 
kesÀ efJekeÀeme ceW cenlJehetCe& YetefcekeÀe efveYeelee nw. 
veweflekeÀleehetCe& efJeheCeve keÀe oMe&ve mLeeefhele keÀjves 
mes kebÀheveer keÀes GheYeesÊeÀeDeeW kesÀ DeefOekeÀejeW 
keÀe mecceeve keÀjves Deewj keÀF& Dev³e ueeYe he´ehle 
keÀjves ceW ceoo efceue mekeÀleer nw. neueeBefkeÀ ueesie 
Deueie-Deueie veweflekeÀ efme×ebleeW ceW efJeéeeme keÀjles 
nQ, hej Jes Deeceleewj hej F&ceeveoej meb®eej Deewj 
megj#ee kesÀ cenlJe keÀes yeæ{eJee osles nQ.

veweflekeÀleehetCe& efJeheCeve keÌ³ee nw? 

veweflekeÀleeHetCe& efJeHeCeve keÀe leelHe³e& Gve efve³ele 
veweflekeÀ efme×ebleeW mes nw, pees kebÀHeveer keÀer 
He´®eej ieefleefJeefOe³eeW keÀes efveoxefMele keÀjles nw. 
veweflekeÀleehetCe& efJeheCeve keÀes mLeeefhele Deewj 
keÀe³ee&eqvJele keÀjves Jeeues mebieþve Deece leewj hej 
GheYeesÊeÀeDeeW kesÀ DeefOekeÀejeW, F®íeDeeW Deewj 
Dehes#eeDeeW keÀe mecceeve keÀjves keÀe he´³eeme keÀjles 
nQ. Jes mel³eefveÿe, F&ceeveoejer Deewj efve<he#elee 
keÀes Yeer he´eLeefcekeÀlee osles nQ, peyeefkeÀ J³eJemee³eer 

heefj®eeueve jepemJe GlheVe keÀjvee Deewj cegveeHesÀ 
keÀes efkeÀmeer kebÀheveer keÀer veweflekeÀlee keÀe oMe&ve 
DekeÌmej GmekesÀ mebieþveelcekeÀ efceMeve mes mebyebefOele 
neslee nw. Deeceleewj hej DeefOekeÀejer, efveosMekeÀ 
Deewj G®®e-mlejer³e he´yebOekeÀ Fve efoMeeefveoxMeeW 
keÀes yeveeves Deewj ueeiet keÀjves kesÀ efueS efpeccesoej 
nesles nQ. 

veweflekeÀleehetCe& efJeheCeve keÀe efJe®eej keÀe@heexjsì 
meeceeefpekeÀ Gllejoeef³elJe (meerSmeDeej) keÀer 
DeJeOeejCee kesÀ meceeve nw. ³en Meyo Fme OeejCee 
keÀes meboe|Yele keÀjlee nw efkeÀ J³eJemee³eeW keÀes 
pevelee Deewj kebÀheveer kesÀ efnleOeejkeÀeW kesÀ mebyebOe 

ceW kegÀí oeef³elJeeW keÀes hetje keÀjvee nw. meerSmeDeej 
Deeceleewj hej J³eeJemeeef³ekeÀ ue#³eeW Deewj he´LeeDeeW 
ceW meeceeefpekeÀ Deewj he³ee&JejCeer³e eE®eleeDeeW keÀes 
SkeÀerke=Àle keÀjves kesÀ cenlJe hej peesj oslee nw. 

veweflekeÀleehetCe& efJeheCeve keÌ³eeW cenlJehetCe& nw? 

veweflekeÀleehetCe& efJeheCeve cenlJehetCe& nw keÌ³eeWefkeÀ 
Jes efkeÀmeer J³eJemee³e keÀes GheYeesÊeÀeDeeW kesÀ 
DeefOekeÀejeW Deewj peerJeve keÀe meceLe&ve keÀjves ceW 
ceoo keÀjles nQ. ³en efJe<e³e keÀF& ceekexÀeEìie ìerce 
Jeelee&ueeheeW, ³eespevee yewþkeÀeW Deewj jCeveerefle³eeW 
keÀe SkeÀ DeefveJee³e& efnmmee nw. veweflekeÀleehetCe& 
efJeheCeve He´LeeDeeW keÀes DeHeveeves mes J³eJemee³eeW 
keÀes efvecveefueefKele ue#³eeW lekeÀ hengb®eves ceW ceoo 
efceueleer nw:

	 GheYeesÊeÀeDeeW keÀer YeueeF& keÀer j#ee: 
veweflekeÀleehetCe& efJeheCeve ceW DekeÌmej 
GheYeesÊeÀeDeeW keÀes GlheeoeW Deewj mesJeeDeeW kesÀ 
peesefKeceeW kesÀ yeejs ceW metef®ele keÀjvee Deewj 
meYeer kesÀ MeejerefjkeÀ Deewj ceeveefmekeÀ mJeemL³e 
keÀer j#ee keÀjvee Meeefceue neslee nw. ³en 
ue#³e Gve mebieþveeW kesÀ efueS efJeMes<e ªhe mes 
cenlJehetCe& nw, pees mebYeeefJele og<he´YeeJeeW ³ee 
KelejeW Jeeues Glheeo yes®eles nQ. 

meerSmeDeej He´LeeDeeW keÀe Heeueve keÀjves Jeeues 
mebieþve efvecve he´keÀej keÀer ieefleefJeefOe³eeW kesÀ 
he´efle Deheveer he´efleye×lee keÀes Gpeeiej keÀj 
mekeÀles nQ: 

	 keÀce&®eeefj³eeW kesÀ meeLe Gef®ele J³eJenej 
keÀjvee Deewj Yegieleeve keÀjvee 

	 efìkeÀeT meeceie´er keÀer meese\meie 

	 he³ee&JejCe keÀer osKeYeeue 

	 Oecee&Le& oeve keÀjvee 

	 meeceeefpekeÀ cegÎeW keÀes mebyeesefOele keÀjvee

veweflekeÀleehetCe& efJeheCeve
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	 keÀce&®eeefj³eeW keÀer YeueeF& keÀe meceLe&ve: 
peyeefkeÀ keÀF& efJeheCekeÀ Deheveer veweflekeÀ 
jCeveerefle³eeW keÀes GheYeesÊeÀeDeeW hej keWÀefêle 
keÀjles nQ, GvekesÀ efueS efJeheCeve Deewj Dev³e 
J³eeJemeeef³ekeÀ keÀce&®eeefj³eeW keÀer YeueeF& keÀe 
meceLe&ve keÀjvee Yeer cenlJehetCe& nw. FmeceW Þece 
kesÀ efueS he³ee&hle cegDeeJepee he´oeve keÀjvee 
Deewj Gef®ele keÀe³e&¬eÀce keÀer hesMekeÀMe keÀjvee 
Meeefceue nes mekeÀlee nw. 

	 DeeoMe& mLeeefHele keÀjvee: veweflekeÀleehetCe& 
efJeheCeve He´LeeSb DeHeveekeÀj kebÀheefve³eeb 
De®íer he´efleÿe neefmeue keÀj mekeÀleer nQ, 
keÀce&®eeefj³eeW Deewj GheYeesÊeÀeDeeW kesÀ efueS 
mekeÀejelcekeÀ keÀe³e& mebmke=Àefle keÀe efvecee&Ce 
keÀj mekeÀleer nQ Deewj Dev³e J³eJemee³eeW 
keÀes Fve He´LeeDeeW kesÀ efueS he´eslmeeefnle keÀj 
mekeÀleer nQ. ogefve³ee Yej ceW J³eJemee³e Deewj 
GheYeesÊeÀe SkeÀ-otmejs keÀe meceLe&ve keÀjves 
Deewj meeceeefpekeÀ cegÎeW keÀes nue keÀjves kesÀ 
efueS efceuekeÀj keÀece keÀj mekeÀles nQ. 

	 ie´enkeÀeW keÀes DeekeÀe|<ele keÀjvee Deewj 
yeveeS jKevee: veweflekeÀleehetCe& efJeheCeve 
lejerkeÀeW keÀe meb®eeueve keÀjvee Deewj JemlegDeeW 
keÀer iegCeJeÊee Deewj cetu³e kesÀ He´efle O³eeve osvee 
efJe%eeheve keÀe SkeÀ he´YeeJeer ªhe nes mekeÀlee nw 
Deewj GheYeesÊeÀeDeeW ceW efJeéeeme keÀer YeeJevee 
peeie=le keÀjves ceW ceoo keÀj mekeÀlee nw. Fmemes 
kebÀheefve³eeW keÀes ie´enkeÀeW keÀes DeekeÀe|<ele keÀjves 
Deewj yeveeS jKeves, ie´enkeÀ meblegefä Deewj 
JeHeÀeoejer yeæ{eves Deewj mebieþve kesÀ efueS 
DeeJeM³ekeÀ jepemJe GlheVe keÀjves ceW ceoo 
efceue mekeÀleer nw. 

veweflekeÀleehetCe& efJeheCeve kesÀ efme×eble 

efkeÀmeer kebÀheveer kesÀ GÎsM³e, efceMeve Deewj 
he´eLeefcekeÀleeDeeW kesÀ DeeOeej hej efJeheCeve 
veweflekeÀlee efoMeeefveoxMe efYeVe nes mekeÀles nQ. ³eneb 
veweflekeÀleehetCe& efJeheCeve kesÀ kegÀí meeceev³e efme×eble 
efoS ieS nQ: 

	 F&ceeveoejer: veweflekeÀleehetCe& efJeheCeve kesÀ 
meyemes cenlJehetCe& IeìkeÀeW ceW mes SkeÀ efJeheCeve 
meb®eej ceW hetCe& F&ceeveoejer keÀe efmeàeble nw. 
GheYeesÊeÀeDeeW kesÀ mJeemL³e, keÀu³eeCe Deewj 
DeefOekeÀejeW keÀer j#ee kesÀ efueS J³eJemee³eer 

Deewj efJeheCekeÀ kesÀ efueS kebÀheveer kesÀ GlheeoeW 
Deewj mesJeeDeeW kesÀ yeejs ceW me®®eeF& yeleevee 
cenlJehetCe& nw. GoenjCe kesÀ efueS, KeeÐe SJeb 
Deew<eefOe he´Meemeve Üeje kebÀheefve³eeW mes DeHes#ee 
keÀer peeleer nw efkeÀ GlheeoeW hej `hees<eCe leL³e' 
uesyeue Meeefceue keÀjW, pees Yeespeve keÀer meeceie´er 
Deewj hees<ekeÀ lelJe keÀer efJemle=le met®eer he´oeve 
keÀjlee nw. Fmemes ³en megefveeq½ele neslee nw 
efkeÀ GheYeesÊeÀeDeeW keÀes Fme yeele keÀer hetjer 
peevekeÀejer nw efkeÀ Jes keÌ³ee KeeSbies ³ee heerSbies. 

	 heejoe|Melee: veweflekeÀleehetCe& efJeheCeve ceW 
F&ceeveoejer, heejoe|Melee kesÀ meceeve SkeÀ 
DeJeOeejCee kebÀheveer keÀer he´ef¬eÀ³eeDeeW Deewj 
J³eJenej kesÀ heerís kesÀ efJeJejCe keÀe Kegueemee 
keÀjves keÀe efJe®eej nw. ³en veweflekeÀlee kesÀ 
yeejs ceW Kegueer Deewj F&ceeveoej ®e®ee& keÀjves 
keÀer he´ef¬eÀ³ee keÀes Yeer meboe|Yele keÀjlee nw. 
kebÀheveer kesÀ Fefleneme, Jele&ceeve he´LeeDeeW Deewj 
YeefJe<³e kesÀ ue#³eeW kesÀ yeejs ceW mheä nesves 
mes efkeÀmeer mebieþve keÀes Deheves ie´enkeÀeW Deewj 
efnleOeejkeÀeW kesÀ he´efle peJeeyeosn yeves jnves ceW 
ceoo efceue mekeÀleer nw. GoenjCe kesÀ efueS, 
keÀesF& J³eJemee³e Glheeo efJekeÀeme he´ef¬eÀ³eeDeeW 
kesÀ yeejs ceW meeceie´er he´keÀeefMele keÀj mekeÀlee 
nw. J³eJemee³eeW kesÀ efueS Deheves GlheeoeW Deewj 
mesJeeDeeW kesÀ Deehete|lekeÀlee&, cetu³e efveOee&jCe, 
iegCeJeÊee, efJeMes<eleeSb Deewj ie´enkeÀ meblegefä mes 
mebyebefOele leL³eeW kesÀ yeejs ceW heejoMeea nesvee 
DeeJeM³ekeÀ nw.

	 mJeemL³e Deewj megj#ee: ie´enkeÀeW keÀer 
MeejerefjkeÀ megj#ee veweflekeÀ J³eJemee³eeW 
Deewj efJeheCeve ìerceeW kesÀ efueS meJeex®®e 
he´eLeefcekeÀleeDeeW ceW mes SkeÀ nw. efJeheCeve Üeje 
GheYeesÊeÀeDeeW keÀes efMeef#ele keÀjvee, GvekeÀer 
ieesheveer³elee keÀer j#ee keÀjvee Deewj GvekesÀ 
veeieefjkeÀ SJeb ceeveJeeefOekeÀejeW keÀe mecceeve 
keÀjvee Fme efme×eble keÀes keÀe³ece jKeves kesÀ 
efueS cenlJehetCe& nw. meeLe ner keÀce&®eeefj³eeW 
keÀer MeejerefjkeÀ megj#ee Deewj ceeveefmekeÀ 
mJeemL³e keÀe meceLe&ve keÀjves hej O³eeve keWÀefêle 
keÀjvee DeHesef#ele ner veneR yeequkeÀ mebmLee kesÀ 
efnle ceW nesiee.

	 JewOeeefvekeÀlee: veweflekeÀleehetCe& efJeheCeve 
keÀe SkeÀ efnmmee meYeer mejkeÀejer Deewj 

he³ee&JejCeer³e efve³eceeW Deewj GÐeesie ceevekeÀeW keÀe 
Devegheeueve keÀjvee nw. ³en GheYeesÊeÀeDeeW keÀes 
meeefyele keÀjlee nw efkeÀ SkeÀ J³eJemee³e Glke=Àä 
iegCeJeÊee Deewj mesJeeDeeW kesÀ efJekeÀeme kesÀ he´efle 
iebYeerj nw. ³en J³eJemee³e kesÀ oeef³elJe Deewj 
efnleeW keÀer Yeer j#ee keÀjlee nw, efpememes Jen 
heefj®eeueve ceW yevee jn heelee nw.

	 peeieªkeÀlee He´LeeSb: kebÀheefve³eeB mecegoe³eeW 
Deewj he³ee&JejCe keÀer j#ee kesÀ efueS peeieªkeÀ 
he´LeeDeeW ceW mebueive nesves keÀe efveCe&³e ues 
mekeÀleer nQ. ueeskeÀefhe´³e peeieªkeÀlee he´LeeDeeW 
ceW efve<he#e J³eeheej, cepeotjer Deewj he³ee&JejCe 
keÀer ¢efä mes efìkeÀeT he´ef¬eÀ³eeSb Meeefceue nQ. 
SkeÀ Dev³e GoenjCe efJeheCeve meeceefie´³eeW ceW 
meeceeefpekeÀ ªhe mes peeieªkeÀ íefJe³eeW keÀes 
yeæ{eJee osvee nQ. 

	 J³eefÊeÀiele J³eJenej: veweflekeÀleehetCe& efJeheCeve 
keÀe SkeÀ efnmmee ³en megefveeq½ele keÀjvee nw efkeÀ 
efJeheCeve ìerce kesÀ meYeer meom³e J³eefÊeÀiele 
veweflekeÀlee kesÀ G®®e ceevekeÀeW keÀe heeueve keÀjW. 
³es ceevekeÀ J³eefÊeÀhejkeÀ nw, kebÀheefve³eeb DekeÌmej 
otmejeW kesÀ DeefOekeÀejeW keÀe mecceeve keÀjves kesÀ 
mebyebOe ceW Deheves keÀce&®eeefj³eeW kesÀ efueS meKle 
DeHes#eeSb efveOee&efjle keÀjleer nQ. veweflekeÀ ìerce 
kesÀ meom³e ie´enkeÀeW kesÀ meeLe mebyebOeeW ceW 
menevegYetefle HetCe& Deewj F&ceeveoej jJew³ee DeHevee 
mekeÀles nQ. 

meebmke=ÀeflekeÀ efJeefJeOelee Deewj he´yebOeve kesÀ 
yeejs ceW Gef®ele ³eespevee yeveekeÀj veweflekeÀlee 
keÀes jCeveereflekeÀ ³eespevee ceW Yeer ueeiet efkeÀ³ee 
pee mekeÀlee nw. he´eflemheOeea yeves jnves Deewj 
he´eflemheOee&lcekeÀ ueeYe neefmeue keÀjves kesÀ efueS, 
jCeveereflekeÀ ³eespevee ceW veweflekeÀlee ueeiet keÀer 
peeveer ®eeefnS. mebmke=Àefle Deewj veweflekeÀlee keÀes 
yeveeS jKeles ngS, mebieþve keÀer meceie´ mebj®evee 
keÀe meceLe&ve efkeÀ³ee pee mekeÀlee nw. veweflekeÀleeHetCe& 
efJeHeCeve mes mebmLee keÀer mekeÀejelcekeÀ Je=ef× nesleer 
nw, pees Debleleë mekeÀejelcekeÀ ye´eb[ íefJe kesÀ 
efvecee&Ce keÀer Deesj ues peelee nw.

jIeg Sme. 
#es.keÀe., yeWieuet© (GÊej)
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meesMeue ceeref[³ee ceekexÀeEìie

efJeheCeve DeLee&le ceekexÀeEìie Deepe hetjer 
ogefve³ee kesÀ efueS yengle ner cenlJehetCe& 

Deewj yeng®ee|®ele Meyo nw. efJeheCeve keÀer GlheefÊe 
J³eJemee³e Meyo kesÀ meeLe ner ngF& Leer. he´ejeqcYekeÀ 
oewj ceW efJeheCeve keÀer keÀesF& efkeÀleeyeer heefjYee<ee 
Deewj efme×evle veneR Lee, uesefkeÀve mece³e kesÀ 
meeLe FmekesÀ efJeefYeVe henuegDeeW keÀes DevegYeJeer 
GÐeesieheefle³eeW SJeb J³eJemeeef³e³eeW Üeje cenmetme 
efkeÀ³ee ie³ee. heefjCeecemJeªhe Jele&ceeve ³egie ceW 
efJeheCeve kesÀJeue SkeÀ Meyo veneR Deefheleg SkeÀ 
J³eehekeÀ efJe<e³e yeve ie³ee efpemekesÀ efJeefYeVe Dee³eece 
J³eeJemeeef³ekeÀ mebmLeeDeeW Üeje Deheves melele 
efJekeÀeme, Deheveer meeKe SJeb ueeYehe´olee yeæ{eves kesÀ 
efueS DeheveeS peeves ueies. yeQeEkeÀie #es$e Yeer nceejs 
osMe ceW meyemes cenlJehetCe& #es$eeW ceW mes SkeÀ nw 
keÌ³eeWefkeÀ ³en Yeejleer³e DeLe&J³eJemLee kesÀ efJekeÀeme 
ceW he´cegKe YetefcekeÀe efveYeelee nw. ³eÐeefhe yeQkeÀeW kesÀ 
heeme Deheves J³eJemee³e kesÀ meb®eej nsleg efJeheCeve kesÀ 
DeveskeÀeW mebmeeOeve nQ, uesefkeÀve Jele&ceeve he´eflemheOeea 
JeeleeJejCe ceW GvneWves Deheveer mesJeeDeeW Deewj 
GlheeoeW keÀes mejue lejerkesÀ mes GheYeesÊeÀeDeeW kesÀ 
J³eehekeÀ ceb®e hej he´®eeefjle keÀjves kesÀ efueS veS 
lejerkeÀeW mes efJe®eej keÀjvee he´ejcYe keÀj efo³ee 
nw. meesMeue ceeref[³ee ceekexÀeEìie Ssmee ner SkeÀ 
mebmeeOeve nw pees Jele&ceeve J³eeJemeeef³ekeÀ heefj¢M³e 
ceW efJeMes<e ªhe mes yeQeEkeÀie #es$e kesÀ efueS yengle 
J³eJene³e& nw, pees G®®e ªheeblejCe oj kesÀ meeLe, 
ceekexÀeEìie keÀer ueeiele Deewj mece³e keÀer ye®ele Yeer 
keÀjlee nw.  

meesMeue ceeref[³ee ceekexÀeEìie SkeÀ J³eeJemeeef³ekeÀ 
FkeÀeF& Üeje Deheves ye´eb[ keÀes mLeeefhele keÀjves,  
Deheveer GheeqmLeefle yeæ{eves, efye¬eÀer yeæ{eves, veS 
ie´enkeÀeW lekeÀ hengb®eves keÀe jemlee Keespeves, ceewpetoe 

ie´enkeÀeW keÀes peesæ[ves Deewj yeveeS jKeves leLee 
Jeebefíle GÎsM³e keÀes yeæ{eJee osves kesÀ efueS oMe&keÀeW 
mes pegæ[ves nsleg meesMeue ceeref[³ee ceb®e keÀe Ghe³eesie 
nw. HesÀmeyegkeÀ, eqìdJeìj, Fbmìeie´ece, eEuekeÌ[Fve, 
³et-ìîetye Deewj ietieue hueme Deeefo meesMeue 
ceeref[³ee ceb®e kesÀ kegÀí GoenjCe nQ. meesMeue 
ceeref[³ee ceekexÀeEìie kesÀ heeB®e cegK³e mlebYe nQ:- 

1) jCeveerefle: meesMeue ceeref[³ee ceb®e hej 
he´keÀeMeve nsleg efvecve he´keÀej keÀer jCeveerefle nesveer 
®eeefnS:- 

•	 efJeheCeve ue#³eeW keÀer hen®eeve keÀjvee pees 
J³eeJemeeef³ekeÀ GÎsM³e mes mebjsefKele neW leLee SkeÀ 
Ssmee {eB®ee lew³eej keÀjvee, efpemeceW he´l³eskeÀ ue#³e 
efJeefMeä, ceeheve ³eesi³e, he´eh³e, he´emebefiekeÀ Deewj 
mece³eye× nesvee ®eeefnS. 

•	 meesMeue ceeref[³ee ceb®e keÀe ®e³eve, ueef#ele 
GheYeesÊeÀeDeeW keÀes O³eeve ceW jKekeÀj, Deheveer 
he´eflemheOee& keÀe DeekeÀueve keÀj leLee ceb®e hej 
meePee keÀer peeves Jeeueer meeceie´er kesÀ DeeOeej hej 
efkeÀ³ee peevee ®eeefnS.  efpeme hej O³eeve keWÀefêle 
keÀjvee Deewj DekeÀeGbì yeveevee Deewj he´es]HeÀeFue ceW 
megOeej keÀjvee yesnlej nesiee. 

2) meeceie´er ³eespevee Deewj he´keÀeMeve: 
meesMeue ceeref[³ee hej he´keÀeMeve SkeÀ yuee@
ie, íefJe ³ee Jeeref[³ees meePee keÀjvee yengle ner 
mejue nw efkeÀvleg yeQkeÀeW keÀes Devee³eeme meeceie´er 
yeveeves Deewj MeerIe´lee mes he´keÀeefMele keÀjves mes 
hetJe& ³eespeveeye× lejerkesÀ mes Gef®ele mece³e Deewj 
DeeJe=efÊe hej GÊece Deewj he´emebefiekeÀ meeceie´er 
keÀe he´keÀeMeve megefveeq½ele keÀjvee ®eeefnS. FmekesÀ 
efueS yeQkeÀ efJeefYeVe he´keÀej kesÀ meesMeue ceeref[³ee 
Mes[îeteEueie ìtue keÀe Yeer Ghe³eesie keÀj mekeÀles 
nQ pees hemeboeroe mece³e hej Deheveer meeceie´er keÀes 
mJe®eeefuele ªhe mes he´keÀeefMele keÀjves ceW ceoo 
keÀj mekeÀles nQ. ye]HeÀj heeqyueMe, hueevesyeue, 
S³ejìsyeue, HeÀer[ueer, ìdJeerì[skeÀ Deeefo 
meesMeue ceeref[³ee Mes[îeteEueie ìtue kesÀ kegÀí 

GoenjCe nQ pees keÀF& meesMeue ceeref[³ee KeeleeW 
kesÀ he´yebOeve keÀjves Deewj meYeer meesMeue ceeref[³ee 
®ewveueeW hej heesmì Mes[îetue keÀjves ceW ceoo keÀj 
mekeÀles nQ.

3) megvevee Deewj pegæ[eJe: ueieeleej meef¬eÀ³elee 
Deewj meeceie´er meePee keÀjves kesÀ meeLe-meeLe 
meesMeue ceeref[³ee kesÀ Ghe³eesiekeÀlee&DeeW keÀer 
efìhheefCe³eeB Yeer meePee nesves ueieleer nQ. Deleë 
yeQkeÀeW keÀes Deheves ye´eb[ kesÀ yeejs ceW meesMeue 
ceeref[³ee Jeelee&ueeheeW hej ve]pej jKeveer ®eeefnS. 
³eefo ³en SkeÀ mekeÀejelcekeÀ efìhheCeer nw lees GvnW 
Dee½e³e&®eefkeÀle keÀjves Deewj he´meVe nesves keÀe ceewkeÀe 
efceuelee nw. Dev³eLee yeQkeÀ Ghe³eesiekeÀlee&DeeW mes 
mene³elee ³ee megOeej keÀer hesMekeÀMe keÀj mekeÀles 
nQ Deewj eqmLeefle Kejeye nesves mes henues Gmes 
megOeej mekeÀles nQ. yeQkeÀ yeæ[er mebK³ee ceW heesmì 
keÀer cewv³egDeue peeb®e kesÀ yepee³e 'meesMeue ceeref[³ee 
efuemeeEveie Sb[ SbiespeceWì ìtue' keÀe Yeer Ghe³eesie 
keÀj mekeÀles nQ.

4) SveeefueefìkeÌme Deewj efjheese\ìie: yeQkeÀeW 
Üeje meesMeue ceeref[³ee ceekexÀeEìie kesÀ efve<heeove 
keÀe DeekeÀueve DeefveJee³e& nw. GvnW efheíues cenerves 
keÀer leguevee ceW Deheves meesMeue ceeref[³ee huesìHeÀe@
ce& hej hengb®eves Jeeues ueesieeW keÀer mebK³ee, Gvemes 
he´ehle mekeÀejelcekeÀ ³ee vekeÀejelcekeÀ GuuesKeeW 
keÀer mebK³ee Deewj GvekesÀ meesMeue ceeref[³ee heesmì 
hej GvekesÀ ye´eb[ kesÀ nwMe ìwie keÀe Ghe³eesie 
keÀjves Jeeues ueesieeW keÀer mebK³ee ceW efYeVelee hej 
O³eeve osvee ®eeefnS. meesMeue ceeref[³ee huesì]HeÀe@ce& 
mJe³eb Ssmeer peevekeÀejer keÀe yegefve³eeoer mlej he´oeve 
keÀjles nQ, efpevekeÀer ceoo mes yeQkeÀ Deheves he´oMe&ve 
keÀe efJeMues<eCe keÀj mekeÀles nQ Deewj leovegmeej 
DeeJeM³ekeÀ megOeej keÀj mekeÀles nQ. FmekesÀ 
DeueeJee DeefOekeÀ ienve SveeefueefìkeÌme peevekeÀejer 
he´ehle keÀjves ³ee meesMeue ceeref[³ee huesìHeÀeceeX hej 
Deemeeveer mes leguevee keÀjves kesÀ efueS Jes GheueyOe 
meesMeue ceeref[³ee SveeefueefìkeÌme ìtue keÀer efJemle=le 
Íe=bKeuee keÀe Ghe³eesie keÀj mekeÀles nQ, pewmes 'yeHeÀj 
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Sveeefueefmeme' pees Dee@veueeFve ye´eb[eW kesÀ efueS SkeÀ 
meesMeue ceeref[³ee SveeefueefìkeÌme ìtue nw.

5) efJe%eeheve: meesMeue ceeref[³ee efJe%eeheve yeQkeÀeW 
keÀes legueveelcekeÀ ªhe mes Gve GheYeesÊeÀeDeeW lekeÀ 
hengB®e yeveeves nsleg J³eehekeÀ ceb®e he´oeve keÀjles nQ 
pees Gve ceb®eeW keÀe DevegmejCe keÀj jns nQ. ³es 
efJe%eeheve ceb®e Fleves MeefÊeÀMeeueer nQ efkeÀ yeQkeÀ 
³en Yeer efvee|oä keÀj mekeÀles nQ efkeÀ GvekesÀ 
efJe%eeheve Ghe³eesiekeÀlee&DeeW kesÀ efkeÀme mecetn keÀes 
he´oe|Mele keÀjves nQ. Jes Deheveer pevemeebeqK³ekeÀer,  
ceveesefJe%eeve, Yetieesue, ©ef®e³eeW, J³eJenej Deeefo 
kesÀ DeeOeej hej Deheves ueef#ele Jeie& keÀe ®e³eve 
keÀj mekeÀles nQ. meesMeue ceeref[³ee efJe%eeheve ìtue 
keÀer ceoo mes yeQkeÀ yeæ[s hewceeves hej DeeJeM³ekeÀ 
yeoueeJe keÀjves, he´ef¬eÀ³eeDeeW keÀes mJe®eeefuele 
keÀjves Deewj Deheves efJe%eeheveeW keÀes DevegketÀefuele 
keÀjves kesÀ efueS SkeÀ meeLe keÀF& efJe%eeheve 
DeefYe³eeve ®euee mekeÀles nQ. 

yeQkeÀeW ceW meesMeue ceeref[³ee ceekexÀeEìie kesÀ kegÀí 
yegefve³eeoer cenlJe keÀes Fme he´keÀej mecePee³ee pee 
mekeÀlee nw:- 

1) yesnlej ye´eb[ peeieªkeÀlee: ye´eb[ 
peeieªkeÀlee Deewj he´eceeefCekeÀlee keÀes yeæ{eJee 
osves kesÀ efueS meesMeue ceeref[³ee ceekexÀeEìie Del³eble 
he´YeeJeMeeueer nw. meesMeue ceeref[³ee huesìHeÀe@ce& 
hej GvekesÀ mebosMeeW Deewj heesmì keÀer efvejblejlee 
GheYeesÊeÀe kesÀ ceve ceW ienjer, J³eehekeÀ, ye´eb[ kesÀ 
he´efle peeieªkeÀlee hewoe keÀjleer nw. Fme ceb®e kesÀ 
ceeO³ece mes yeQkeÀ Deheves efJeefMeä ie´enkeÀeW keÀer 
efJeefMeä DeeJeM³ekeÀleeDeeW keÀes Yeer hetje keÀj 
mekeÀles nQ, Fmemes ie´enkeÀeW kesÀ ceve ceW yeQkeÀeW ³ee 
efkeÀmeer mebieþve kesÀ yeejs ceW ye´eb[ peeieªkeÀlee 
efJekeÀefmele nesieer Deewj yeQkeÀ Deewj ie´enkeÀ kesÀ 
yeer®e oerIe&keÀeefuekeÀ mebyebOe lew³eej neWies. 

2) ueeiele he´YeeJeer: meesMeue ceeref[³ee ceekexÀeEìie 
Üeje efJe%eeheve ueeiele kesÀ ¢efäkeÀesCe mes meyemes 
he´YeeJeer efnmmee nw. meeFve Dehe keÀjvee Deewj 
he´es]HeÀeFue yeveevee meYeer meesMeue vesìJee\keÀie 
huesì]HeÀe@ce& kesÀ efueS ueieYeie efveëMegukeÀ nw Deewj 
³eefo yeQkeÀ Yegieleeve Jeeues he´ceesMeve ceW efveJesMe 

keÀjves keÀe efveCe&³e Yeer uesles nQ, lees Jen Dev³e 
ceekexÀeEìie lekeÀveerkeÀeW keÀer leguevee ceW Dehes#eeke=Àle 
keÀce ueeiele Jeeuee neslee nw. Fmemes yeQkeÀeW kesÀ 
Dev³e efJeheCeve Deewj J³eeJemeeef³ekeÀ Ke®eeX kesÀ efueS 
yeæ[e yepeì yejkeÀjej jnlee nw.  

3) ie´enkeÀ meblegefä: meesMeue ceeref[³ee cetue 
ªhe mes SkeÀ vesìJee\keÀie Deewj meb®eej ceb®e nw, 
pees Deheves ueef#ele GheYeesÊeÀeDeeW kesÀ mece#e 
yeQkeÀeW keÀer DeeJeepe yevelee nw. ³en ceb®e ve 
kesÀJeue he´l³eskeÀ GheYeesÊeÀe keÀes meeJe&peefvekeÀ 
ªhe mes yeQeEkeÀie Glheeo SJeb efJeÊeer³e mesJeeDeeW 
kesÀ efJe<e³e ceW Deheveer yeele jKeves keÀe DeJemej 
he´oeve keÀjlee nw, yeequkeÀ GheYeesÊeÀeDeeW keÀes 
J³eefÊeÀiele ªhe mes lJeefjle he´efleef¬eÀ³ee oskeÀj 
GvekeÀer mejenvee Yeer he´ehle keÀjlee nw, pees 
ie´enkeÀeW keÀes meblegefä he´oeve keÀjlee nw Deewj 
GvekesÀ meeLe oerIe&keÀeefuekeÀ mebyebOe yeveelee nw.

4) mebheke&À eEyeog yeæ{evee: yeQeEkeÀie mebmLeeSb 
hejbhejeiele ceeO³eceeW keÀer leguevee ceW, meesMeue 
ceeref[³ee ceb®e  kesÀ efJeefYeVe ®ewveueeW kesÀ ceeO³ece mes 
DeefOekeÀ mebheke&À eEyeogDeeW keÀes mLeeefhele keÀjves ceW 
me#ece nQ. leeefkeÀ GheYeesÊeÀe DeeJeM³ekeÀleevegmeej, 
Deheves mesJee he´oelee yeQkeÀ ³ee mebYeeefJele yeQkeÀ 
keÀer he´keÀeefMele meeceeie´er keÀes osKe mekesÀ Deewj 
GmekesÀ efJe<e³e ceW yeele®eerle keÀj mekeWÀ. meesMeue 
ceeref[³ee efJeheCeve yeQkeÀeW keÀes ye´ebeE[ie, ie´enkeÀ 
meblegefä Deewj cetu³e Jee|Oele meeceie´er kesÀ ceeO³ece 
mes GheYeesÊeÀeDeeW kesÀ meeLe JeemleefJekeÀ mebyebOe 
yeveeves keÀe DeJemej oslee nw, pees yeQkeÀeW keÀes Deheves 
YeefJe<³e kesÀ ue#³e keÀes efJekeÀefmele keÀjves ceW ceoo 
keÀjlee nw. 

5) ueer[ me=peve : meesMeue ceeref[³ee ceb®e kesÀ 
meef¬eÀ³e Deewj meblegä ie´enkeÀ Deheves ®ewveue kesÀ 
ceeO³ece mes yeQkeÀ kesÀ heesmì Deewj meeceie´er keÀes 
Deeies meePee keÀjkesÀ ueer[ me=efpele keÀj mekeÀles 
nQ, pees SkeÀ Me=bKeuee kesÀ ªhe ces Deeies yeæ{leer nw.

6) [sìe Deewj cetu³e meePee keÀjvee: meesMeue 
ceeref[³ee yeQkeÀeW keÀes veS [sìe ñeesle, veF& 
Deble¢&efä Deewj GheYeesÊeÀeDeeW mes pegæ[ves kesÀ veS 
lejerkesÀ oslee nw. yeQkeÀ keÀer ceekexÀeEìie jCeveerefle 

ceW meesMeue ceeref[³ee keÀe SkeÀerkeÀjCe, yegefve³eeoer 
yeQeEkeÀie Deewj efJeÊeer³e ³egefÊeÀ³eeW keÀes Ghe³eesieer 
Deewj meePee keÀjves ³eesi³e meeceie´er yeveekeÀj ³ee 
men³eesieelcekeÀ ªhe mes GheYeesÊeÀe kesÀ DevegYeJe 
ceW cetu³e peesæ[keÀj nesvee ®eeefnS. ³eefo yeQkeÀeW 
keÀe meesMeue ceeref[³ee pegæ[eJe GÊece nw lees 
³en ie´enkeÀeW ceW yeQkeÀ kesÀ he´efle efJeéemeveer³elee 
leLee GvekesÀ Glheeo SJeb mesJeeDeeW kesÀ he´efle 
peeieªkeÀlee yeæ{eves ceW ceoo keÀjlee nw. 

7) YeeJeveelcekeÀ ue#³eerkeÀjCe keÀe Ghe³eesie 
keÀjvee: YeeJeveelcekeÀ mebheke&À yeveevee meesMeue 
ceeref[³ee ceekexÀeEìie kesÀ meyemes cenlJehetCe& 
henuegDeeW ceW mes SkeÀ nw. meesMeue ceeref[³ee 
®ewveueeW keÀer he´efle #eCe GheueyOelee GheYeesÊeÀeDeeW 
SJeb yeQeEkeÀie mebmLeeDeeW kesÀ yeer®e meche´s<eCe keÀes 
mejue yeveleer nw. efkeÀmeer Yeer heefjeqmLeefle ceW SkeÀ 
yesnlej leeuecesue yeQkeÀeW Deewj ie´enkeÀeW kesÀ yeer®e 
uebyeer DeJeefOe kesÀ efueS cepeyetle YeeJeveelcekeÀ 
yebOeve yeveelee nw. 

meesMeue ceeref[³ee ceekexÀeEìie DeepekeÀue yeQkeÀeW 
kesÀ efueS ueeskeÀefhe´³e Deewj mJeerkeÀe³e& ceekexÀeEìie 
ìtue ceW mes SkeÀ yeve ie³ee nw. GoenjCeleë 
keÀesefJe[-19 keÀer ceneceejer keÀer eqmLeefle ceW 
yeQkeÀeW kesÀ efueS yeepeej ceW Deheveer ceekexÀeEìie 
jCeveerefle³eeW keÀer ³eespevee yeveevee Deewj GvnW 
ueeiet keÀjvee keÀeHeÀer keÀefþve Lee, uesefkeÀve ³en 
meesMeue ceeref[³ee huesìHeÀe@ce& ner Lee pees yeQkeÀeW 
kesÀ efueS Deheveer GheeqmLeefle he´meeefjle keÀjves 
Deewj ie´enkeÀeW kesÀ efueS FmekeÀe ueeYe Gþeves 
kesÀ efueS mejuelee mes GheueyOe Lee. Deleë Fme 
yeele keÀes meJe&mecceefle mes mJeerkeÀej efkeÀ³ee pee 
mekeÀlee nw efkeÀ meesMeue ceeref[³ee ceekexÀeEìie ves 
yeQeEkeÀie #es$eeW ceW ¬eÀebefle keÀer SkeÀ veF& uenj 
hewoe keÀj oer nw, pees Deeves Jeeues mece³e ceW 
yeQeEkeÀie mebmLeeDeeW keÀes veF& TB®eeF³eeB he´oeve 
keÀjsieer.

ceesefnle efceÞee 

�es[.Sue.meer., ueKeveT  
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meesMeue ceeref[³ee-efJeheCeve keÀer keÀe³e&veerefle³eeb
Deepe kesÀ ef[efpeìue ³egie ceW, meesMeue ceeref[³ee 

ves J³eJemee³eeW kesÀ Deheves ueef#ele oMe&keÀeW mes 
pegæ[ves kesÀ lejerkesÀ ceW ¬eÀebefle uee oer nw. meesMeue 
ceeref[³ee keÀer MeefÊeÀ mejenveer³e nw keÌ³eeWefkeÀ Deehe 
efJe%eeheve heesmì keÀjves kesÀ kegÀí ner meskebÀ[ kesÀ 
Yeerlej yeæ[er mebK³ee ceW ueesieeW lekeÀ hengb®e peeles 
nQ, efpememes DeehekeÀes Deheveer ueeiele keÀce keÀjves 
ceW ceoo efceueleer nw, Deewj Fve meesMeue ceeref[³ee 
efJe%eeheveeW kesÀ ceeO³ece mes DeehekesÀ efJe%eeheve 
mebYeeefJele ie´enkeÀeW lekeÀ hengb®eles nQ.

³en heefjJele&ve efJeMes<e ªhe mes efJeÊeer³e mesJee #es$e ceW 
mheä nw, peneb heejbheefjkeÀ efJeheCeve keÀe³e&veerefle³eeW keÀes 
meesMeue ceeref[³ee huesìHeÀeceeX Üeje hetCe& efkeÀ³ee pee 
jne nw. SkeÀ MeefÊeÀMeeueer efJeheCeve GhekeÀjCe kesÀ 
ªhe ceW meesMeue ceeref[³ee kesÀ GÓJe ves efJeÊeer³e mesJee 
héoeleeDeeW kesÀ efueS veS DeJemej Deewj ®egveewefle³eeB 
GlHevve keÀer nw. efJeÊeer³e mebmLeeveeW ves Deheves iéenkeÀeW 
Deewj mebYeeefJele iéenkeÀeW kesÀ meeLe pegæ[ves kesÀ efueS 
meesMeue ceeref[³ee huesìHeÀe@ce& keÀer #ecelee keÀes hen®eevee 
nw. HesÀmeyegkeÀ, eqìdJeìj, eEuekeÌ[Fve Deewj Fbmìeiéece 
pewmes huesìHeÀe@ce& efJeÊeer³e mesJee héoeleeDeeW keÀes Deheveer 
hesMekeÀMe héoe|Mele keÀjves, yéeb[ peeieªkeÀlee 
hewoe keÀjves Deewj JeemleefJekeÀ mece³e ceW Deheves 
iéenkeÀeW kesÀ meeLe yeele®eerle keÀjves kesÀ efueS SkeÀ 
ieefleMeerue mLeeve héoeve keÀjles nQ. Fve huesìHeÀeceeX 
hej GheYeesÊeÀeDeeW kesÀ meeLe meerOes mebJeeo keÀjves 
keÀer #ecelee DeeOegefvekeÀ efJeheCeve keÀe³e&veerefle³eeW keÀer 
DeeOeejefMeuee yeve ieF& nw. 

efJeÊeer³e mesJeeSb SJeb Glheeo : efJeÊeer³e mesJeeSB 
efJeÊeer³e mebmLeeveeW Üeje héoeve keÀer peeves Jeeueer efJeÊe 
mes pegæ[er Deee|LekeÀ mesJeeSB nQ. efJeÊeer³e mesJeeSB mesJee 
#es$e keÀer ieefleefJeefOe³eeW keÀer SkeÀ efJemle=le Íe=bKeuee keÀes 
Meeefceue keÀjleer nQ, efJeMes<e ªhe mes efJeÊeer³e héyebOeve 
Deewj GheYeesÊeÀe efJeÊe mes mebyebefOele. 

efJeÊeer³e mesJeeDeeW ceW DekeÀeGbìWmeer, efveJesMe yeQeEkeÀie, 
efveJesMe héyebOeve Deewj J³eefÊeÀiele mebheefÊe héyebOeve 
Meeefceue nQ. efJeÊeer³e GlheeoeW ceW yeercee, ¬esÀef[ì 
keÀe[&, yebOekeÀ $eÝCe Deewj heWMeve HebÀ[ Fl³eeefo 
Meeefceue nQ. 

yeQkeÀ Deewj efJeÊeer³e mebmLeeve meesMeue ceeref[³ee 
efJeheCeve hé³eemeeW mes Deheves yéeb[ ceW megOeej keÀj 
mekeÀles nQ, iéenkeÀ JeHeÀeoejer yevee mekeÀles nQ Deewj 
iéenkeÀ DeefOeiénCe Deewj héefleOeejCe yeæ{e mekeÀles nQ. 

meesMeue ceeref[³ee efJeheCeve keÀer keÀe³e&veerefle³eeB 

nce Gve heeb®e keÀe³e&veerefle³eeW hej ®e®ee& keÀjWies 
efpevekeÀe Ghe³eesie Deehe ³en megefveeq½ele keÀjves kesÀ 
efueS keÀj mekeÀles nQ efkeÀ Deehe Deheves efJeÊeer³e 
J³eJemee³e kesÀ efueS meesMeue ceeref[³ee efJeHeCeve mener 
lejerkesÀ mes keÀj jns nQ. 

keÀe³e&veerefle 1: Deheves meesMeue ceeref[³ee ue#³e 
Deewj ueef#ele iéenkeÀeW keÀes heefjYeeef<ele keÀjW 

peye Deehe meesMeue ceeref[³ee efJeHeCeve kesÀ efueS mheä 
ue#³e efveOee&efjle keÀjles nQ, lees Deehe Hél³eeefMele ueeYe 
héehle keÀjves ceW me#ece neWies. 

Deehe efJeefMeä heefjCeeceeW keÀe ue#³e jKe jns nQ, 
®eens Jen yéeb[ peeieªkeÀlee yeæ{evee nes, Deheveer 
JesyemeeFì hej ì̂wef]HeÀkeÀ ueevee nes, ueer[ GlheVe 
keÀjvee nes, ³ee iéenkeÀ efJeéeeme yeveevee nes. Deehe 
peeveles nQ efkeÀ Deehe keÌ³ee ue#³e jKe jns nQ, Deewj 
hél³eskeÀ heesmì, hél³eskeÀ menYeeefielee, Gve ue#³eeW keÀes 
héehle keÀjves keÀer efoMee ceW SkeÀ keÀoce nw. 

efJeefMeä, ceeheves ³eesi³e ue#³e efveOee&efjle keÀjW, 
Deewj efHeÀj Deheveer meesMeue ceeref[³ee meeceie´er keÀes 
GÎsM³e Deewj efoMee kesÀ meeLe peejer keÀjW. De®íer 
lejn mes ueef#ele he´l³eskeÀ heesmì kesÀ meeLe, Deehe 
Deheves Jeebefíle heefjCeece he´ehle keÀjves Deewj meesMeue 
ceeref[³ee keÀer ogefve³ee ceW meHeÀuelee he´ehle keÀjves kesÀ 
SkeÀ keÀoce keÀjerye neWies. 

keÀe³e&veerefle 2: mener meesMeue ceeref[³ee ceb®e ®egveW 

meesMeue ceeref[³ee efJeHeCeve ceW Ghe³egÊeÀ meesMeue 
ceeref[³ee ceb®e ®egvevee SkeÀ cenlJehetCe& keÀoce nw. 
hél³eskeÀ ceb®e DeefÜleer³e megefJeOeeSB, #eceleeSB Deewj 
meerceeSB héoeve keÀjlee nw pees DeehekeÀer hengb®e, pegæ[eJe 
Deewj yéeb[ íefJe keÀes héYeeefJele keÀj mekeÀles nQ. mener 
ceb®e ®egvevee ³en megefveeq½ele keÀjlee nw efkeÀ DeehekesÀ 
hé³eeme Gve oMe&keÀeW hej Ke®e& efkeÀS peeSbies pees 
DeehekesÀ meeLe J³eeheej keÀjWies Deewj DeehekesÀ ue#³eeW 
kesÀ meeLe héYeeJeer {bie mes pegæ[Wies. 

ceb®e ®egveles mece³e Deheves ueef#ele ie´enkeÀeW, meeceie´er 

keÀe³e&veerefle, ye´ebeE[ie Deewj ue#³eeW hej efJe®eej 
keÀjvee DeeJeM³ekeÀ nw. ³en megefveeq½ele keÀjves kesÀ 
efueS efkeÀ Deehe Deheves efve<Heeove keÀes he´YeeJeer 
{bie mes ceehe Deewj DevegketÀefuele keÀj mekeÀles nQ, 
DeehekeÀes ceb®e kesÀ efJe%eeheve efJekeÀuheeW, efJeMues<eCe 
Deewj meecegoeef³ekeÀ he´yebOeve ìtue keÀe Yeer cetu³eebkeÀve 
keÀjvee ®eeefnS. ³eneb efJe®eej keÀjves kesÀ efueS kegÀí 
keÀejkeÀ efoS ieS nQë-

	 Deheves ue#³e pevemeebeqK³ekeÀer³e kesÀ Devegªhe SkeÀ 
ceb®e ®egvevee ³en megefveeq½ele keÀjlee nw efkeÀ DeehekeÀer 
meeceiéer Gve ueesieeW lekeÀ hengb®es efpevekeÀer DeehekeÀer 
efJeÊeer³e mesJeeDeeW mes pegæ[ves keÀer meyemes DeefOekeÀ 
mebYeeJevee nw. 

	hél³eskeÀ ceb®e efJeefMeä meeceiéer héeªheeW keÀe he#e 
ueslee nw. kegÀí ceb®e íefJe-keWÀefêle nQ, peyeefkeÀ Dev³e 
uebyeer efueefKele meeceiéer ³ee Jeeref[³ees keÀes héeslmeeefnle 
keÀjles nQ. mener ceb®e DeehekeÀes Deheveer efJeÊeer³e 
meeceiéer keÀes meyemes DeekeÀ<e&keÀ lejerkesÀ mes hémlegle 
keÀjves ceW me#ece yeveelee nw. 

	 efJeefYeVe ceb®ees hej oMe&keÀeW keÀe J³eJenej 
Deueie-Deueie neslee nw. kegÀí ceb®e ®e®ee&DeeW Deewj 
Jeelee&ueeheeW hej HeÀueles-HetÀueles nQ (jsef[ì Deewj 
eqìdJeìj kesÀ yeejs ceW mees®eW), peyeefkeÀ Dev³e lJeefjle 
mebYee<eCe hej O³eeve keWÀefêle keÀjles nQ. meyemes 
Ghe³egÊeÀ ceb®e keÀe ®e³eve DeehekeÀes Gve lejerkeÀeW mes 
pegæ[ves ceW me#ece yeveelee nw pees DeehekesÀ oMe&keÀeW kesÀ 
meeLe cesue Keeles nQ. 

	 efJeÊeer³e GÐeesie efJeefve³eefcele nw, Deewj peye 
Devegheeueve keÀer yeele Deeleer nw lees efJeefYeVe huesìHeÀeceeX 
ceW ue®eeruesheve kesÀ efJeefYeVe mlej nesles nQ. FmeefueS 
DeehekeÀes SkeÀ Ssmee meesMeue ceeref[³ee huesì]HeÀe@ce& 
®egvevee ®eeefnS pees DeehekesÀ GÐeesie kesÀ efve³eceeW kesÀ 
Devegªhe nes. 

	 peye Deehe mener meesMeue ceeref[³ee huesì]HeÀe@ce& 
®egveles nQ, lees Deehe SkeÀ cepeyetle Dee@veueeFve 
GheeqmLeefle yevee mekeÀles nQ, Deheves iéenkeÀeW keÀes yeæ{e 
mekeÀles nQ Deewj Deheves J³eeJemeeef³ekeÀ GÎsM³eeW keÀes 
héehle keÀj mekeÀles nQ.  

keÀe³e&veerefle 3: mecceesnkeÀ Deewj Mewef#ekeÀ meeceiéer 
yeveeSB 

DeepekeÀue ueesieeW keÀe O³eeve meerefcele nw. meesMeue 

’Ssmeer 
®eer]peW {tb{vee keÀefþve nw pees 
Dee@veueeFve veneR efyekeWÀieer“

- pesHeÀ yespeesme
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ceeref[³ee hej Deheves iéenkeÀeW keÀe O³eeve DeekeÀe|<ele 
keÀjvee keÀeHeÀer ®egveewleerhetCe& nes mekeÀlee nw, KeemekeÀj 
peye Deehe efJeÊe kesÀ yeejs ceW yeele keÀj jns nQ. 

mener keÀe³e&veerefle³eeW kesÀ meeLe, Deehe DeekeÀ<e&keÀ 
meeceie´er yevee mekeÀles nQ pees ve kesÀJeue DeehekesÀ 
ie´enkeÀeW keÀes peesæ[sieer yeequkeÀ GvekeÀer efJeÊeer³e ³ee$ee 
ceW cetu³e Yeer peesæ[sieer. 

keÌ³ee meeceiéer keÀes DeekeÀ<e&keÀ yeveelee nw? mecceesnkeÀ 
meeceiéer SkeÀ ®egbyekeÀer³e MeefÊeÀ keÀer lejn nw pees 
DeehekesÀ iéenkeÀeW keÀes Deheveer Deesj KeeR®eleer nw, 
efpememes Jes m¬eÀe@ue keÀjvee yebo keÀj osles nQ Deewj 
O³eeve osles nQ. ³en Ssmeer meeceiéer nw pees J³eefÊeÀiele 
mlej hej héefleOJeefvele nesleer nw, YeeJeveeDeeW keÀes 
GodIeeefìle keÀjleer nw Deewj ©ef®e peieeleer nw. peye 
efJeÊe GÐeesie keÀer yeele Deeleer nw, lees mecceesnkeÀ 
meeceiéer DeehekesÀ iéenkeÀeW keÀes efMeef#ele, ceveesjbefpele 
³ee hésefjle keÀjleer nw, meeLe ner DeehekesÀ yéeb[ keÀer 
DeeJeepe Deewj cetu³eeW kesÀ meeLe mebjsefKele nesleer nw. 

O³eeve ner meye kegÀí nw. meesMeue ceeref[³ee hej 
meeceiéer keÀer hé®egjlee kesÀ meeLe, DeehekesÀ heeme efkeÀmeer 
keÀe O³eeve KeeR®eves kesÀ efueS kesÀJeue kegÀí meskebÀ[ nQ. 
mecceesnkeÀ meeceiéer GvekeÀe O³eeve KeeR®eleer nw Deewj 
GvnW ©keÀves Deewj Deeies DevJes<eCe keÀjves kesÀ efueS 
héeslmeeefnle keÀjleer nw. 

efJeéeeme efvecee&Ce efJeÊe ceW mebJesoveMeerue ceeceues 
Meeefceue nesles nQ, Deewj ueesieeW keÀer Gme meeceie´er 
mes pegæ[ves keÀer DeefOekeÀ mebYeeJevee nesleer nw pees 
Yejesmescebo ñeesle mes Deeleer nw. ³en mece³e kesÀ 
meeLe DeehekesÀ ie´enkeÀeW kesÀ meeLe efJeéeeme yeveeves ceW 
ceoo keÀjleer nw.

GlmeenJeOe&keÀ keÀej&JeeF& ®eens Jen efkeÀmeer eEuekeÀ hej 
eqkeÌuekeÀ keÀjvee nes, Deheveer heesmì meePee keÀjvee 
nes, ³ee Deheves v³et]peuesìj kesÀ efueS meeFve Dehe 
keÀjvee nes, mecceesnkeÀ meeceiéer DeehekesÀ iéenkeÀeW keÀes 
keÀej&JeeF& keÀjves kesÀ efueS hésefjle keÀjleer nw, Deewj 
FmeefueS DeehekesÀ iéenkeÀeW kesÀ meeLe SkeÀ cepeyetle 

mebyebOe keÀes yeæ{eJee osleer nw. 

efJeÊeer³e meueen DeehekeÀes Deueie yeveelee nw Deewj 
efJe%eeheveeW kesÀ meeiej ceW, DeehekeÀer mecceesnkeÀ meeceiéer 
DeehekeÀes héeflemheOee& mes Deueie keÀjleer nw. ³en 
DeehekesÀ DeefÜleer³e ¢efäkeÀesCe keÀes héoe|Mele keÀjlee nw 
Deewj DeehekesÀ yéeb[ keÀes ³eeoieej yeveelee nw. 

keÀe³e&veerefle 4: Deheves iéenkeÀeW mes pegæ[W Deewj 
yeele®eerle keÀjW 

meesMeue ceeref[³ee hej Deheves iéenkeÀeW kesÀ meeLe pegæ[ves 
keÀe celeueye kesÀJeue meeceiéer heesmì keÀjves mes keÀneR 
DeefOekeÀ nw. ³en yeele®eerle Megª keÀjves, GvekeÀer 
héefleef¬eÀ³ee megveves Deewj oeslejHeÀe mebyebOe yeveeves kesÀ 
yeejs ceW nw. 

meesMeue ceeref[³ee hej Deheves iéenkeÀeW kesÀ meeLe pegæ[vee 
oesmleeW kesÀ meeLe JeemleefJekeÀ yeele®eerle keÀes yeæ{eJee 
osves kesÀ meceeve nw. ³en efJeéeeme hewoe keÀjlee nw; 
yéeb[ efveÿe yeæ{elee nw; Deble¢&efä héoeve keÀjlee nw; 
³en hengb®e keÀes yeæ{elee nw  

keÀe³e&veerefle 5: Deheves meesMeue ceeref[³ee 
efve<Heeove keÀes ceeheW Deewj GmekeÀe 
efJeMues<eCe keÀjW

Fve efoveeW, meesMeue ceeref[³ee SveeefueefìkeÌme keÀes 
ceehevee efmeHe&À SkeÀ ®eueve ³ee ©ef®eye× keÀece veneR 
nw. ³en SkeÀ jCeveereflekeÀ keÀoce nw, GmekeÀer Jepen 
efvecveevegmeej nw: 

oMe&keÀeW keÀes mecePeveeë keÀuhevee keÀerefpeS efkeÀ 
Deehe SkeÀ efJeÊeer³e mesJee héoelee nQ efpemekeÀe ue#³e 
efveJesMe mebyebOeer meueen osvee nw. Deheves meesMeue 
ceeref[³ee [sìe keÀe efJeMues<eCe keÀjkesÀ, Deehe 
helee ueiee mekeÀles nQ efkeÀ keÌ³ee DeehekesÀ iéenkeÀ 
mesJeeefveJe=efÊe ³eespevee, mìe@keÀ ³ee efj³eue Smìsì 
efveJesMe ceW DeefOekeÀ ©ef®e jKeles nQ. 

he´oMe&ve keÀe cetu³eebkeÀveë ceeve ueerefpeS efkeÀ Deehe 
keÀj keÀe³e&veerefle³eeW kesÀ yeejs ceW peevekeÀejerhetCe& uesKe 
heesmì keÀj jns nQ. SveeefueefìkeÌme mes helee ®euelee 
nw efkeÀ Fve uesKeeW keÀes meyemes DeefOekeÀ Mes³ej Deewj 
efìhheefCe³eeB héehle nesleer nQ. ³en DeehekeÀes yeleelee nw 
efkeÀ DeehekesÀ iéenkeÀ Fme meeceiéer keÀes cenlJe osles 
nQ, efpememes Deehe DeefOekeÀ keÀj-mebyebOeer efJe<e³eeW keÀes 
Meeefceue keÀjves kesÀ efueS Deheveer meeceiéer keÀe³e&veerefle 
keÀes heefj<ke=Àle keÀj mekeÀles nQ.

pegæ[eJe yeæ{eveeë ceeve ueerefpeS efkeÀ DeehekeÀer 
efJeÊeer³e kebÀheveer yepeeEìie keÀer cetue yeeleW mecePeeles 
ngS SkeÀ Jeeref[³ees meePee keÀjleer nw. ³eefo Fme 

Jeeref[³ees keÀes Deewmele mes DeefOekeÀ mebK³ee ceW 
ueeFkeÀ, Mes³ej Deewj efìhheefCe³eeb efceueleer nQ, lees 
³en SkeÀ mebkesÀle nw efkeÀ DeehekesÀ ie´enkeÀeW keÀes 
³en meeceie´er Ghe³eesieer Deewj DeekeÀ<e&keÀ ueieleer nw. 
efHeÀj Deehe Fme pegæ[eJe mlej keÀes yeveeS jKeves kesÀ 
efueS DeefOekeÀ Mewef#ekeÀ Jeeref[³ees yeveeves hej O³eeve 
keWÀefêle keÀj mekeÀles nQ. 

héeflemheOeea yeves jnveeë efJeÊe ceW, ©Peeve lespeer mes 
yeoueles nQ. meesMeue ceeref[³ee SveeefueefìkeÌme keÀes 
ceeheves mes DeehekeÀes GÐeesie Jeelee&ueeheeW keÀer veype hej 
vepej jKeves ceW ceoo efceueleer nw. GoenjCe kesÀ 
efueS, Deehe osKe mekeÀles nQ efkeÀ ef¬eÀhìeskeÀjWmeer keÀes 
ueskeÀj ®e®ee& peesj hekeÀæ[ jner nw. Fme peevekeÀejer 
kesÀ meeLe, Deehe Deheveer meeceiéer keÀes Fve ì̂WeE[ie 
efJe<e³eeW keÀes mebyeesefOele keÀjves Deewj héemebefiekeÀ yeves 
jnves kesÀ efueS lew³eej keÀj mekeÀles nQ. 

efve<keÀ<e&: efJeÊeer³e mesJeeDeeW ceW ®eerpeW lespeer mes yeoue 
jner nQ, ef¬eÀhìes kesÀ Go³e mes ueskeÀj efHeÀveìskeÀ 
Sshe ÞesCeer keÀer Je=ef×, Deewj jesyees-meueenkeÀejeW kesÀ 
efJekeÀeme lekeÀ. pewmes-pewmes efJeÊeer³e mesJeeSB DeefOekeÀ 
ef[efpeìue GÐeesie yeveleer pee jner nQ, meesMeue 
ceeref[³ee ceekexÀeEìie Fme #es$e ceW hé®eej keÀe SkeÀ 
DeefOekeÀ cenlJehetCe& meeOeve yevelee pee jne nw.

Yeues ner DeehekeÀe mebieþve DeefOekeÀ heejbheefjkeÀ 
nes, meesMeue ceeref[³ee ³egJee ie´enkeÀeW lekeÀ hengb®eves 
kesÀ efueS SkeÀ DeeJeM³ekeÀ ceeO³ece nw. DeehekeÀes 
YeefJe<³e kesÀ efueS lew³eej jnvee nesiee. ieeì&vej ves 
hee³ee efkeÀ 75… efJeÊeer³e mesJee efJeMes<e%e 2026 
lekeÀ GÐeesie ceW cenlJehetCe& yeoueeJe keÀer Gcceero 
keÀjles nQ. 

peye Deehe mheä ue#³e efveOee&efjle keÀjles nQ, Deheves 
oMe&keÀeW keÀes mecePeles nQ, mener huesì]HeÀe@ce& ®egveles 
nQ Deewj mecceesnkeÀ meeceie´er yeveeles nQ leye DeeHe 
Deheves ie´enkeÀeW kesÀ meeLe pegæ[les nQ. ³eeo jKeW, 
meesMeue ceeref[³ee SkeÀ ieefleMeerue heefj¢M³e nw, 
FmeefueS efJeÊeer³e mesJee GÐeesie ceW he´eflemheOee&lcekeÀ 
yeæ{le yeveeS jKeves kesÀ efueS ueieeleej Deheves 
efve<Heeove keÀer efveiejeveer keÀjW, Deheveer keÀe³e&veerefle³eeW 
keÀes DeheveeSb Deewj veJeervelece ©PeeveeW kesÀ meeLe 
Dehe[sì jnW.

[e@ jeEJeê Þeerjbie osMecegKe 
³et.Sue.S.- efye¬eÀer SJeb 

efJeheCeve, Yeesheeue

’nceejs 
heeme keÀesF& efJekeÀuhe veneR nw 

efkeÀ nce meesMeue ceeref[³ee efJeheCeve keÀjW 
³ee veneR, meJeeue ³en nw efkeÀ nce Fmes efkeÀleveer 

De®íer lejn keÀjles nQ“
- SefjkeÀ keÌJeeuecewve
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efJeheCeve kesÀ keÀevetveer henuet

efJeheCeve, GlheeoeW Deewj mesJeeDeeW kesÀ yeepeej 
ceW he´®eej Deewj efye¬eÀer keÀer keÀuee nw. ³en 

J³eJemee³e keÀe SkeÀ DeefYeVe Debie nw, efpemekeÀe 
GÎsM³e ie´enkeÀeW keÀer peªjleeW keÀes mecePevee Deewj 
GvnW hetje keÀjvee nw. efJeheCeve keÀer ogefve³ee kesÀJeue 
jCeveerefle Deewj keÀe³ee&vJe³eve lekeÀ meerefcele veneR nw; 
FmeceW keÀF& keÀevetveer henuet Yeer Meeefceue nQ efpevekeÀe 
heeueve keÀjvee Del³eble DeeJeM³ekeÀ nw. efJeheCeve 
mes mebyebefOele keÀevetveer ceeveob[eW ceW efJe%eeheve, 
GheYeesÊeÀe megj#ee, [sìe megj#ee, keÀe@heerjeFì, 
ì^s[ceeke&À Deewj he´eflemheOee& keÀevetve Meeefceue nQ. Fve 
keÀevetveeW keÀe GÎsM³e GheYeesÊeÀeDeeW kesÀ efnleeW keÀer 
j#ee keÀjvee Deewj SkeÀ mJemLe he´eflemheOeea yeepeej 
keÀer mLeehevee keÀjvee nw. 

efJeheCeve Deewj efJe%eeheve keÀevetve ë efJe%eeheve 
keÀevetve efJeheCeve meb®eej kesÀ efJeefYeVe henuegDeeW keÀes 
efve³ebef$ele keÀjles nQ. FmeceW efJe%eeheve keÀer mel³elee, 
Ye´ecekeÀ efJe%eeheveeW keÀer jeskeÀLeece Deewj GheYeesÊeÀe 
megj#ee Meeefceue nQ. efJe%eeheve keÀevetve keÀe cegK³e 
GÎsM³e GheYeesÊeÀeDeeW keÀes iegcejen keÀjves Jeeues 
efJe%eeheveeW mes ye®eevee nw. FmekesÀ Debleie&le Deeves 
Jeeues cegK³e keÀevetveer cegÎeW ceW Ye´ecekeÀ efJe%eeheve, 
Deeflejbefpele oeJes Deewj Devegef®ele legueveelcekeÀ 
efJe%eeheve Meeefceue nQ. efJe%eeheve keÀevetve 
GheYeesÊeÀeDeeW keÀes mener peevekeÀejer he´oeve keÀjves 
keÀer DeeJeM³ekeÀlee hej peesj osles nQ, leeefkeÀ Jes 
Gef®ele efveCe&³e ues mekeWÀ.  

FmekeÀe SkeÀ GoenjCe Deiej osKeW lees 2014 ceW 
js[ yegue kesÀ efKeueeHeÀ SkeÀ cegkeÀocee oe³ej efkeÀ³ee 
ie³ee Lee efpemeceW GvekesÀ he´efme× veejs `js[ yegue 
DeehekeÀes hebKe oslee nw' keÀes Ye´ecekeÀ ceevee ie³ee 
Lee. Jeeo oe³ej keÀjves Jeeues keÀe leke&À Lee efkeÀ 
Glheeo efJe%eeefhele MeejerefjkeÀ ueeYeeW keÀes he´oeve 

veneR keÀjlee nw. js[ yegue ves Fme cegkeÀoces keÀes 
efveheìeves kesÀ efueS $13 efceefue³eve keÀe mecePeewlee 
efkeÀ³ee, efpemeceW GvneWves GheYeesÊeÀeDeeW keÀes vekeÀo 
Yegieleeve ³ee GlheeoeW kesÀ cegHeÌle meQheue he´oeve efkeÀS, 
neueebefkeÀ GvneWves efkeÀmeer Yeer ieuele keÀe³e& keÀes 
mJeerkeÀej veneR efkeÀ³ee.

GheYeesÊeÀe megj#ee keÀevetve ë GheYeesÊeÀe megj#ee 
keÀevetve GheYeesÊeÀeDeeW keÀes efJeheCeve he´LeeDeeW mes 
nesves Jeeues Dev³ee³e Deewj Mees<eCe mes ye®eeves kesÀ 
efueS yeveeS ieS nQ. FmeceW Glheeo megj#ee, Glheeo 
oeef³elJe Deewj GheYeesÊeÀe kesÀ DeefOekeÀej Meeefceue 
nQ. GheYeesÊeÀe megj#ee keÀevetve GheYeesÊeÀeDeeW keÀes 
Ye´ecekeÀ efJe%eeheve, iegCeJeÊee jefnle GlheeoeW Deewj 
Devegef®ele J³eeheej he´LeeDeeW mes ye®eeles nQ. Fme 
#es$e ceW keÀevetveeW keÀe cegK³e GÎsM³e GheYeesÊeÀe kesÀ 
efnleeW keÀer j#ee keÀjvee Deewj GvnW SkeÀ megjef#ele 
J³eeheeefjkeÀ JeeleeJejCe he´oeve keÀjvee nw.  

Fme keÀes mecePeves kesÀ efueS oes GoenjCe ues 
mekeÀles nQ, 2015 ceW, JeeskeÌmeJewieve hej Deejeshe 
ueiee efkeÀ Gmeves [erpeue Fbpeve JeenveeW kesÀ 
Glmepe&ve hejer#eCeeW ceW nsjHesÀj efkeÀ³ee Lee. ³en 
Kegueemee nesves kesÀ yeeo efkeÀ kebÀheveer ves Glmepe&ve 
hejer#eCeeW ceW nsjHesÀj keÀjves kesÀ efueS mee@HeÌìJes³ej 
keÀe Ghe³eesie efkeÀ³ee Lee, JeeskeÌmeJewieve keÀes Yeejer 
pegcee&vee Deewj cegDeeJepes keÀe meecevee keÀjvee 
heæ[e. kebÀheveer ves Jeenve ceeefuekeÀeW keÀes cegDeeJepee 
osves Deewj he³ee&JejCeer³e hegveJee&me keÀe³e&¬eÀceeW 
ceW efveJesMe keÀjves kesÀ efueS DejyeeW [e@uej keÀe 
Yegieleeve efkeÀ³ee. pee@vemeve De@C[ pee@vemeve kebÀheveer 
hej GvekesÀ yesyeer heeG[j ceW Smyesmìme nesves 
kesÀ Deejeshe ueies, efpememes keQÀmej keÀe Keleje 
yelee³ee ie³ee. keÀF& cegkeÀoceeW ceW, Jeeo keÀlee&DeeW 
ves kebÀheveer hej Glheeo kesÀ mebYeeefJele KelejeW kesÀ 
yeejs ceW peevekeÀejer efíheeves keÀe Deejeshe ueiee³ee. 
pee@vemeve De@C[ pee@vemeve ves kegÀí ceeceueeW ceW 
Yeejer cegDeeJepes keÀe Yegieleeve efkeÀ³ee Deewj Debleleë 
GvneWves DecesefjkeÀe Deewj keÀvee[e ceW ìwukeÀ-
DeeOeeefjle yesyeer heeG[j keÀer efye¬eÀer keÀes jeskeÀ 
efo³ee.

[sìe megj#ee Deewj ieesheveer³elee keÀevetveë 
ef[efpeìue ³egie ceW, [sìe megj#ee Deewj ieesheveer³elee 
keÀevetveeW ves efJeheCeve kesÀ #es$e ceW cenlJehetCe& YetefcekeÀe 
efveYeeF& nw. Fve keÀevetveeW keÀe GÎsM³e GheYeesÊeÀeDeeW 
kesÀ J³eefÊeÀiele [sìe keÀer megj#ee keÀjvee Deewj 
GvekeÀer ieesheveer³elee keÀer j#ee keÀjvee nw. FmeceW 
GheYeesÊeÀe mes [sìe mebie´nCe, [sìe kesÀ Ghe³eesie 
Deewj [sìe meePeekeÀjCe kesÀ efve³ece Meeefceue nQ. 
[sìe megj#ee keÀevetve J³eJemee³eeW Üeje GheYeesÊeÀeDeeW 
kesÀ [sìe keÀes megjef#ele jKes peeves Deewj GvekeÀer 
menceefle kesÀ efyevee [sìe keÀe Ghe³eesie ve keÀjves keÀer 
DeeJeM³ekeÀlee hej peesj osles nQ.

2018 ceW, ³en Kegueemee ngDee efkeÀ kewÀeqcye´pe 
SveeefueefìkeÀe ves ueeKeeW HesÀmeyegkeÀ Ghe³eesiekeÀlee&DeeW 
keÀe [sìe efyevee GvekeÀer menceefle kesÀ SkeÀef$ele 
efkeÀ³ee Deewj GmekeÀe Ghe³eesie jepeveereflekeÀ 
efJe%eeheveeW kesÀ efueS efkeÀ³ee. Fme Ieesìeues ves [sìe 
megj#ee Deewj Ghe³eesiekeÀlee& keÀer ieesheveer³elee kesÀ 
he´efle meesMeue ceeref[³ee huesìHeÀe@cme& keÀer peJeeyeosner 
hej iebYeerj meJeeue GþeS. HesÀmeyegkeÀ keÀes Fme 
ceeceues ceW Yeejer pegcee&ves keÀe meecevee keÀjvee heæ[e, 
Deewj kebÀheveer ves Deheveer [sìe megj#ee veerefle³eeW ceW 
megOeej keÀjves keÀe Je®eve efo³ee. Deiej otmejer 
lejHeÀ osKes lees 2017 ceW, FeqkeÌJeHewÀkeÌme, pees 
efkeÀ SkeÀ he´cegKe ¬esÀef[ì efjheese\ìie SpeWmeer nw, 
ves SkeÀ [sìe GuuebIeve keÀer met®evee oer, efpemeceW 
143 efceefue³eve DecesefjkeÀer GheYeesÊeÀeDeeW keÀer 
J³eefÊeÀiele peevekeÀejer Gpeeiej ngF& Leer. Fme 
Ieìvee ves J³eefÊeÀiele [sìe keÀer megj#ee hej iebYeerj 
eE®eleeSB GlheVe keÀeR Deewj [sìe megj#ee keÀevetveeW 
keÀes cepeyetle keÀjves keÀer ceebie keÀes yeæ{eJee efo³ee. 
FeqkeÌJeHewÀkeÌme keÀes Fme GuuebIeve kesÀ efueS Yeejer 
pegcee&ves Deewj cegDeeJepes keÀe Yegieleeve keÀjvee heæ[e, 
Deewj kebÀheveer ves Deheveer megj#ee he´LeeDeeW ceW megOeej 
kesÀ Ghee³e efkeÀS. 

keÀe@heerjeFì Deewj ì^s[ceeke&À keÀevetve ë 
keÀe@heerjeFì Deewj ì^s[ceeke&À keÀevetve efJeheCeve 
meeceie´er Deewj ye´eb[ hen®eeve keÀer megj#ee mes 
mebyebefOele nQ. ³es keÀevetve J³eJemee³eeW keÀes GvekeÀer 
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yeewef×keÀ mebheoe keÀer megj#ee he´oeve keÀjles 
nQ. keÀe@heerjeFì keÀevetve uesKeve, mebieerle Deewj 
keÀueelcekeÀ ke=Àefle³eeW keÀer megj#ee keÀjles nQ, 
peyeefkeÀ ì^s[ceeke&À keÀevetve ye´eb[, veece, ueesiees 
Deewj mueesieve keÀer megj#ee keÀjles nQ. Fve keÀevetveeW 
keÀe heeueve keÀjvee J³eJemee³eeW kesÀ efueS Del³eble 
cenlJehetCe& nw leeefkeÀ Jes Deheves ye´eb[ keÀer hen®eeve 
keÀes megjef#ele jKe mekeWÀ Deewj efkeÀmeer Dev³e kebÀheveer 
keÀer yeewef×keÀ mebheoe keÀe GuuebIeve ve keÀjW. 

Deye Deiej nce osKeW efkeÀ kewÀmes ef[pveer ves 
[s[ceeG5 (ceewmeceer [erpes Deewj mebieerle efvecee&lee) 
kesÀ efKeueeHeÀ cegkeÀocee oe³ej efkeÀ³ee, peye 
[s[ceeG5 ves Deheves ceeGme-ns[ nsuecesì kesÀ efueS 
ì^s[ceeke&À hebpeerkeÀjCe keÀer ceebie keÀer. ef[pveer keÀe 
oeJee Lee efkeÀ ³en ef[peeFve GvekesÀ efcekeÀer ceeGme 
kesÀ ef®eÔve mes efceuelee peguelee nw, pees GvekesÀ 
ì^s[ceeke&À keÀe GuuebIeve keÀjlee nw. Debleleë, oesveeW 
he#eeW ves SkeÀ mecePeewles hej hengB®e keÀj Fme efJeJeeo 
keÀes meguePee efue³ee, efpememes [s[ceeG5 Deheves 
ueesiees keÀe Ghe³eesie peejer jKe mekesÀ. JeneR otmejer 
lejHeÀ Deef[[eme ves he³euesme Metmeesme& kesÀ efKeueeHeÀ 
cegkeÀocee oe³ej efkeÀ³ee Lee, peye he³euesme ves SkeÀ 
petlee yeepeej ceW Gleeje efpeme hej leerve heefÆ³eeB 

LeeR, pees Deef[[eme kesÀ ì^s[ceeke&À ef[peeFve mes 
efceueleer pegueleer Leer. Deoeuele ves Deef[[eme kesÀ 
he#e ceW efveCe&³e efo³ee, efpememes he³euesme keÀes Gve 
petleeW keÀer efye¬eÀer jeskeÀveer heæ[er Deewj cegDeeJepee 
osvee heæ[e.

he´eflemheOee& keÀevetve ë he´eflemheOee& keÀevetve 
yeepeej ceW mJemLe he´eflemheOee& keÀes megefveeq½ele 
keÀjves kesÀ efueS yeveeS ieS nQ. FmeceW Devegef®ele 
he´eflemheOee&, SkeÀeefOekeÀej he´LeeDeeW, Deewj yeepeej 
ceW OeesKeeOeæ[er keÀer jeskeÀLeece Meeefceue nw. 
he´eflemheOee& keÀevetve J³eJemee³eeW keÀes Ssmeer he´LeeDeeW 
mes ye®eves kesÀ efueS he´sefjle keÀjlee nw pees yeepeej 
ceW mJemLe he´eflemheOee& keÀes vegkeÀmeeve hengB®eeles nQ. 
FmekeÀe GÎsM³e GheYeesÊeÀeDeeW keÀes efJeefJeOe Glheeo 
efJekeÀuhe Deewj Gef®ele cetu³e hej GlheeoeW keÀer 
GheueyOelee megefveeq½ele keÀjvee nw. Fmes mecePeves kesÀ 
efueS nce ietieue yeveece ³etjesheer³e mebIe keÀe meboYe& 
ues mekeÀles nQ peneb ³etjesheer³e mebIe ves ietieue hej 
Deheves Keespe Fbpeve keÀe Ghe³eesie keÀjkesÀ he´eflemheOee& 
keÀes Devegef®ele ªhe mes oyeeves keÀe Deejeshe ueiee³ee. 
³etjesheer³e Dee³eesie ves efve<keÀ<e& efvekeÀeuee efkeÀ ietieue 
ves Deheves Kego kesÀ Mee@eEheie mee|Jemespe keÀes Devegef®ele 
ueeYe hengB®ee³ee, efpememes he´eflemheOeea mesJeeDeeW keÀes 

vegkeÀmeeve ngDee. ietieue hej ³etjesheer³e mebIe Üeje 
DejyeeW [e@uej keÀe pegcee&vee ueiee³ee ie³ee. 

efve<keÀ<e& ë efJeheCeve kesÀ keÀevetveer henuet J³eJemee³eeW 
kesÀ efueS Del³eble cenlJehetCe& nQ keÌ³eeWefkeÀ Jes 
GheYeesÊeÀeDeeW kesÀ efnleeW keÀer j#ee keÀjles nQ Deewj 
yeepeej ceW mJemLe he´eflemheOee& keÀes yeæ{eJee osles 
nQ. efJeheCeve he´LeeDeeW ceW keÀevetveer ceeveob[eW keÀe 
heeueve ve kesÀJeue keÀevetveer peesefKeceeW mes ye®eelee nw 
yeequkeÀ GheYeesÊeÀe efJeéeeme Deewj ye´eb[ keÀer meeKe 
keÀes Yeer cepeyetle keÀjlee nw. FmeefueS, J³eJemee³eeW 
keÀes efJeheCeve mebyebefOele keÀevetveer efve³eceeW Deewj 
veerefle³eeW kesÀ he´efle mepeie jnvee ®eeefnS Deewj 
GvekesÀ Devegmeej Deheveer efJeheCeve jCeveerefle³eeW 
keÀes {euevee ®eeefnS. Fmemes J³eJemee³e megjef#ele 
Deewj efpeccesoej efJeheCeve he´LeeDeeW keÀes Deheveeves 
ceW me#ece neWies pees GvekesÀ GheYeesÊeÀeDeeW Deewj 
meceepe kesÀ efnle ceW neW.

heJeve kegÀceej
Sve.Deej.DeeF&. MeeKee,

#es.keÀe., SCee&kegÀuece 

efJeveerle YeejÜepe  
³et.Sue.S., ieg©ie´ece

osJekeÀevle heJeej  
Deb®eue keÀe³ee&ue³e, nwojeyeeo

cesIevee efveefKeue  
#es.keÀe., ie´sìj hegCes 

S. Jeer. mJeeleer
osmeHele=efveHeeuesce MeeKee
#es.keÀe., ÞeerkeÀekegÀuece

eqmJeìer jefJeMebkeÀj ®eewOejer  
#es.keÀe., veeiehegj

pe³eÞeer Keehejs  
#es.keÀe., veeiehegj 

Deefcele ®eewneve  
³et.yeer.kesÀ.meer., yeWieuet© 

meewjYe Deevebo  
#es.keÀe., Yeeieuehegj 

Yeeveg he´keÀeMe Mecee&  
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veewMenje heVeg,
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#es.keÀe., ie´sìj hegCes 
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ie´erve ceekexÀeEìie
ie´erve ceekexÀeEìie, efkeÀmeer kebÀheveer kesÀ JeemleefJekeÀ 

³ee keÀefLele he³ee&JejCeer³e eqmLejlee kesÀ 
DeeOeej hej GlheeoeW kesÀ efJekeÀeme Deewj GvekesÀ 
efJe%eeheve mes mebyebefOele nw. ³en meceepe Deewj 
he³ee&JejCe kesÀ he´efle peeieªkeÀ J³eJemeeef³ekeÀ 
he´LeeDeeW keÀer efoMee ceW J³eehekeÀ Deeboesueve 
keÀe SkeÀ IeìkeÀ nw. ie´erve ceekexÀeEìie DemebK³e 
he³ee&JejCe DevegketÀue veerefle³eeW leLee henueeW hej 
keWÀefêle nw, pees Ssmes GlheeoeW Deewj mesJeeDeeW 
keÀes Gpeeiej keÀjleer nw, pees Dev³e GlheeoeW keÀer 
leguevee ceW he³ee&JejCe kesÀ efueS DeefOekeÀ HeÀe³eoscebo 
(³ee keÀce neefvekeÀejkeÀ) nQ. Deepe hetjer ogefve³ee 
he³ee&JejCe he´ot<eCe kesÀ yeeªoer {sj hej yewþer nw. 
he´l³eskeÀ J³eefÊeÀ keÀes he³ee&JejCe he´ot<eCe mes nesves 
Jeeueer neefve kesÀ mebyebOe ceW eE®elee nw. Fme eE®elee 
keÀes osKeles ngS J³eeheeefj³eeW ves he³ee&JejCe he´ot<eCe 
keÀes ueskeÀj ve kesÀJeue Deheveer eE®elee pelee³eer 
yeequkeÀ Deheves GlheeoeW keÀes Fme lejn mes yeveevee 
Megª efkeÀ³ee efkeÀ Gvemes he³ee&JejCe keÀes efkeÀmeer 
he´keÀej keÀer neefve ve hengb®e mekesÀ. FmekesÀ meeLe 
ner meeLe GvneWves DeveskeÀ GlheeoeW keÀer heweEkeÀie 
keÀes Yeer F&keÀes-He´WÀ[ueer yeveeves keÀer keÀesefMeMe kesÀ 
meeLe ner he³ee&JejCe he´ot<eCe kesÀ Kelejs mes ueesieeW 
keÀes peeieªkeÀ keÀjves keÀe he´³eeme Yeer efkeÀ³ee nw. 
efJeheCeve ceW Ssmeer njs jbie keÀer JemlegDeeW keÀes peesæ[s 
efpememes ueesieeW keÀe O³eeve Fme Deesj DeefOekeÀeefOekeÀ 
DeekeÀe|<ele nes mekesÀ. Fme lejn kesÀ efJeheCeve keÀes, 
ie´erve ceekexÀeEìie ³ee F&keÀes-ceekexÀeEìie kesÀ ªhe ceW 
peevee peelee nw. Fme lejn keÀer ceekexÀeEìie mes 
yengle De®ís veleerpes meeceves DeeS nQ. ueesieeW ceW 
he³ee&JejCe kesÀ he´efle peeieªkeÀlee yeæ{er nw. ueesieeW 
ves ie´erve ceekexÀeEìie ceW efoue®emheer uesvee Megª efkeÀ³ee 
nw. ie´erve ceekexÀeEìie íesìs-yeæ[s J³eeJemeeef³ekeÀeW kesÀ 
efueS yengle ner HeÀe³eoscebo meeefyele nesves ueiee nw.  

ie´erve ceekexÀeEìie Deheves Deehe ceW SkeÀ efJeMes<e he´keÀej 
keÀer ceekexÀeEìie nw, efpemeceW GlHeeoeW kesÀ he³ee&JejCe 
ueeYe kesÀ DeeOeej hej he´®eej efkeÀ³ee peelee nw. 
ie´erve Meyo keÀe Fmlesceeue ³en oMee&lee nw efkeÀ 
GlHeeoeW keÀe efvecee&Ce he³ee&JejCe keÀes efkeÀmeer lejn 
keÀer neefve hengb®eeS efyevee efkeÀ³ee ie³ee nw Deewj Gve 
GlHeeoeW keÀer meeceie´er Deewj hewkesÀeEpeie Yeer he³ee&JejCe 
kesÀ DevegketÀue keÀer ieF& nw 

ie´erve ceekexÀeEìie kesÀ cenlJe 

•	ieérve ceekexÀeEìie keÀer Jepen mes nye&ue GlHeeo keÀes 
yeæ{eJee efceuelee nw Deewj GvekeÀer ueeskeÀefhé³elee Yeer 
lespeer mes yeæ{leer nw.

•	ie´erve ceekexÀeEìie mes he³ee&JejCe Deewj J³eefÊeÀ³eeW kesÀ 
mJeemL³e hej mekeÀejelcekeÀ he´YeeJe heæ[lee nw. 

•	ie´erve yeepeej ceW heweEkeÀie Deeefo ceW JemlegDeeW 
keÀe Fmlesceeue kesÀ yeeo efjmeeFefkeÀue nesves mes 
he³ee&JejCe keÀes efkeÀmeer lejn keÀer neefve veneR 
nesleer nw. ie´erve ceekexÀeEìie keÀer Jepen mes ueesie 
Meg× Glheeo Kejerovee hemebo keÀjles nQ. 

•	ie´erve ceekexÀeEìie mes hueeeqmìkeÀ Deewj hueeeqmìkeÀ 
mes yeves GlheeoeW keÀe Fmlesceeue keÀce mes keÀce 
efkeÀ³ee pee mekeÀlee nw. 

•	ie´erve ceekexÀeEìie keÀe yeepeej hej lees he´YeeJe 
heæ[lee ner nw meeLe ner Kesleer-yeeæ[er hej Yeer 
he´YeeJe heæ[lee nw. efkeÀmeeve KesleeW ceW jemee³eefvekeÀ 
KeeoeW keÀer peien hej pewefJekeÀ Keeo keÀe 
Fmlesceeue keÀj mekeÀles nQ. 

•	he³ee&JejCe he´ot<eCe keÀes efve³ebef$ele keÀjves kesÀ 
Ghee³eeW keÀes cenlJe efceuelee nw. 

ie´erve ceekexÀeEìie mes nce he=LJeer keÀes mJemLe Deewj 
megboj yevee mekeÀles nQ. ³eefo nce ie´erve ceekexÀeEìie 
veneR Dehevee³eWies lees nce ve lees Deheves efueS Deewj 
ve ner Deeves Jeeueer heerefæ{³eeW kesÀ efueS megjef#ele 
mLeeve os heeSbies. 

Yeejle ceW iéerve ceekexÀeEìie kesÀ efueS ®egveewefle³eebë 
Yeejle ceW iéerve ceekexÀeEìie veF& mebkeÀuhevee nw. Fme 
mebkeÀuhevee keÀes ueesie peuoer mes mecePe veneR hee jns 
nQ. FmekeÀes mecePeves Deewj mecePeeves ceW Leesæ[e JeÊeÀ 
ueiesiee. peye ueesie iéerve ceekexÀeEìie kesÀ HeÀe³eos Deewj 
he³ee&JejCe keÀes nesves Jeeues ueeYe kesÀ yeejs ceW peeve 
peeSbies leye ³en mebkeÀuhevee ueesieeW kesÀ yeer®e ueeskeÀefhé³e 
nesves ueiesiee Deewj GmekesÀ yeeo ner iéerve ceekexÀeEìie 
keÀe ueeYe efceueves ueiesiee. Jele&ceeve ceW DeevesJeeueer 
kegÀí ®egveewefle³eeB efvecve nQ:

•	ie´erve ceekexÀefìbie GHee³e ceW DeefOekeÀ J³e³e neslee 
nw, pees He´efleyebOe meeefyele neslee nw.

•	ie´erve GlHeeo keÀes efpeme lejn keÀer 
efjmeeFkeÌuesyeue Deewj efjv³etSyeue meeceie´er keÀer 
DeeJeM³ekeÀlee nesleer nw, Jen yengle cenbieer 
nw. FmekeÀe Fmlesceeue nj kebÀheveer ³ee GlHeeo 
efvecee&lee veneR keÀj heeles nQ. 

•	iéerve ceekexÀeEìie kesÀ MeesOe Deewj efJekeÀeme ceW Yeejer 
efveJesMe keÀer DeeJeM³ekeÀlee nesleer nw.

•	mLeeefhele GÐeesieeW Üeje ie´erve ceekexÀeEìie keÀes hetCe& 
men³eesie veneR efceue hee jne nw. 

ie´erve ceekexÀeEìie keÀes yeæ{eJee osves nsleg Ghee³e  
•	peerJeve kesÀ He´l³eskeÀ Henuet ceW ie´erve GlHeeoeW keÀes 

DeeJeM³ekeÀ yevee³ee peeS. megyen mes Meece lekeÀ 
he´l³eskeÀ keÀe³e& keÀes F&keÀes He´WÀ[ueer yevee³ee peeS. 
Fmemes ueesieeW keÀes ie´erve ceekexÀeEìie keÀer Deeole 
heæ[ peeS lees he³ee&JejCe Deheves Deehe mJe®í nes 
peeSiee.

•	kebÀheefve³eeW keÀes ®eeefnS efkeÀ Jes Deheves ie´enkeÀeW 
keÀes he³ee&JejCe mebj#eCe kesÀ efueS he´YeeefJele 
keÀjW. Fmemes peye ie´enkeÀeW keÀes ueeYe nesiee lees 
Jes DeefOekeÀ mes DeefOekeÀ FkeÀes He´WÀ[ueer JemlegSb 
Kejerovee hemebo keÀjWies.

•	DeefOekeÀ mes DeefOekeÀ ueesieeW keÀes he³ee&JejCe 
he´ot<eCe kesÀ KelejeW mes Deeieen efkeÀ³ee peeS 
Deewj GvnW ie´erve ceekexÀeEìie kesÀ kegÀojleer ueeYe 
kesÀ he´efle peeieªkeÀ efkeÀ³ee peeS.

•	kebÀheveer keÀes ®eeefnS efkeÀ Deheves ie´enkeÀeW keÀes 
ie´erve ceekexÀeEìie GHee³eeW keÀer DeeJeM³ekeÀlee Deewj 
cenlJe keÀer peevekeÀejer oW Deewj GvnW he´YeeefJele 
keÀjW leeefkeÀ Jes ie´erve ceekexÀeEìie kesÀ he´efle 
DeekeÀe|<ele nes mekeWÀ. 

•	he³ee&JejCe he´ot<eCe efJejesOeer DeefYe³eeve ceW 
DeefOekeÀ mes DeefOekeÀ ueesieeW keÀes peesæ[e peeS 
leLee GvnW ceeveefmekeÀ ªhe mes he³ee&JejCe 
mebj#eCe kesÀ efueS lew³eej efkeÀ³ee peeS. 

•	ie´erve ceekexÀeEìie mes meyemes yeæ[e ueeYe he³ee&JejCe 
keÀes mJe®í yeveeves ceW efceuesiee. 

he´oerhe kegÀceej efmevne
#es.keÀe., Oeveyeeo 
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Marketing is omnipresent. It is 
so embedded in our lives that 

it’s difficult to pinpoint the exact 
moment when it was nascent to 
what it is today. 

Marketing, as a discipline, 
underwent different periods of 
refinement. It transformed over 
time. With the needs of different 
businesses, it was modified to the 
suitability of the target customers 
such that the ROI (Returns On 
Investment) remained competitive. 
We can broadly categorize the 
Eras that shaped the evolution of 
marketing as follows :-

Production Orientation Era 
(1800s – 1920s) This was the era 
of mass production. Companies had 
this perception that customers want 
easily available and cheap products. 
As such, factories would produce 
goods, focusing on the quantity 
rather than quality. Businesses 
believed mass production at lower 
costs translated to more sales.

This was the basis of Industrial 
Revolution in Britain. Companies 
like Ford Motor Company hired a 
myriad of workers to keep up with 
the production to meet growing 
demands. Later, these ideas 
transpired to other parts of the 
world.

Moreover, companies focused on 
increasing their production and 
distribution. When it came to 
marketing, businesses targeted to 
keep their prices low, to beat their 
competitors.

Sales Orientation Era (1920s - 
1940s) The general trend was that 

EVOLUTION OF MARKETING

companies wanted to lure their 
customers with eye-catching blurbs. 
This was an era when dedicated 
marketing departments were 
created within the companies to 
decide and invest upon marketing 
campaigns to sell their products. 

Advertisements and media became 
popular. Radio, television and print 
were in vogue then. Also, door-to-
door selling of products took place. 
Marketing, as a concept, only meant 
sales, and came into play only after a 
product was produced.

Marketing Orientation Era 
(1940s - 1970s) Around 1940s, 
companies felt that focusing on 
just their outputs won’t necessarily 
lead to customer satisfaction. So, 
industries calibrated themselves in 
line with the needs of the customers 
and reoriented themselves to satisfy 
those needs.

So, a new definition of marketing 
developed. Where industries 
reasoned that achieving targets 
was directly proportional to the 
customers. Providing them with 
their needs at a competitive price is 
a key to achieving business goals. 

This was also known as Marketing 
Orientation. It was a process to 
satisfy the customer’s needs. With 
such segmentation in the market, 
businesses could cater to different 
needs at the same time. As each 
segment could be satisfied by 
purchasing one or other product.

Societal Orientation Era (1970s 
– 1990s) Marketing became 
synonymous with societal 
marketing in this era. It was 

termed as sustainable business 
practices. Products were developed 
not only focusing on the needs 
of the customers, but also on the 
environment.  Companies created 
taking into account that is should 
not pollute the environment.

During the ’60s and the ’70s, many 
industries were focused mostly 
on profits at the expense of the 
environment. Those production 
processes were not environmentally 
sustainable for the time to come. 
Thus, started the era when 
companies, not only created high-
quality products but also ensured 
that they were environment friendly.

Another benefit of societal 
marketing is that it uplifts the image 
and brand value of a company. 
Customers love to patronize and 
endorse brands which create 
a minimum impact upon the 
environment. Such products are 
saleable, even if they’re valued 
at a higher price point. This 
is synonymous to sustainable 
development and corporate social 
responsibility.

Digital Marketing Era (1990s 
– Present) The dynamics of 
marketing got shifted during this 
era. Well-known marketers got 
stumped when they applied their 
traditional means of marketing to 
get the job done. No matter how well 
organized, it failed to yield results. 
Moreover, the old, traditional means 
narrowed their customer base and 
didn’t allow any room for attracting 
new, potential customers.

Thus, digital marketing was 

Digital 
Marketing 
Era (1990s 

– Present)

Societal 
Orientation 
Era (1970s – 
1990s)

Marketing 
Orientation 
Era (1940s - 
1970s)

Sales 
Orientation 
Era (1920s - 
1940s)

Production 
Orientation Era 

(1800s – 1920s)
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discovered. It broadened the door 
of possibilities. Companies could get 
more traffic and exposure for their 
products or services. And since the 
’90s, with the advent of computers, 
businesses have successfully 
embraced digital platforms to 
garner their reach.

Moreover, the digital marketing 
era allowed the consumers to 
choose their marketing content. 
Companies like Amazon filtered out 
unnecessary ads. So, consumers 
subscribed to their Prime platform 
without enduring unwanted 
commercials. Social media ensured 
that customers followed brands that 
they endorsed.

The rise in mobile phone penetration 
has also led to the success of 
digital marketing. It helped the 
marketers gain a larger audience. 

Marketing 
Interplay Between Art and Science

In the realm of business, marketing 
stands as a pivotal force driving 

growth, customer engagement, 
and brand recognition. However, 
the debate persists. Is marketing 
primarily an art form relying on 
creativity, intuition, and human 
emotion? OR Is it a science guided by 
data, metrics, and rigorous analysis? 
In truth, Marketing encompasses 
elements of both art and science, 
each playing a significant role in 
shaping strategies, campaigns, and 
ultimately success in a marketplace.

The Art of Marketing

At its core, the art of marketing 
involves creative expression of ideas, 
emotions, and storytelling to capture 
the hearts and minds of consumers. 

It relies on intuition, imagination, 
and a deep understanding of human 
behaviour. Here's how the art of 
marketing manifests:

1.	 Creativity and Innovation: 
Effective marketing campaigns 
often originate from creative 
minds that dare to think 
differently. Whether devising 
compelling ad concepts, crafting 
memorable slogans, or designing 
visually stunning content, 
creativity fuels the artistry of 
marketing.

2.	 Brand Identity and 
Storytelling: Building a strong 
brand involves more than 
just products or services; it 
requires crafting a narrative that 

resonates with consumers on 
a personal level. Marketers use 
storytelling techniques to evoke 
emotions, establish connections, 
and foster loyalty among their 
target audience.

3.	 Design and Aesthetics: Visual 
appeal plays a crucial role 
in capturing attention and 
conveying messages effectively. 
Be it logo design, website layout 
or packaging aesthetics, the art 
of design influences consumer 
perceptions and shapes brand 
image.

4.	 Emotional Connection: 
Successful marketing campaigns 
often tap into human emotions, 
whether it's humour, nostalgia, 

Some of the digital marketing tools 
include content marketing, Search 
Engine Optimization (SEO) and 
mobile marketing, etc. This also 
created space for new jobs like SEO 
specialists, content writers and 
social media managers.

So, it is apparent that marketing, 
as a concept, did not develop 
overnight. It has refined from the 
past centuries until now. Firstly, 
it was production-oriented which 
was a key to Industrial Revolution. 
Subsequently, it became sales-
oriented, where cheaper the price, 
more the customers. As time passed 
by, it was realised that building 
products according to the customer’s 
choice/needs, won’t be enough. and 
that required building of genuine 
relationships with customers. 

Eventually, we are in the societal and 

digital marketing era. Companies 
are striving to build world-class, 
eco-friendly products. Traditional 
marketing tactics are a thing of the 
past. They are replaced by digital 
marketing. Thanks to the internet, 
industries now have customers 
around the globe.

Hence, the evolution of marketing 
indicates one thing – CHANGE. 
Times are changing rapidly. What 
is in vogue today might become 
antique tomorrow. That is where 
marketing comes in. It never stops 
nor remains the same. It simply re-
orients.

Arindam Mishra
Jhalda Branch, 

R.O., Durgapur
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joy, or empathy. By forging 
emotional connections with 
consumers, brands can cultivate 
long-lasting relationships built 
on trust and authenticity.

The Science of Marketing:

While creativity drives the art of 
marketing, the science of marketing 
provides the analytical framework 
and empirical evidence needed 
to make informed decisions and 
optimize outcomes. Here's how the 
science of marketing comes into 
play:

1.	 Data Analysis and Research: In 
today's data-driven landscape, 
marketers rely on a wealth 
of information to understand 
consumer behaviour, market 
trends, and competitor insights. 
Through market research, 
surveys, and analytics, they 
gather valuable data to inform 
their strategies and tactics.

2.	 Segmentation and Targeting: 
Effective marketing requires 
reaching the right audience with 
the right message at the right 
time. Through segmentation 
techniques and demographic 
analysis, marketers identify 
target segments and tailor their 
campaigns to address specific 
needs and preferences.

3.	 Metrics and Performance 
Tracking: Key performance 
indicators (KPIs) serve as 
benchmarks for evaluating the 
success of marketing initiatives. 
Metrics such as conversion 
rates, click-through rates, and 
return on investment (ROI) 
provide quantitative insights 
into campaign effectiveness 
and help marketers refine their 
approach over time.

4.	 A/B Testing and Optimization: 
Experimentation is integral 
to the scientific method of 

marketing. By conducting 
A/B tests and multivariate 
experiments, marketers can 
systematically test different 
variables and determine 
which strategies yield the best 
results. This iterative process of 
optimization drives continuous 
improvement and maximizes 
ROI.

The Synergy Between Art and 
Science:

While the art and science 
of marketing may seem like 
opposing forces, they are, in 
fact, complementary aspects of 
a holistic approach to achieving 
marketing objectives. The synergy 
between art and science enables 
marketers to strike a delicate 
balance between creativity and 
analysis, intuition and evidence, 
emotion and logic. Here's how this 
synergy unfolds:

1.	 Data-Informed Creativity: In 
today's digital age, data serves 
as a catalyst for creativity rather 
than a constraint. By leveraging 
insights from analytics and 
consumer research, marketers 
can harness the power of data to 
inform their creative decisions, 
refine their messaging, and 
optimize their campaigns for 
maximum impact.

2.	 Creative Testing and Iteration: 
While creativity drives initial 
concepts and ideas, scientific 
testing allows marketers to 
validate hypotheses, refine 
strategies, and iterate based on 
empirical evidence. This iterative 
process of creative testing 
enables marketers to uncover 
what resonates most with their 
target audience and adapt their 
approach accordingly.

3.	 Personalization at Scale: The 
marriage of art and science 
enables marketers to deliver 

personalized experiences 
to consumers at scale. By 
harnessing technology such 
as artificial intelligence and 
machine learning, marketers 
can analyse vast amounts of 
data to understand individual 
preferences and behaviour, 
thereby tailoring content and 
recommendations to each user's 
unique interests.

4.	 Measuring Emotion and 
Engagement: While metrics 
such as clicks and conversions 
provide valuable insights, they 
only tell a part of the story. 
By incorporating sentiment 
analysis, social listening, and 
other qualitative measures, 
marketers can gauge emotional 
responses and engagement 
levels, gaining a deeper 
understanding of how their 
campaigns resonate with 
audiences on an emotional level.

In the dynamic landscape of 
marketing, the interplay between 
art and science continues to 
shape strategies, campaigns, and 
consumer experiences. While the 
art of marketing taps into creativity, 
emotion, and storytelling, the 
science of marketing provides 
the analytical rigor, data-driven 
insights, and optimization 
techniques needed to drive results. 
Ultimately, it is the seamless 
integration of art and science that 
empowers marketers to connect 
with audiences, drive engagement, 
and achieve meaningful business 
outcomes in an ever-evolving 
marketplace.

Rashmirekha 
Sahoo

R.O., Bhubaneswar
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The business landscape is 
becoming highly competitive. 

In today’s competitive marketplace, 
it is more important than ever for 
businesses to establish themselves 
as leaders in their industry. It is 
essential to market its products 
for any entity to survive and to do 
sustainable business.  Marketing is 
understanding the needs and wants 
of prospective customers and then 
creating content that meets those 
needs to build brand awareness and 
recognition.  

Marketing is becoming tough, 
competitive, and complex day by 
day.  Organizations are scouting for 
newer ways to stay afloat in these 
unpredictable days.  Embracing 
newer technologies is the best 
option and so the need for Artificial 
Intelligence (AI) in marketing is very 
relevant. Price Waterhouse Cooper 
(PwC) estimates that by 2030, AI will 
generate more than USD 15 trillion 
for the global economy and boost 
local economies by as much as 26%.

In AI, computers use algorithms and 
large data to go a step further than 
traditional computing models. As 
the algorithms acquire more data, 
the system learns, trains itself, and 
improves as the data set grows. The 
system then uses technologies such 
as natural language processing, 
natural language understanding, 
and natural language generation 

Artificial Intelligence in Marketing
to create personalized consumer 
content.

AI changing Digital Marketing

Artificial Intelligence Marketing 
harnesses the power of artificial 
intelligence to automate decision-
making processes in marketing. 
It is the process of using AI 
capabilities like data collection, 
data-driven analysis, natural 
language processing (NLP), and 
machine learning (ML) to deliver 
customer insights and automate 
critical marketing decisions. AI 
technologies are also being used 
more widely to generate content, 
improve customer experience, and 
deliver more accurate results.  AI 
is employed to streamline efforts. 
particularly in digital marketing, 
where speed matters the most.

Possible Areas where AI can be 
deployed in Marketing

	 Data Analysis: Automating 
the collection and analysis of large 
volumes of marketing data from 
different campaigns and programs, 
eliminating the need for manual 
sorting.

	 Content Generation: AI 
generates both short and long-form 
content for marketing purposes, 
including video captions, email 
subject lines, web copy, blogs, and 
more.

	 Media Buying: Predicting 

the most effective advertisement 
and media placements for a 
business, maximizing the return 
on investment (ROI) of marketing 
strategies while reaching the target 
audience.

	 Real-time Personalisation: 
AI technologies create customer 
profiles based on data gathered 
from their purchase history and 
interactions. Marketers can then 
deliver targeted advertisements, 
offers, and new products that 
align with customers' preferences. 
Targeted marketing, powered 
by customer data, enhances 
engagement, conversion rates, 
and overall marketing return on 
investment (ROI). 

	 Marketing Automation: AI is 
utilized to automate tasks such as 
lead generation, lead scoring, and 
customer retention. By leveraging 
AI, marketers can identify potential 
customers and engage with them 
at the optimal time when they are 
most likely to respond positively to 
marketing messages.

	 Forecasting: AI serves as a 
valuable tool for predictive analytics 
and forecasting. Predictive analytics 
utilizes data from past customer 
interactions to anticipate their 
future actions. When applied to 
larger audience segments and scaled 
up, AI can also forecast business 
metrics such as revenue outcomes, 
providing valuable insights for 
strategic decision-making.

	 Natural Language Processing 
(NLP): Natural language processing 
is a convergence of computational 
linguistics and computer science. It 
is the primary method to analyze 
human language and break it 

Artificial intelligence is the 
science of making machines 
do things that would require 
intelligence if done by human 

beings.

“People 
do not buy goods 

and services. They buy 
relations, stories, and 

magic." 

- Seth godin
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down into smaller components, 
such as part-of-speech tagging, 
word segmentation, terminology 
extraction, speech recognition, or 
lexical semantics. 

	 Natural Language 
Understanding (NLU): Natural 
language understanding is the next 
step in the NLP process that leads 
to NLG. Once a machine analyzes 
human language at the “parts” 
level, the algorithm attempts to 
“understand” the communication’s 
meaning. That includes trying to 
interpret the sender’s emotions. 
NLU seeks to answer the question, 
“What is the intent of this message?”

	 Natural Language Generation 
(NLG): Natural language generation 
moves NLP from syntax analysis 
into the world of semantics. It 
produces meaning through content 
creation. The algorithms create 
words, phrases, and content based 
on processes similar to human 
methods, such as determining what 
information to include, logically 
ordering information presentation, 
using the appropriate grammar, and 
choosing the “right” verbiage.

	 Automated Decision-Making: 
Assisting businesses in deciding 
which marketing or business growth 
strategies to employ based on 
historical data or external data inputs.

AI marketing solutions

AI marketing solutions play a 
crucial role in enabling marketers 
to establish connections with 
consumers. The following 
components make up the leading 
solutions today, bridging the 
gap between the vast amount of 

customer data and actionable steps 
for future campaigns:

	 Machine learning: Machine 
learning marketing technology 
includes mining of structured 
and unstructured consumer data 
from multiple channels; e.g., email 
messages, videos, photos, and 
social media postings; predictive 
modelling for marketing campaigns, 
customer churn, and customer 
lifetime value; granular segmenting 
and targeting algorithms that can 
return recommendations for the 
most relevant consumer features as 
they relate to purchasing habits.

	 Deep learning: Deep learning 
focuses on targeted components, 
such as image classification, facial 
recognition, and voice recognition. 
Each of these ties into both AI 
and machine learning tools for 
marketing; e.g., identifying which 
users prefer certain banner ads or 
words and then auto creating that 
visual content, or voice “chatting” 
with customers to determine their 
needs vs wants.

	 Big data and analytics: The 
rise of digital media has generated 
a significant amount of "big data," 
presenting opportunities for 
marketers to gain insights and 
accurately assess value across 
different channels. However, 
the abundance of data can be 
overwhelming. AI marketing comes 
to the rescue by rapidly sifting 
through the data, filtering it down to 
its essentials, and providing analysis. 
It can also recommend the most 
valuable elements to incorporate 
into future marketing campaigns.

The Challenges of AI Marketing

Contemporary marketing 
heavily depends on a thorough 
comprehension of customer needs 
and preferences, as well as the agility 

to act upon that knowledge swiftly 
and efficiently. The capacity to make 
data-driven decisions in real time 
has propelled AI marketing solutions 
to the forefront of marketing 
strategies. Nevertheless, marketing 
teams must exercise the ability to 
judge well when determining the 
optimal integration of AI into their 
campaigns and operations.

	 Data quality: Ensuring high-
quality data is essential for AI 
marketing success. AI tools rely on 
accurate, timely, and representative 
data to make informed decisions. 

	 User data security and 
privacy: Maintaining user data 
security and privacy is critical 
when implementing AI marketing 
strategies. With increasing scrutiny 
and regulations like GDPR, digital 
marketing teams must handle 
consumer data ethically and in 
compliance with legal standards. 

	 Employee adoption: Digital 
marketing teams should effectively 
communicate the value of AI 
marketing investments to business 
verticals and provide training and 
support to facilitate employee 
adoption.

Marketing managers will be having 
a wealth of data at their disposal but 
will be lacking skilled resources and 
time to gain key insights to drive 
powerful customer experiences 
that reinforce branch value. 
Artificial Intelligence for creative 
development turns that problem 
into a strength, taking large amounts 
of data, learning from it, and working 
with humans to generate the best 
creative results.

S B Karimullah 
Sahib,

R.O., Kadapa.

Artificial intelligence is a tool, 
not a threat.
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American Marketing Association 
defines Green marketing as 

the marketing of products that are 
presumed to be environmentally safe. 
Thus, green marketing incorporates 
a broad range of activities including 
product modification, changes to 
the production process, packaging 
changes, as well as modifying 
advertising. The green revolution, 
going green, environmental 
protection, sustainable lifestyle, 
sustainable development, protecting 
our earth, and many more have 
become a natural phenomenon in 
our everyday lives. 

Green banking is a new phenomenon 
in the financial world. Banks as the 
financing agents of the economic and 
developmental activities have an 
important role in promoting overall 
sustainable development. Green 
banking is the term used by banks 
to make them more responsible to 
the environment, develop inclusive 
banking strategies that will ensure 
sustainable economic development. 
Green Banking entails banks to 
encourage environment-friendly 
investments and give lending 
priority to those industries that 
have already turned green or are 
trying to go green and, thereby help 
to restore the natural environment. 
Green banking means combining 
operational improvements, 
technology, and changing client 
habits in the banking business and 

promoting environmentally friendly 
practices. This comes in many 
forms such as using online banking 
instead of branch banking; paying 
bills online; opening up CDs and 
money market accounts at online 
banks or finding a local bank in the 
area that is taking steps to support 
local green initiatives.

Green marketing in banking is a 
relatively easy means of promoting 
environmentally friendly practices 
and reducing carbon footprint from 
your banking activities. Green Banks 
give more weight to environmental 
factors and aim to provide good 
environmental and social business 
practices. Before lending, whether 
the project is environmentally 
friendly and has any implications 
in the future. Green marketing in 
banking activity includes- using 
online banking instead of branch 
banking, paying bills online, 
opening accounts at online banks, 
finding a local bank in the area that 
is promoting local green initiatives. 
The different array of financial 
products offered by Green Banks to 
their customers includes :-

 Green Vehicle Loans - means 
giving loans to purchase a vehicle 
that is considered environmentally 
sustainable and uses green energy. 

 Green Mortgages - refers to a 
type of mortgage that provides you 
a money-saving discount or a bigger 
loan than normally permitted as a 
reward for making energy-efficient 
improvements or for buying a 
home that meets particular energy-
efficiency standards. Also, providing 
loans for solar projects for green 
energy.

 Green Credit Cards - Be it in the 
form of environmentally friendly 
rewards using biodegradable 
credit card materials or promoting 
paperless banking, credit cards are 
going green. 

 Green Saving Accounts: Banks 
make donations based on savings 
made by customers. The more they 
save, the more the environment 
benefits in the form of contributions 
or donations done by banks. 

 Mobile banking and online 
banking - These new-age banking 
forms include less paperwork, 
less mail, and less travel to branch 
offices by bank customers, all of 
which have a positive impact on the 
environment. 

Green Marketing in banking is 
very important in mitigating the 
following risks:

1.	 Credit Risk: Due to climate 
change and global warming, there 
have been direct as well as indirect 
costs to banks. There have been 
extreme weather conditions that 
affect the economic assets financed 
by the banks, leading to a high 
incidence of credit default. 

2.	 Legal risk: Banks, like other 
business entities, face legal risk if 
they do not comply with relevant 
environmental regulations. They 
may also face the risk of direct 
lender liability for clean-up costs 
or claims for damages in case they 
take possession of pollution-causing 
assets.

3.	 Reputation Risk: Due 
to increasing environmental 
awareness, banks are more prone 

Green Marketing 
in Banking
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to reputation risk, if their direct 
or indirect actions are viewed 
as socially and environmentally 
damaging. Reputation risks 
also emerge from financing of 
environmentally objectionable 
projects.

Several benefits associated with 
Green Marketing practices

1.	 Avoiding Paper Use: Almost all 
banks in India are computerized or 
operate on core banking solution 
(CBS). There is ample scope for banks 
to adopt paperless or less paper 
concept for office correspondence, 
audit, reporting, etc. 

2.	 Creating Awareness: Many 
NGOs and environmentalists 
are propagating environment 
consciousness among the public 
through awareness programs and 
seminars etc. Banks may associate 
themselves by sponsoring such 
programs. 

3.	 Loans at comparatively lesser 
rates: Banks can also introduce 
green bank loans with financial 
concessions for environment-
friendly products and projects such 
as fuel-efficient vehicles, green 
building projects, housing and 
house furnishing loans to install 
solar energy systems, etc.

4.	 Environmental Standards 
for Lending: Banks follow 
environmental standards for 
lending, which is a good idea and it 
will make business owners change 
their business to environmental 
friendly, which is good for our future 
generations.

Other benefits also include; 
improving service standards, 
automating manual tasks, attracting 
and retention of staff, increasing 
profitability & sales, reducing cycle 
time, driving customer loyalty, 
reducing costs to serve and sell, 
reduce administrative burden. 

Banks base several operational as 

well as monetary challenges while 
implementing green marketing 
strategies. 

Challenges: Green banks will 
be screening their customers 
and naturally, they'll be limiting 
and restricting their business to 
those entities that qualify. With a 
smaller pool of customers, they will 
automatically have a smaller profit 
base to support them.

1. These banks are still start-ups: 
It takes 3 to 4 years for a typical 
bank to start making profits. Many 
green banks in business today are 
very new and are still in start-up 
mode. Saving the environment does 
not necessarily equate to making 
profits.

2. Operating expenses and costs 
are higher: Green banks require 
specialized talent, skills, and 
expertise as well, due to the kind 
of customers they are serving. 
Employees, such as loan officers, 
need to have additional background 
and experience in dealing with 
green businesses and consumers. 
Additionally, giving breaks to such 
clients via discounted loan rates can 
eat at their profit margins.

3.	 Reputation Risk: In all 
likelihood, due to growing 
awareness about environmental 
safety, banking institutions are 
more prone to lose their reputation 
if they are involved in big projects, 
which are viewed as socially and 
environmentally damaging. 

4.	 Proper legislation is not 
yet framed: Government must 
design proper legislation of 
environmental rules for banks 
and ensure enforcement. There 
should be a continuous dialogue 
relating to environmental matters 
with relevant audiences, including 
stakeholders, employees, customers, 
governments, and the public. 

5.	 Lack of environmental audits: 
Environmental audits are required 
to determine the environmental 
status of a facility, property, and 
operation and to identify regulatory 
compliance status, past and 
present problems, and potential 
environmental risks and liabilities 
associated with the project. 

5.	 Unavailability of skilled 
employees: Skilled employees are 
required to implement the strategies 
properly.

Suggestions:

1.	 Promoting different forms of 
electronic banking and creating 
customer awareness through media. 
Providing environment-friendly 
rewards to customers.

2.	 Carbon footprint reduction 
by saving energy and paper 
and financing more and more 
environment-friendly projects.

3.	 Clear policies are required 
to alter the present management 
systems to incorporate 
sustainability issues and training 
and development of relevant skills 
within bank employees so that they 
can use them.

Until a few years ago, most traditional 
banks did not practice green 
banking or actively seek investment 
opportunities in environmentally 
friendly sectors or businesses. 
Indian banks are far behind 
their counterparts in developed 
countries. Only recently have these 
strategies become more prevalent, 
not only among smaller alternative 
and co-operative banks but also 
among diversified financial service 
providers, asset management firms, 
and insurance companies.

Sourav Ghosh
R.O., Anantapur
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Ethical marketing refers to the 
process by which companies 

market their goods and services 
by focusing not only on how their 
products benefit customers, but also 
how they benefit socially responsible 
or environmental causes. Ethical 
marketing is a philosophy which 
seeks to promote empathy, honesty, 
transparency and sustainability in 
all marketing projects and actions. 
Forrester Research Inc defines 
“Ethical marketing” as the process 
by which companies market their 
products and services by focusing 
not only on how their products 
benefit customers but also how 
they benefit socially responsible 
or environmental causes. Ethical 
marketing is not a strategy; it is a 
philosophy.

The basic framework of ethical 
marketing:

•	 Ethical marketing puts people 
above profits.

•	 Marketers are responsible for the 
outcome of the campaigns and 
advertisements they use.

•	 Marketers should embrace the 
essential ethical principles.

•	 Adoption of marketing 
ethics principles by the top 
management is crucial to 
creating ethical marketing 
campaigns.

•	 Businesses need to have a 
good understanding and 
implementation of ethical 
decision making when it comes 
to marketing.

Need for adopting Ethical 
Marketing: The need for adopting 
ethical marketing can be explained 
by the following two reasons: 

(i) Values-based consumers 
demand ethical marketing: 
Today’s empowered consumers 
have high expectations of the social 
and environmental stances of the 
companies and brands they engage 
with. To address these increasing 
consumer demands, more and 
more brands are embracing ethical 
marketing.

(ii) Ethical marketing brings long-
term value and loyalty: There’s 
a positive correlation between 
ethical marketing, the quality of 
consumer/brand relationships, and 

how consumers perceive product 
quality; together, they contribute to 
brand loyalty. Ethical marketing is a 
long-term play rather than a one-off 
effort or pursuit of the latest trends. 
Brands that express their values 
consistently in ethical marketing are 
more likely to reap the rewards.

Why should Organizations follow 
ethical marketing?

1.	 Customer Loyalty: It is one of 
the most critical factors of ethical 
marketing. With the genuine 
adoption of ethics in business 
and operation, the company can 
earn its consumers’ loyalty, trust, 
and confidence that will aid in 
the long-term growth of the 
organization. 

2.	 Long-term gains: The company 
or organization’s foundation 
is based not only on its ability 
to survive the present but also 
on planning a bright future. By 
adopting appropriate marketing 
ethics, brands can engage 
prospects with high credibility, 
customer loyalty, significant 
market share, improved brand 
value, better sales, and better 

Ethical Marketing
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revenue. 

3.	 Improved Credibility: When 
an organization looks forward 
to keeping its commitments 
surrounding its services and 
products on a constant and 
consistent basis, it slowly and 
steadily goes towards the path 
of cutting itself into an authentic 
and genuine brand in the market 
and customers’ minds. 

4.	 Advanced Leadership 
qualities: When a company 
pursues ethical practices for an 
extended period, it gradually 
presents itself as a leader who 
can benchmark its policies and 
strategies that surround its 
structure and functioning. 

5.	 Display of a rich culture: This 
structure offers a positive outlook 
when seen from the outside, and it 
also leads to a good structure and 
environment within the hierarchy 
internally. It gives rise to higher 
production owing to a confident 
and highly motivated staff.

6.	 Attraction of the right talent: 
Once a company starts building 
brand value in the market, it 
becomes a beacon for talented 
individuals. Various people 
like prospective employees, 
consultants, vendors, etc., look 
forward to associating and 
working with the ethical brands 
that encourage them. This further 
lets them achieve their goals in a 
short period successfully.

8.	 Reaching financial goals: 
To function smoothly for long 
periods, the company has to 
have good financial partners that 
allow them to grow and make 
significant strides in the market. 

9.	 Enhancement of brand value in 
the market: Once a proper code 
concerning ethical marketing is 
followed by the organization, the 

public in the form of consumers, 
competitors, stakeholders, etc., 
look up to such organizations. 

Best Practices for Ethical 
Marketing Suggested by 

Acumen Academy
Be Transparent
Be Respectful
Be Responsible
Be Inclusive
Be Authentic
Be Sustainable
Be Accountable

Best Practices for Ethical 
Marketing: There are many 
best practices that businesses 
can follow to ensure that their 
marketing practices are ethical. 
Acumen Academy, a global learning 
community for social change 
leaders, suggests the following 
practices:

Be Transparent: Be honest and 
upfront about your products and 
services. Don't make false claims or 
misrepresent what you are selling.

Be Respectful: Treat customers 
with respect and avoid using 
manipulative tactics to get them to 
buy your products or services.

Be Responsible: Take responsibility 
for your actions and the impact 
they have on your customers and 
the environment. Avoid engaging 
in practices that are harmful or 
unethical.

Be Inclusive: Avoid stereotyping 
or discriminating against any 
group of people in your marketing 
campaigns.

Be Authentic: Be genuine and 
authentic in your marketing. Avoid 
using gimmicks or exaggerating 
the benefits of your products or 
services.

Be Sustainable: Consider the 
environmental impact of your 
marketing practices and strive 
to reduce waste and promote 
sustainability.

Be Accountable: Be willing to 
admit when you make mistakes 
and take steps to correct them. 
Hold yourself accountable for your 
actions and strive to do better in 
the future.

Challenges in Implementing 
Ethical Marketing Practices: 
Despite the importance and benefits 
of ethical marketing practices, 
businesses often face challenges 
in implementing them. One 
major challenge is the pressure 
to maximize profits and achieve 
business objectives, which may 
cause businesses to prioritize 
short-term gains over ethical 
considerations. Additionally, ethical 
marketing practices may require 
significant investment in resources, 
such as research and development, 
training, and consulting services, 
which may not always be feasible 
for businesses with limited budgets. 
Another challenge businesses face is 
the lack of clarity and consensus on 
what constitutes ethical marketing 
practices. Ethical standards 
and consumer expectations are 
constantly evolving, making it 
difficult for businesses to stay up-
to-date and align their marketing 
strategies with the latest ethical 
guidelines. Finally, there is the issue 
of enforcement and accountability. 
Even businesses with the best 
intentions may struggle to ensure 
that all employees and partners 
adhere to ethical marketing 
practices.

R. Narayanan
U.B.K.C., Bengaluru
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Yejhetj Deevebo Gþe heeSbies. Deiej Deehe he´ke=Àefle kesÀ meeLe-meeLe 
ì^weEkeÀie, keQÀeÅcheie, ef]peheueeFve, pebieue meHeÀejer SJeb megKeo ceewmece 
ceW Ietcevee ®eenles nw lees DeÊetÀyej mes Dehe´wue lekeÀ keÀer DeJeefOe 
Ghe³egÊeÀ nesieer.

He´Ceerlee Dee³ee&
jepeYee<ee keÀe³ee&vJe³eve he´Yeeie, 

keWÀ. keÀe., cebgyeF&

Yeejle keÀe mkeÀe@ìueQ[ 

ketÀie& - keÀes[ieg
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he´eke=ÀeflekeÀ meeQo³e& keÀe Deveghece he´osMe ketÀie& ³ee keÀes[ieg 
keÀvee&ìkeÀ jep³e keÀe SkeÀ efpeuee nw, Fmes Yeejle keÀe 

mkeÀe@ìueQ[ Yeer keÀne peelee nw. heeq½eceer Ieeì hej eqmLele heneæ[eW 
Deewj Ieeefì³eeW keÀe he´osMe keÀes[ieg, oef#eCe Yeejle keÀe SkeÀ 
he´cegKe he³e&ìkeÀ mLeue nw. ³en cegK³e ªhe mes heJe&leer³e mLeue nw, 
efpemekeÀer TB®eeF& mecegê leue mes ueieYeie 1525 ceerìj nw. Fmes 
Ketyemetjle Jeeefo³eeW, keÀe@HeÀer yeeieeve, KegMeyetoej cemeeueeW SJeb Ieves 
pebieueeW kesÀ efueS Yeer peevee peelee nw. Deehe njs-Yejs yeeieeveeW 
Deewj pebieueeW kesÀ yeer®e yenles `Deyyes,' `F©hhee,' `®esueJeeje' 
Deeefo PejveeW keÀes osKe ceb$ecegiOe nes peeSbies. meeLe ner, ³eneB yeves 
keÀeb®e kesÀ Hegue mes Ieeefì³eeW ceW otj lekeÀ HewÀueer keÀe@HeÀer yeieeveeW keÀes 
Yeer osKe mekeÀles nQ. ³eneB keÀe meyemes DeekeÀ<e&keÀ mLeeve `jepee 
meerì heeke&À' mes he´ke=Àefle keÀer ieeso ceW J³eleerle efkeÀ³ee nj #eCe 
DeefJemcejCeer³e nesiee. he³e&ìve kesÀ meeLe-meeLe ³en he´osMe Oeee|cekeÀ 
mLeueeW kesÀ efueS Yeer he´efme× nw, efpeveceW keÀeJesjer veoer keÀe GÃce 

mLeeve `leue keÀeJesjer', ef$eJesCeer mebiece `Yeieb[séej cebefoj' Deewj 
efleyyeleer ceþ `mJeCe& cebefoj' Meeefceue nQ. he´eke=ÀeflekeÀ megbojlee 
keÀe meyemes DeekeÀ<e&keÀ mLeeve `ceb[ueheÆer' nw, efpemekeÀe DeLe& 
nw - ’yeeoueeW keÀe yeepeej“, pees ueieYeie 4050 HeÀerì keÀer 
TB®eeF& hej eqmLele nw. ³eneB mes Deehe he´ke=Àefle kesÀ DeÓgle ¢M³e keÀe 
Deevebo ues mekeÀles nQ. Deiej DeehekeÀes neLeer hemebo nw lees Deehe 
`ogyeejs Sefue]HeWÀì keQÀhe' DeJeM³e peeSb. ketÀie& Ietceves kesÀ efueS meyemes 
De®íe mece³e petve mes efmelebyej nw, peye Deehe ceevemetve kesÀ ceewmece 
ceW ³eneb kesÀ PejveeW SJeb yeeoueeW mes efIejs he´eke=ÀeflekeÀ meewvo³e& keÀe 
Yejhetj Deevebo Gþe heeSbies. Deiej Deehe he´ke=Àefle kesÀ meeLe-meeLe 
ì^weEkeÀie, keQÀeÅcheie, ef]peheueeFve, pebieue meHeÀejer SJeb megKeo ceewmece 
ceW Ietcevee ®eenles nw lees DeÊetÀyej mes Dehe´wue lekeÀ keÀer DeJeefOe 
Ghe³egÊeÀ nesieer.

He´Ceerlee Dee³ee&
jepeYee<ee keÀe³ee&vJe³eve he´Yeeie, 

keWÀ. keÀe., cebgyeF&

Yeejle keÀe mkeÀe@ìueQ[ 

ketÀie& - keÀes[ieg
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keÀeJ³eOeeje

DeeYeej 
legce ner ©keÀ peeles, 

legcnW ner ueuekeÀ Leer 

Deeies yeæ{ves keÀer, 

Deeole Leer cesjer meoe mes 

Oethe, íebJe ceW ®eueves keÀer~ 

legcnW ner De®íe ve ueiee 

cesje efLej þnjves keÀe Jewjei³e, 

legcnW ner ueiee Lee ©keÀvee 

nervelee Deewj ogYee&i³e! 

legce keÀnles lees mener 

Fve yeeBneW keÀer meercee mes, 

yeme meeLe nesves keÀer yeercee mes, 

Deeies meye kegÀí Metv³e nw~ 

ceQ Yeer ogefJeOee ceW jne peerJeve Yej, 

hee³ee Deewj Kees³ee keÀe efnmeeye nw, 

efpelevee efpe³ee, Gmemes keÀneR p³eeoe 

heæ{ves keÀes ye®eer Deheveer efkeÀleeye nw~ 

SkeÀ DeOetjeheve os ie³eer cegPes 

legcnejer Fme meHeÀj mes ³eejer~ 

©keÀe ntB yeæ[er ]peueeuele mes, 

efHeÀj Yeer keÌ³eeW peeves 

jntBiee ncesMee legcneje DeeYeejer! 

n<e& jbpeve  
pes[.meer.meer., jeB®eer  

eE]peoieer kesÀ efkeÀmmes 
Ss eEpeoieer ©keÀ ]peje cesjs efmejneves yewþ 

Deepe kegÀí efnmeeye keÀjles nQ~ 
kegÀí keÀece³eeyeer kegÀí veekeÀece³eeyeer  
cesjer eE]peoieer keÀer ef]keÀleeye heæ{les nQ~ 

Jees heWefmeue kesÀ ìgkeÀæ[s keÀjkesÀ oesmleer keÀes ye�evee~ 
Jees oesmle keÀes keÀe@heer kesÀ yeer®e kesÀ heVes oskeÀj 

]Kego keÀes ]Kegoe mecePevee~ 
Jees oesmleer ìtìves hej jes kesÀ yesneue nesvee~ 

hej cesjs jesves keÀe efpemeceW efkeÀmmee nw, 
Jees cesjer eE]peoieer keÀe meyemes nmeerve efnmmee nw~ 

Jees veeoeveer, Jees yesefHeÀ¬eÀer Jees efKeueefKeueeleer nbmeer~ 
Jees ueæ[eF& Jees Peieæ[e 

keÀÆer Jees Deyyee, Jees ªþvee ceveevee~ 
cesjs ªþves ceveeves keÀe efpemeceW efkeÀmmee  nw 

Jees cesjer eE]peoieer keÀe meyemes nmeerve efnmmee nw~ 
cegPes cesjer Jees keÀeie]pe Jees heWefmeue  

Jees keÀe@heer Jees muesì os os~ 
cegPes Jees h³eej kesÀ F]penej ceW efueKeer ngF& 

ef®eefù³eeW kesÀ Jees heue os os~ 
cegPes efHeÀj Jees F]penej kesÀ peJeeye keÀe Fblepeej os os~ 

cegPes Jees ³eewJeve keÀer Debieæ[eF&, Jees neWþeW keÀer kebÀheve os os~ 
cesjer eE]peoieer ceW peye lekeÀ Deewj peneb lekeÀ legcneje efkeÀmmee nw 

Jees cesjer eE]peoieer keÀe FkeÀ nmeerve efnmmee nw~ 
otj nes ie³ee ye®eheve lees keÌ³ee 

efoue kesÀ keÀesves ceW jnlee DeYeer Yeer SkeÀ ceemetce mee ye®®ee nw~ 
eE]peoieer let jsefiemleeve meer nw lees keÌ³ee ngDee 

nceves jsefiemleeve kesÀ kewÀkeÌìme hes Yeer HetÀue efKeueles ngS osKes nQ~ 
cesjer eE]peoieer ceW jsefiemleeve Deewj 

kewÀkeÌìme kesÀ HetÀueeW keÀe pees efkeÀmmee nw 
Jees cesjer eE]peoieer keÀe meyemes nmeerve efnmmee nw~ 

meerueve meer ueieer nw Deye efjMleeW ceW 
eE]peoieer keÀì jner nw pewmes efkeÀMleeW ceW 

megyen mes Meece, Meece mes jele efHeÀj megyen nesleer nw  
eE]peoieer lees pewmes SkeÀ jmmee nw~ 

veneR nmejle nw lesjer Oethe keÀer Ss eE]peoieer cegPes 
ceQves lees íle keÀer meerueve hes Yeer heerheue keÀes ueieles osKee nw~ 
Jees cesjer eE]peoieer ceW heerheue Deewj meerueve keÀe pees efkeÀmmee nw 

Jees cesjer eE]peoieer keÀe meyemes nmeerve efnmmee nw~ 
cesjer eE]peoieer ceW peye lekeÀ legcneje efkeÀmmee nw ~ 

efmecceer YeÆ  
ìve&j jes[, 

#es.keÀe.,DebOesjer  

SkeÀ ef®eùer ceeB keÀer 

Ss [eefkeÀ³ee! lesjs Lewues mes h³eej keÀer cenkeÀ Dee³eer nesieer,
Deeef]Kej SkeÀ ef®eùer cesjer ceeB keÀer Yeer Dee³eer nesieer! 

efueKee nesiee Gmeves GmeceW,
ueeæ[,h³eej, ogueej yesMegceej, 

ueieekeÀj keÀeuee ìerkeÀe,
nj yegjer ve]pej mes ye®ee³eer nesieer! 

Yeeriee-Yeeriee mee nesiee,
nj efnmmee Gme keÀeie]pe keÀe, 

cegPes ³eeo keÀjkesÀ GmekeÀer DeeBKe pees Yej Dee³eer nesieer!

keÀue jele veeRo Yeer SkeÀ megketÀve meeLe ueskeÀj Dee³eer Leer,
cesjer ³eeoeW keÀes meerves mes ueieekeÀj Gmeves ueesjer megvee³eer 

nesieer! 

yesMe]keÀ jes³eer nesieer Jees cesjer veeoeefve³eeW keÀes mees®e keÀj,
ceiej ³eeo keÀjkesÀ Jees cesje Mejejleer ye®eheve cegmkegÀje³eer 

nesieer! 

ef]HeÀ¬eÀ cesjs efueS Gmeves nj ueHeÌ]pe ceW efueKeer nesieer, 
Deewj Deheveer nj efMe]keÀe³ele ®eghekesÀ mes efíhee³eer nesieer! 

o]pee& ]Kegoe keÀe ]Kego ]Kegoe keÀes leye neefmeue ngDee nesiee,
Fme ]keÀe³eveele ceW peye Gmeves ceeB yevee³eer nesieer! 

Ss [eefkeÀ³ee! Deeef]Kej SkeÀ ef®eùer cesjer ceeB keÀer Yeer 
Dee³eer nesieer! 

DeefYevebove ÞeerJeemleJe 
#es.keÀe., ieesJee 
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keÀeJ³eOeeje

Oeerjs ®eue 
Oeerjs ®eue ³eej eE]peoieer, 

DeYeer lees yengle kegÀí keÀjvee yeekeÀer nw, 

keÀeHeÀer keÀ]pe& ®egkeÀevee yeekeÀer nw, 

meheveeW keÀes nkeÀerkeÀle yeveles osKevee yeekeÀer nw, 

KJeeefnMeW pees ìtì ieF& GvekeÀes oHeÀveevee yeekeÀer nw, 

veoer keÀer lejn yenvee nw, 

nj yeeOee keÀes heej keÀjvee yeekeÀer nw, 

heneæ[ keÀer lejn Deef[ie jnvee nw, 

nj letHeÀeve keÀe meecevee keÀjvee yeekeÀer nw, 

ªþ ieS pees Deheves cegPemes, 

GvekeÀes ceveevee yeekeÀer nw, 

ogefve³ee jbie-efyejbieer nw, 

nj jbie keÀes Kego ceW mecesìvee yeekeÀer nw, 

yesFblene ceesnyyele efkeÀmeer mes lees keÀjveer nw, 

Deewj Gmeer ceesnyyele ceW efyeKej peevee yeekeÀer nw 

oewæ[ keÀj keÀneR lees ©keÀ peevee nw 

Deewj Demeue ceW megketÀve keÌ³ee nw, 

Jees cenmetme keÀjvee yeekeÀer nw, 

Oeerjs ®eue vee ³eej eE]peoieer 

peervee lees yeme DeYeer Megª efkeÀ³ee nw 

DeYeer lees uebyee meHeÀj le³e keÀjvee yeekeÀer nw~ 

metjpe oeve kesÀjkesÀÆe 
#es.keÀe., mebyeuehegj

LIFE IS A LIE
Life is a lie, a shadow on the wall

A fleeting dream that fades with the 
dawn's call

A fragile thing, a delicate dance
A moment's joy, a lifetime of trance

The world outside is cold and grey
A never-ending cycle of dismay

The laughter of children, the tears of 
the old

A never-ending story, a tale so bold

The sun rises high in the sky
A golden glow, a twinkling eye

But beneath the surface, a darkness lies
A world of pain, a world of sighs

The trees sway gently in the breeze
Their leaves rustle softly, like the sea
But the wind whispers secrets, of a 

world untold
A world of magic, a world of gold

Life is a lie, a wondrous thing
A delicate balance, a fragile ring
A dance of love, a dance of strife

A never-ending journey, 
a never-ending life.

Jyoti Prakash Nain
R.O., Khammam

LIFE STILL HAS A 
MEANING

If there is a future

There is time for mending, 

Time to see your troubles

Coming to an ending.

Life is never hopeless

However great your sorrow.

If you’re looking forward

To a new tomorrow.

If there is time for wishing

Then there is time for hoping,

When through, doubt and darkness 

You are blindly groping.

Though the heart is heavy

And hurt you may be feeling, 

If there is time for praying

There is time for healing.

So if through your window

There is a new day breaking, 

Thank God for the promise,

Though mind and soul be aching.

If we harvest over, 

There is grain enough for gleaning

There is a new tomorrow 

And life still has a meaning

Sanober Tawfique
Z.O., Varanasi
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In the dynamic landscape of 
marketing, understanding the 

nuances between urban and rural 
areas is essential for crafting 

Urban and Rural Markets
A Comparative Study

Rural Markets
1. Community Engagement: Building trust and 
credibility within rural communities requires genuine 
engagement and a commitment to local values. 
Participating in community events, sponsoring 
local initiatives, and collaborating with grassroots 
organizations demonstrate a brand's dedication to 
supporting rural livelihoods and fostering community 
development.
2. Offline Marketing Channels: While digital 
marketing is essential, traditional offline channels 
such as print media, radio, and outdoor advertising 
remain influential in rural areas with limited internet 
penetration. Adopting a multi-channel approach that 
integrates both online and offline marketing tactics 
ensures maximum reach and engagement among rural 
consumers.
3. Product Localization: Rural consumers have 
unique preferences and consumption habits shaped by 
their cultural, agricultural, and geographical contexts. 
Adapting product offerings, packaging, and messaging 
to reflect local customs, languages, and lifestyles 
demonstrates respect for rural traditions and enhances 

brand relevance.

Urban Markets
1. Digital Marketing Dominance: Urban consumers 
are highly connected and digitally savvy, making online 
channels indispensable for marketing campaigns. 
Leveraging social media platforms, search engine 
optimization (SEO), and targeted online advertising 
allows marketers to reach urban audiences effectively.

2. Experiential Marketing: Urban dwellers crave 
immersive brand experiences that resonate with 
their fast-paced lifestyles. Pop-up events, interactive 
installations, and experiential activations in high- 
traffic areas enable brands to engage with urban 
consumers on a personal level and create lasting 
impressions.

3. Hyperlocal Targeting: Despite the urban 
sprawl, neighbourhoods within cities often have 
distinct characteristics and consumer preferences. 
Implementing hyperlocal marketing strategies, 
that cater to the unique needs and preferences of 
specific urban communities, fosters brand loyalty and 
enhances customer engagement.

Understanding the Markets

Rural Markets: In contrast, to the hustle and bustle 
of the urban life, rural areas offer a tranquil setting 
characterized by close-knit communities, traditional 
values, and a slower pace of living. Lower population 
density, limited infrastructure, close-knit communities, 
and reliance on traditional livelihoods characterize 
rural areas. Marketers operating in rural markets face 
unique challenges such as limited access to technology, 
lower purchasing power, and cultural conservatism. 
However, rural consumers exhibit strong brand loyalty, 
value-based decision-making, and a preference for 
locally sourced products and personalized services. It 
presents unique opportunities for marketers to connect 

with consumers on a personal and meaningful level.

Urban Markets: Urban areas serve as epicentres of 
economic activity, cultural diversity, and technological 
advancement. Urban areas are characterized by high 
population density, extensive infrastructure, diverse 
consumer demographics, and a wide range of goods 
and services.  Marketers targeting urban markets 
benefit from the concentration of potential customers, 
accessibility to modern amenities, and a competitive 
business environment. Urban markets offer unparalleled 
opportunities for marketers to reach a large and diverse 
base. Moreover, urban consumers tend to have higher 
disposable incomes, diverse preferences, and a greater 
inclination towards convenience and innovation.

Tailoring Marketing Strategies

effective strategies that resonate 
with diverse demographics. While 
urban and rural environments 
differ in terms of population 

density, lifestyle, infrastructure, and 
consumer behaviour, both present 
unique opportunities and challenges 
for marketers.
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Conclusion: Marketing in urban 
and rural areas requires a nuanced 
understanding of the unique 
characteristics, preferences, 
and challenges inherent to each 
environment. By tailoring strategies 
to align with the needs, values, 
and aspirations of urban and rural 

Overcoming Challenges

Rural Markets
Limited Infrastructure: Rural areas often lack access to 
basic infrastructure such as reliable internet connectivity, 
transportation, and retail outlets. Marketers must 
overcome logistical challenges by leveraging alternative 
distribution channels, investing in last-mile delivery 
solutions, and collaborating with local businesses to reach 
rural consumers effectively.

Cultural Sensitivity: Rural communities have distinct 
cultural norms, values, and traditions that shape 
consumer behaviour and attitudes towards marketing. 
Failing to understand and respect these cultural nuances 
can lead to alienation and backlash. Marketers must 
conduct thorough research, engage local stakeholders, 
and tailor marketing strategies accordingly to avoid 

cultural insensitivity.

Urban Markets
Competition Saturation: Urban markets are 
highly competitive, with numerous brands vying 
for consumers' attention and loyalty. To stand out 
amidst the noise, marketers must differentiate their 
offerings, emphasize unique selling propositions, 
and continuously innovate to meet evolving urban 
consumer preferences.

Information Overload: Urban consumers are 
bombarded with advertisements and marketing 
messages from multiple channels, leading to 
information overload and decision fatigue. 
Designing concise, compelling, and targeted 
marketing communications that cut through the 
clutter and resonate with urban audiences is crucial 

for success.

consumers, marketers can maximize 
engagement, drive brand loyalty, and 
foster sustainable growth in diverse 
markets. Ultimately, bridging the gap 
between urban and rural marketing 
not only expands market reach but 
also fosters inclusivity, equity, and 
shared prosperity for all.

Om Kumar
R.O., Mumbai 

(South)

Role of a Marketing Officer in a Bank

In the dynamic and competitive 
landscape of the banking industry, 

effective marketing plays a pivotal 
role in driving growth, fostering 
customer relationships, and 
maintaining a competitive edge. 
At the forefront of these efforts 
stands the Marketing Officer, a key 
figure tasked with navigating the 
complexities of the financial sector 
while devising and implementing 
strategic marketing initiatives. 
In this article, we delve into the 
multifaceted role of a Marketing 

Officer in a bank, exploring their 
responsibilities, challenges, and the 
impact they wield in shaping the 
institution's success.

Strategic Planning and Market 
Analysis

One of the primary responsibilities 
of a Marketing Officer in a bank is to 
develop and execute comprehensive 
marketing strategies aligned 
with the institution's overarching 
goals and objectives. This involves 
conducting in-depth market 

analysis to identify emerging trends, 
assess competitive landscapes, and 
uncover opportunities for growth. 
By leveraging market research and 
data analytics, Marketing Officers 
can gain valuable insights into 
consumer preferences, behaviour 
patterns, and market dynamics, 
informing strategic decision-making 
and resource allocation.

Brand Management and 
Positioning

Building and maintaining a strong 
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brand presence is paramount for 
banks seeking to differentiate 
themselves in a crowded 
marketplace. Marketing Officers 
play a central role in crafting and 
communicating the bank's brand 
identity, values, and unique selling 
propositions to target audiences. 
They oversee brand development 
initiatives, including logo design, 
brand messaging, and visual 
identity guidelines, ensuring 
consistency across all marketing 
channels and touchpoints. By 
effectively positioning the bank in 
the minds of consumers, Marketing 
Officers enhance brand recognition, 
trust, and loyalty, driving long-term 
growth and profitability.

Product and Service Promotion

Marketing Officers are instrumental 
in promoting the bank's products 
and services to both existing 
customers and prospective clients. 
They collaborate closely with product 
managers and sales teams to design 
and execute marketing campaigns 
that highlight the features, benefits, 
and value propositions of various 
financial products, such as savings 
accounts, loans, credit cards, and 
investment services. Through 
targeted messaging and creative 
storytelling, Marketing Officers 
engage customers, generate leads, 
and facilitate conversions, driving 
revenue growth and market share 
expansion.

Customer Relationship 
Management

In an era where customer experience 
reigns supreme, Marketing Officers 
play a critical role in nurturing and 
strengthening relationships with 
bank customers. They develop 
customer segmentation strategies 
to tailor marketing communications 

and offerings to different 
demographic groups, lifestyles, 
and preferences. By implementing 
customer relationship management 
(CRM) systems and marketing 
automation tools, Marketing Officers 
can personalize interactions, 
track customer interactions, and 
anticipate needs, fostering loyalty, 
retention, and advocacy among 
existing clientele.

Digital Marketing and Innovation

In today's digital age, effective 
marketing extends beyond 
traditional channels to encompass 
digital platforms and technologies. 
Marketing Officers are tasked with 
harnessing the power of digital 
marketing tools and channels, 
including websites, social media, 
email marketing, and search 
engine optimization (SEO), to 
reach and engage target audiences 
in meaningful ways. They stay 
abreast of emerging digital trends 
and innovations, experimenting 
with new techniques and strategies 
to enhance brand visibility, drive 
traffic, and generate leads in the 
online space.

Compliance and Regulatory 
Oversight

Given the highly regulated 
nature of the banking industry, 
Marketing Officers must navigate a 
complex landscape of compliance 
requirements and regulatory 
standards. They work closely with 
legal and compliance teams to 
ensure that all marketing initiatives 
adhere to relevant laws, regulations, 
and industry guidelines, particularly 
concerning consumer protection, 
privacy, and advertising practices. 
By maintaining strict adherence to 

compliance protocols, Marketing 
Officers safeguard the bank's 
reputation, mitigate risks, and 
uphold trust and credibility with 
stakeholders.

Stakeholder Engagement and 
Collaboration

Marketing Officers serve as 
liaisons between various internal 
stakeholders, including senior 
management, sales teams, product 
managers, and external partners. 
They foster a culture of collaboration 
and alignment, ensuring that 
marketing strategies are integrated 
seamlessly with broader business 
objectives and initiatives. By 
fostering open communication, 
cross-functional teamwork, and 
shared accountability, Marketing 
Officers drive synergy and cohesion 
across departments, maximizing 
the effectiveness and impact of 
marketing efforts.

In the fast-paced and competitive 
world of banking, the role of a 
Marketing Officer is indispensable 
in driving growth, enhancing brand 
value, and fostering customer 
relationships. From strategic 
planning and market analysis to 
brand management and digital 
innovation, Marketing Officers 
wear many hats as they navigate 
the complexities of the financial 
sector. By leveraging their expertise, 
creativity, and strategic acumen, 
Marketing Officers play a vital 
role in shaping the success and 
sustainability of banks in today's 
dynamic marketplace.

Yogesh Verma
Z.O., Chandigarh
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MSME Marketing

Marketing of a Banking Product 
or Service involves various 

techniques. The right technique 
employed will help us reach 
customers and get desired results 
in terms of business. Apart from 
using the right technique, having 
knowledge of a product or service we 
are selling will help us understand the 
customers need, pitching the correct 
product, to convince the customer 
and win the confidence of customer. 

1.	 Marketing is need for survival: 
At this competing world, especially 
in our Banking industry there 
is cut-throat competition from 
our peer public sector banks and 
private sector banks. As we observe 
competition is increasing day by 
day, interest rates are becoming 
highly competitive, customer is well 
informed of their product choices 
in the market. Further evolution 
of Fintech is opening the Banking 
industry where small players are 
also given opportunity to compete. 
Technology in Banking is changing 
rapidly which demands huge 
investment for constant update/
modification or change of technology 
to suit industry needs. Overcoming 
all these challenges and by adhering 
to various guidelines of regulators, 
when a Bank develops a product, 
so much of effort, energy, time 
and money is spent in the product 
till it is made live. Each product 
developed comes out after vetting 
by Risk Management Department 
of Banks. After making a product 
with such effort and investment, it 
needs to be known to all potential 
users of products, they should be 
made aware of product features so 
that it can be converted to business 
so that Banks reap benefits out of 
investment made. Marketing plays 
major role for our MSME products to 
reach the potential users and to earn 

income. Since underwriting activity 
of Banks are centralized, our bank 
branches are now functioning as 
mere marketing unit and service unit 
where marketing plays an important 
role in garnering business.

2.	 Challenges in MSME Marketing

a.	 Changing Customer Needs: 
It is a big challenge to market 
MSME products since it is dynamic 
i.e. customer requirements keep 
changing, customer trade/industry 
prospects keep changing thereby 
risk associated with the product 
also changes. Each MSME customer 
is different based on their product 
produced, strategy, operating cycle, 
industry they cater etc., and each one 
has unique needs. 

b.	 Almost every bank has similar 
MSME products: As we can see, 
all nationalised banks and private 
banks have similar products and the 
difference is with ROI and Charges. 
Each bank conducts campaigns, 
offers incentives in interest & charges 
to get customers to their fold. Most of 
these customers garnered through 
such efforts are existing customers 
who are banking with other PSU/
Private Banks.

c.	 TAT and Service matters 
most: As we observe, many MSME 
customers are very calculative on 
interest and charges, but they are 
much more concerned about timely 
availability of loan from banks to 
grab business opportunities.

d.	 Funding the unfunded, 
bringing informal to formal 
banking system: Still many MSMEs 
units are under informal banking, 
which are funded by money lenders, 
individuals etc. Educating them to 
bring them under formal banking 
system is indeed a great challenge 

since they lack financial knowledge, 
bookkeeping etc.

e.	 Retaining existing MSME 
customers: There are more choices 
available for customers for funding 
and customers are well informed 
about peer bank products, interest, 
charges and other options like PE 
funds etc. Hence, retaining existing 
customers is a challenge.

f.	 Difficulties in decision making: 
Sanctioning an MSME loan involves 
satisfying unlimited parameters. 
Delegated powers, activity, rating, 
ratios, CMR rank, CIBIL, collateral, 
purpose of loan, type of machinery – 
new/used, scheme guidelines, DP for 
sister concern debtors, deviations, 
concessions, previous NPA history, 
sister/group concern health, type 
of facility, takeover norms, margin, 
RAROC etc.

3.  Product knowledge helps: Pitching 
the correct product to suit customers 
if we know our products, its USP. 
Hence, having product knowledge will 
help to pitch the best suited products 
to the customers. Only knowing 
our products cannot guarantee 
conversion to business unless we 
understand/analyse the customer 
needs/requirements. Hence, staff 
who market MSME products need to 
do due diligence of the borrower, his 
business, product, process, industry 
and should know operating cycle 
of the business. Further, knowledge 
of risk mitigants like net worth of 
borrower, availability of collateral, 
eligibility for coverage under Govt. 
schemes like CGTMSE/CGSSI will help 
staff to offer them best suited product 
to MSME customers.

4. Strategies / Steps for MSME 
marketing:

	 Deep understanding of MSME 
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products and difference between 
our MSME products. Many MSME 
products look similar but one needs 
to consolidate each product USP i.e. 
Unique Selling Preposition to market 
it effectively.

	 MSME customers are more 
interested to know the effective 
interest rate and charges. Interest rate 
and charges are influenced by many 
factors like activity of borrower, credit 
rating which captures demographic 
details, obligor rating, safety rating 
etc. Hence, having a one pager 
reference handout of ROI details of 
major products will be helpful for 
clarifying customer doubts and to 
confidently book the deal.

	 For takeover cases or funding 
existing units, obtaining basic 
information like audited financials, 
account statement, latest sanction 
advice will help to make initial 
assessment by the marketing official 
about borrower credit worthiness. 

Initial rating shall be made based on 
available information to know about 
internal credit rating of borrower. 
Basic due diligence of customer plays 
an equal role to know about customer 
reputation in the market. Based on 
the above, marketing official will have 
a fair idea about the borrower and 
what best suited product he can offer.

	 Probability that a proposal 
maybe booked through efforts of 
the marketing officer the sole is 
low. MSME customers who are 
directly dealing with the sanctioning 
authority, have more probability for 
booking a proposal.

	 Funding the unfunded, bringing 
them under formal banking system, 
for Banks need to run awareness 
campaigns for the MSME. Bringing 
them under formal banking will help 
them get funds at much cheaper rate, 
benefits of the Government shall be 
passed on to MSMEs. It will bring 
them credit discipline and operating 

discipline like doing insurance, 
maintaining records etc. Customers 
who maintain credit discipline shall 
be rewarded by reimbursement of 
part interest or other incentives.

	 Inculcating the habit of banking, 
safely through technology 
As technology-oriented frauds are 
increasing day by day, Banks need 
to educate, guide them to keep them 
protected from online frauds.

	 Hence, having product 
knowledge will help the officials pitch 
in suitable products to the customer. 
Apart from product knowledge, 
having knowledge of the industry, its 
trend, other bank product features 
will help to convince customers and 
get the proposal booked.

S.Suresh Kumar
Z.O., Chennai

Harnessing Social Media for 
Successful Marketing

In the digital era, social media has 
become a cornerstone of marketing 

strategies in the banking industry. 
With billions of users worldwide, 
platforms like Facebook, Instagram, 
and LinkedIn offer unparalleled 
opportunities for banks to connect 
with customers. With billions of 
active users worldwide, platforms 
like Facebook, Instagram, Twitter, 
LinkedIn, and others have become 
integral to marketing strategies 
across industries. 

1. Expanded Reach and Targeting: 
Social media platforms allow 
banks to reach a wider audience 
and target specific demographics 
with precision. Through advanced 

targeting tools, banks can tailor 
their messaging based on factors 
such as age, location, and financial 
behavior. This enables more efficient 
allocation of marketing resources and 
better engagement with potential 
customers. Social media platforms 
offer unparalleled opportunities for 
businesses to expand their reach 
and target specific demographics. 
With sophisticated algorithms 
and targeting tools, marketers can 
pinpoint their ideal audience based 
on factors such as age, location, 
interests, and online behaviour.

2. Engagement and Customer 
Interaction: Social media provides 
banks with a platform to engage 

directly with customers in real-time. 
Through comments, messages, and 
posts, banks can address customer 
inquiries, provide assistance, and 
build relationships. By fostering 
meaningful interactions, banks can 
enhance customer satisfaction, 
loyalty, and advocacy. Unlike 
traditional forms of advertising, 
social media enables real-time 
engagement and interaction between 
businesses and consumers. 

3. Content Marketing and 
Education: Social media has 
democratized content creation, 
allowing businesses of all sizes to 
produce and distribute compelling 
content to their target audience. From 
photos and videos to blog posts and 
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infographics, brands can showcase 
their products or services in creative 
and engaging ways. Storytelling has 
emerged as a powerful marketing 
tool, enabling brands to connect with 
consumers on a deeper emotional 
level and differentiate themselves 
in a crowded marketplace. Banks 
can leverage social media to educate 
customers about financial products 
and services through informative 
content. From budgeting tips to 
mortgage advice, banks can position 
themselves as trusted advisors 
by sharing valuable information. 
Content marketing on social media 
helps banks establish credibility, 
attract leads and drive conversions. 

4. Influencer Partnerships: 
Collaborating with influencers in 
the finance and lifestyle sectors can 
amplify banks' marketing efforts 
on social media. Influencers can 
promote banking products and 
services to their followers, leveraging 
their authenticity and influence. 
Partnering with influencers helps 
banks reach new audiences and 
enhance brand visibility in a 
competitive market. The rise of social 
media influencers has revolutionized 
the way brands reach and engage 
with consumers. Influencers, who 
have amassed large followings 
on platforms like Instagram and 
YouTube, can effectively promote 
products or services to their 
dedicated fan base. 

5. Data Analytics and Performance 
Measurement: Social media 
analytics tools enable banks to 
track the performance of their 
marketing campaigns in real-time. 
By monitoring metrics such as 
engagement, click-through rates, 
and conversions, banks can assess 
the effectiveness of their strategies. 
Data-driven insights allow banks 
to optimize their marketing efforts, 
improve targeting, and achieve 
better results. From impressions and 
engagement metrics to conversion 

rates and return on investment 
(ROI), businesses can gain valuable 
insights into the effectiveness of 
their marketing efforts. By analysing 
this data, marketers can refine 
their strategies, optimize their 
content, and allocate resources more 
effectively.

Social media has fundamentally 
transformed the culture of 
marketing in numerous ways:

1. Shift to Two-Way 
Communication: Traditional 
marketing was often one-way 
communication from brands to 
consumers. Social media, however, 
fosters dialogue, allowing for two-
way communication. Consumers 
now expect engagement and 
responsiveness from brands, leading 
to a more interactive marketing 
culture.

2. Empowerment of Consumers: 
Social media has empowered 
consumers, giving them a voice and 
a platform to share their opinions, 
experiences, and feedback publicly. 
This shift requires marketers 
to listen, respond, and adapt to 
consumer sentiments, influencing 
marketing strategies to be more 
customer centric.

3. Personalization and Targeting: 
Social media provides vast amounts 
of data about user demographics, 
interests, and behaviours. Marketers 
can leverage this data to personalize 
their messages and target specific 
audience segments with precision, 
resulting in more relevant and 
effective marketing campaigns.

4. Content Creation and 
Storytelling: Social media 
encourages brands to create engaging 
and shareable content. Visual content 
such as videos, images, and stories 
have become central to marketing 
strategies, enabling brands to tell 
compelling stories and connect with 
consumers on a deeper level.

5. Influencer Marketing: Social 
media has given rise to influencers 
who wield significant influence over 
their followers. Brands collaborate 
with influencers to reach their target 
audience authentically and leverage 
their credibility to endorse products 
or services, reshaping the traditional 
celebrity endorsement model.

6. Real-Time Marketing: Social 
media facilitates real-time marketing 
opportunities, allowing brands to 
capitalize on trending topics, events, 
and conversations. Marketers can 
quickly respond to current events, 
engage with audiences in the 
moment, and stay relevant in a fast-
paced digital landscape.

7. Measuring and Analysing 
Performance: Social media 
platforms offer robust analytics tools 
that enable marketers to track and 
measure the performance of their 
campaigns in real-time. Metrics 
such as engagement rates, reach, 
and conversions provide valuable 
insights, allowing marketers to 
optimize their strategies and allocate 
resources effectively.

Conclusion: Social media has 
emerged as a powerful marketing 
tool for banks in the digital age. 
From expanded reach and targeted 
advertising to real-time customer 
engagement and influencer 
partnerships, social media offers 
myriad opportunities for banks to 
connect with customers and drive 
business growth. By embracing 
social media marketing strategies 
and leveraging data analytics, banks 
can stay competitive, enhance 
customer relationships, and thrive 
in an increasingly digital banking 
landscape.

Namita Mishra 
Z.L.C., Powai 
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In today's fast-paced digital world, 
marketing is constantly evolving 

to keep up with technological 
advancements, developments and 
changing consumer behaviours. The 
future of marketing is shaped by 
innovative strategies that leverage 
cutting-edge technologies to create 
personalized, immersive, and data-
driven experiences for consumers. 
One of the key futuristic tendencies 
in marketing is the emphasis on 
personalization. With the help of 
advanced Artificial Intelligence 
algorithms, marketers can now 
customize their messaging and 
content to individual preferences, 
creating highly personalized 
experiences for consumers. This 
level of customization not only 
enhances customer engagement 
but also drives brand loyalty and 
increases conversion rates.

Another futuristic trend in 
marketing is the integration of 
augmented reality (AR) and virtual 
reality (VR) technologies. These 
immersive technologies allow 
marketers to create interactive 
experiences that blur the lines 
between the physical and digital 
worlds. By enabling consumers 
to visualize products in real-
world settings or participate in 
virtual events, augmented reality 
(AR) and virtual reality (VR) are 
revolutionizing the way brands 
engage with their audience.

Voice search optimization is also 
a growing trend in futuristic 
marketing strategies. As voice 
assistants like Siri, Alexa, and 
Google Assistant become more 
prevalent, marketers are optimizing 
their content for voice search to 
ensure that their brand remains 

Futuristic Tendencies in Marketing

visible in this new search landscape. 
By creating conversational content 
that aligns with how people speak 
naturally, marketers can improve 
their search engine rankings and 
reach a wider audience.

Data-driven decision making is 
another key aspect of futuristic 
marketing. By leveraging data 
analytics and machine learning, 
marketers can gain valuable 
insights into consumer behaviour 
and preferences. This data-driven 
approach allows marketers to 
make informed decisions, optimize 
their campaigns in real-time, and 
deliver more targeted and effective 
marketing messages to their 
audience.

Sustainability and ethical marketing 
are also shaping the future of 
marketing. With increasing 
concerns about climate change and 
social responsibility, consumers 
are demanding more transparency 
from brands. Futuristic 
marketing strategies will focus on 
sustainability, ethical practices, 
and corporate social responsibility 
to build trust with consumers 
and differentiate themselves in a 

crowded marketplace.

The future of marketing lies in a 
delicate balance between AI-driven 
efficiency and human-centered 
authenticity. Brands that adapt to 
these trends will grow and survive 
in the evolving landscape.

Futuristic tendencies in marketing 
are shaping the landscape. The 
various elements are discussed that 
may drive to build the shape and 
definition of marketing in the future. 
Time and demand are the important 
drivers for the evolution aspect.
Marketing will increasingly need to 
be hyper-personalized, one-to-one, 
and real-time. Brands will leverage 
data and technology to deliver 
tailored experiences to individual 
consumers. Expectation will be 
more towards relevant content and 
offers based on user behaviour and 
preferences.

GenAI and Creative Talent : GenAI 
(AI-driven creative generation) 
will play a significant role.In 
near future, approximate 80% of 
creative talent will use GenAI daily, 
allowing for faster development of 
creative variations. This will lead to 
increased spending on agency and 
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in-house creative talent for more 
strategic endeavours.

Brands Positioning Around AI 
Absence : As AI becomes more 
prevalent, addressing consumer 
trust and confidence issues will be 
crucial. By another 3-4 years, approx. 
15-20% of brands will differentiate 
themselves by positioning and 
emphasizing the absence of AI in 
their business and products. These 
“acoustic” brands will prioritize 
authenticity and ethics.

Quality Concerns on Social Media: 
In the near future, a perceived decay 
in the quality of social media sites 
will push 45-50% of consumers to 
significantly limit their use of major 
platforms. Consumer concern over 
Gen-AI spreading misinformation 
remains high, leading to active 
limitations in platform usage.

Transparency and Trust: 
Transparency will dictate brand-
customer relationships. Brands 
that prioritize transparency, ethical 
practices, and authenticity will 
gain consumer trust. Addressing 
AI-related concerns and ensuring 
transparency in data usage will be 
essential.

Data-Driven Marketing and 
Metrics : Personalized, data-driven 
marketing will become friendlier. 
More accurate metrics will continue 
to emerge, allowing marketers to 
measure and optimize campaigns 
effectively.

From the opportunities presented 
by digital marketing to the hazards 
of failing to grasp that brand 
transparency is now a crucial 
marketing asset, these are the factors 
that are increasingly impacting the 
marketing strategy.

What will define the future of 
marketing?

Trying to predict the future is always 

a risky thing to do. However, certain 
trends have evolved and should be 
addressed by any organisation.

There will be increasing complexity 
in consumer purchasing decisions. 
Consumers use all kinds of media 
to make shopping decisions, from 
YouTube to Facebook, and it has 
never been harder to categorize 
them according to their purchasing 
preferences. Traditional consumer 
categories, such as mainstream 
or high and low end, are being 
challenged. Segmentation is, 
therefore, becoming increasingly 
complex. The same customer could 
buy one high-end and one low-end 
product at the same time, selecting 
the products they want to buy with 
an unbalanced mix of emotions and 
rationale.

Personalization in product design 
and communications will be more 
prevalent. Thanks to big data, social 
media and flexible manufacturing, 
more companies are learning to 
offer customized products and 
designs. This trend is reaching 
a growing number of industries 
including the health sector. While 
pharma companies continue to 
treat all patients in more or less the 
same way, they will soon be moving 
towards personalized medication 
based on differences, such as age, 
sex, weight, and medical history.

Mobile communications are 
becoming the centre of marketing. 
There were accusations about 
WhatsApp giving Facebook its 
users’ phone numbers to deliver 
targeted ads. Although getting a text 
message about one of your favourite 
products may seem intrusive, so 
is telemarketing, and that hasn’t 
gone away. As companies attempt 
to communicate with consumers 
more and more via their mobile 
devices, watch out for consumers’ 

negative reactions if they feel their 
privacy is being intruded upon.

Transparency will dictate brand-
customer relationships. Businesses 
cannot escape the transparency 
offered by social media. More 
companies are learning the lesson 
that if they are not truthful, they 
will pay the price: not only in hefty 
fines imposed by authorities but 
also in lost loyalty and business 
from their customers.

More accurate metrics will 
continue to emerge. Measurement 
will probably never be perfect, but 
digital technology is improving it.

Marketing organization will 
increasingly move from digital 
silos to integrated teams. A few 
years ago, one would have the 
digital team on one side and the 
marketing team on the other. It 
can no longer be that way, the 
two must be fully integrated. As 
one marketer recently suggested, 
companies do not necessarily need 
a digital strategy, what they really 
need to know is how to plug the 
digital component into the complex 
process of how consumers make 
purchasing decisions!

The future of marketing will 
be shaped by data, technology, 
personalization, and a focus on 
genuine customer experiences. As 
we look ahead, where the interplay 
between data, technology and 
customer experience will continue 
to adapt, we must keep focus on 
the solutions that will help our 
enterprise business best serve each 
customer.

Joy Ghosh
Z.L.C., 

Bhubneshwar
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Marketing campaign is a strategic 
sequence of steps and activities 

that promote company’s product/ 
service with a specific goal. Often it 
revolves around the product launch 
or a specific goal of the company. It 
comprises of mainly four steps viz., 
Planning, Execution, Tracking & 
Analyzing the Marketing campaign.

Why do we need campaigns: To 
achieve a certain goal we need a 
strategic method/ series of events 
and time bound activities. Marketing 
campaigns play a vital role in this 
process.

Impactful marketing campaigns are 
just powerful stories. A successful 
marketing campaign has to be 
impactful, futuristic, goal oriented 
relevant and create BUZZ for the 
audience.

First step - Determine the objective 
of a campaign and its budget : Each 
marketing campaign should have a 
goal that guides its content. Every 
marketing campaign starts with an 
objective and a budget. 

Second step - Identify target market: 
Once the budget and objective is 
set, identify the target market. 
Identifying the target market involves 
demographic and psychographic 
characteristics of the buyers. It is 
important to select the right media.

Third step - Create a Message: 

ABC of an Effective Marketing Campaign
Creating a clear message for the target 
audience is important, this includes 
showing them how the product 
or services solves their problem 
and benefits them. It also justifies 
purchase. The message should 
be clear and appeal to customer 
emotions.

Fourth step - Develop a media 
strategy: Selection of a media channel 
is of utmost importantce. Media 
plays a vital role in communicating 
the message of company. Choosing 
a media is the toughest part of 
campaign planning. The budget and 
type of market will have a big impact 
on the media choice.

Fifth step - Implementation 
of a marketing campaign : 
Implementation of a Marketing 
campaign is complex process, which 
becomes easier when it is well 
planned. Planning would depend on 
the type and stage of products.

Types of Marketing campaign

	 Traditional Media: Traditional 
media marketing user offline 
marketing to reach the audience.

	 Seasonal Push Campaign: A 
seasonal push campaign is based on 
the time of the year and the main 
aim is to promote products and 
services relevant to a particular time. 
Offering discounts and special offers 
for product/ services are among the 
most used seasonal marketing ideas.

	 Product Launch: This type of 
campaigns are the key whenever 
companies bring out new products 
/ services. It helps raise awareness. 
It is necessary to start promotion 
before the launch of new product to 
generate curiosity at its release. This 
will generate a buzz and excitement 
among customers.

	 Brand Awareness: Building 
brand awareness and recognition 

is the most vital part of a marketing  
campaign. It tells the customer about 
the company/ brand and how it is 
different from competitors.

	 Brand Launch - A brand launch 
campaign aims to tell the organization’s 
story, message, values to its audience 
and creates brand awareness. The 
campaign is aimed to control the 
brand’s narrative and public image to 
differentiate from competitors.

	 Rebranding Campaigns - A 
rebranding campaign is when a 
company uses marketing campaigns 
to promote important changes such as 
a brand identity like logo, name, color 
or merger with another organization. 
A company will need to make sure 
that the message gets out to ensure 
that the people recognize easily. These 
campaigns need to show the audience 
that a company is slowly transitioning 
towards something new.

Sixth step - Measure & Analyze: 
The last step in a marketing campaign 
involves the analysis of the results. 
Results will show which targets 
responded best and what channels 
provided the best opportunity to reach 
the goal. The more we monitor the 
better the results. If results are not as 
per expectations the strategy should 
be changed well before the timeline.

A campaign designer can not wait 
until the end of the campaign. There 
are some basic Key Performance 
Indicators to measure the results 
like sales response after a campaign 
launch, awareness, hits in the company 
website and responses received from 
various sources.

Nikhil Soni
R.O., Raipur

"The best 
arguments in the 

world won’t change a 
single person’s mind. The 

only thing that can do 
that is a good story"

- Richard Powers
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For any successful business, 
Marketing and customer service 

are very essential. One can increase 
customer base with marketing but 
retain customer base with good 
customer service. Marketing helps in 
attracting new customers and good 
customer service makes customers 
keep coming back. Customer service 
and marketing are different but they 
are essential to make any business 
successful.

Customer service is not a one-time 
service but an ongoing process. When 
customer service is satisfactory, it 
makes the customer happy. This is an 
essential service which helps make 
or break a company. Good customer 
service is important for every 
organization especially in the era of 
social media where word-of-mouth 
marketing travels at lightning speed.

Marketing is the process of 
identifying opportunities and 
converting potential customers 
into real customers. This needs 
development and distribution of 
goods and services for adding valuing 
to the business. Marketing involves 
reaching out to new customers for 
marketing new products. Whereas, 
customer service involves the 
process of identifying, addressing 
and resolving customer complaints. 
It can also be used for building 
customer relationships. 

Both are essential for attracting new 
customers. Efficient customer service 
helps create lifelong customers who 
will not only keep coming back but 
will tell their friends and family 
about the product/service. Good 
marketing helps in creating demand 
for the product and good customer 
service helps in retaining the 
customers.  Marketing and customer 
service complement each other in 
various ways. Leads are generated 
with effective marketing which can 
be followed by a customer service 

Customer Service vis-à-vis Marketing
team. So, when customers are happy, 
it helps in increasing sales.

In order to create a positive 
customer experience, marketing and 
customer service play a vital role. 
When customers are satisfied, sales 
also increase as the products are 
recommended to many. 

Synergy of Marketing and Customer 
Service: 

Data usage: One way is to use the 
data from the customer service team 
for forming marketing strategies. For 
example, if any customer asks for any 
product on a regular basis, then this 
can be informed to the Marketing 
department, so that they can market 
about that particular product/service.

Customer Feedback: For improving 
customer experience, customer 
feedback can help. If customers are 
unhappy with any product or service, 
then the customer service team can 
share the feedback with the marketing 
team so that changes can be made in 
the product or service.

Regular meetings: Customer service 
and marketing teams should meet 
regularly to discuss the issues of 
the customers and find solutions. 
When these two departments work 
together, customers will get the best 
experience.

Challenges:

•	 A company may not be able to meet 
the needs of the customers. When the 
customer service department does 
not communicate the needs of the 
customers, then the marketing team 
will never know the demands of the 
customer. Lack of communication 
between these departments, will lead 
to misunderstanding.

•	 When customer feedback is 
not used for improving customer 
experience, then the customers may 
get dissatisfied with the service or 
product.

Importance of Customer Service in 
Marketing

Builds Customer Relationship: 
Customer service is one of the most 
important aspects of marketing. It 
helps create customer relationships 
by providing customers all the 
support, assistance and information 
they need.

Brand loyalty: When a customer 
service team works diligently, it helps 
in increasing the customer satisfaction, 
creates repeat customers and also 
builds brand loyalty. This also helps 
in reducing the customer churn. Word 
of mouth marketing is also increased 
with quality customer service.

Solving problems: Customer service 
helps in solving problems of the 
customer so this is a very powerful tool 
for marketing success. This provides 
value and builds a relationship with 
the customers. 

Marketing efforts will not bear 
results if it is not backed by excellent 
customer service and vice-versa. 

The best way in which these two 
departments can work together is 
when they have communication 
between them. Both teams should 
know what the other department is 
doing. Moreover, it is important to 
keep an eye on metrics such as churn 
rate and customer satisfaction. 

Conclusion : Marketing and Customer 
service are two very essential 
components for any successful 
business. New customers are attracted 
by marketing and customer service 
helps retain the customer. When these 
work together, they can ensure that 
the needs of the customers are met. 

Ramandeep Kaur
R.O., Gurugram 
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In the fast-paced landscape of 
contemporary business, where 

consumer behavior evolves with every 
technological advancement, marketing 
strategies must adapt to keep pace. The 
traditional methods of marketing have 
undergone a profound transformation 
with the increasing integration of 
technology into every facet of our lives. 
From social media platforms to data 
analytics tools, technology has become 
an indispensable asset for marketers 
seeking to engage with their target 
audiences more effectively than ever 
before. 

Evolution of Marketing Strategies:  
The evolution of marketing strategies 
can be traced back to the emergence of 
the internet and the subsequent rise of 
digital marketing. Initially, businesses 
utilized websites and email campaigns 
to reach their customers in the online 
sphere. However, with the advent of 
social media platforms such as Facebook, 
Twitter, and Instagram, the marketing 
landscape underwent a seismic shift. 
Suddenly, brands had direct access to 
millions of potential customers, enabling 
them to engage with their audience on a 
more personal level. 

Personalized Marketing: One of 
the most significant advantages that 
technology has brought to marketing is 
the ability to personalize content and 
messaging. Through data analytics and 
artificial intelligence, marketers can 
gather vast amounts of information 
about their target audience, including 
their preferences, behaviors, and 
purchasing patterns. This data can then 
be used to tailor marketing campaigns 
to individual consumers, delivering 
highly relevant content that resonates 
with their interests and needs. 

Social Media Marketing: Social media 
platforms have become invaluable tools 
for marketers looking to connect with 
their target audience in a more authentic 

Embracing Digital Age in Marketing
and interactive way. These platforms 
allow brands to engage with consumers 
in real-time, responding to comments, 
addressing concerns, and building 
relationships that foster brand loyalty. 
Moreover, social media algorithms 
enable targeted advertising, ensuring 
that marketing messages reach the most 
relevant audience segments. 

Influencer Marketing: Another trend 
that has gained prominence with the rise 
of technology is influencer marketing. 
Influencers are individuals with a 
significant following on social media 
platforms and have become powerful 
allies for brands looking to amplify their 
message. By partnering with influencers 
whose values align with their own, 
brands can leverage their credibility 
and reach to promote their products or 
services to a wider audience. 

Augmented Reality and Virtual 
Reality: Augmented Reality (AR) 
and Virtual Reality (VR) technologies 
are revolutionizing the way brands 
engage with consumers, offering 
immersive experiences that blur the 
line between the physical and digital 
worlds. Retailers, for example, can use 
AR technology to allow customers to try 
on clothing virtually or visualize how 
furniture would look in their homes 
before making a purchase. Similarly, VR 
experiences can transport consumers 
to virtual environments where they can 
interact with products or services in 
ways that were previously impossible. 

The Role of Data Analytics: Central 
to the increasing use of technology 
in marketing is the role of data 
analytics in informed decision-making 
and measuring the effectiveness of 
campaigns. By analyzing data from 
various sources, including website traffic, 
social media engagement, and customer 
feedback, marketers can gain valuable 
insights into consumer behavior and 
preferences. This data-driven approach 

allows for more targeted and efficient 
marketing strategies, maximizing return 
on investment and driving business 
growth. 

Challenges and Ethical 
Considerations: While the increasing 
use of technology in marketing offers 
numerous benefits, it also presents 
challenges and ethical considerations 
that must be addressed. Issues such as 
data privacy, algorithmic bias, and the 
proliferation of fake news have raised 
concerns about the ethical implications 
of using technology to manipulate 
consumer behavior. Moreover, the rapid 
pace of technological innovation means 
that marketers must continually adapt 
and update their strategies to stay ahead 
of the curve.

Conclusion: In conclusion, the 
increasing use of technology in 
marketing has transformed the way 
businesses engage with their target 
audience, offering unprecedented 
opportunities for personalized and 
immersive experiences. From social 
media marketing to augmented 
reality, technology has become an 
integral part of the modern marketing 
toolkit, enabling brands to connect 
with consumers in more meaningful 
and impactful ways. However, with 
these opportunities come challenges 
that must be addressed responsibly 
to ensure that technology is used 
ethically and transparently to benefit 
both businesses and consumers 
alike. As we continue to embrace the 
digital age, the role of technology in 
marketing will only continue to grow, 
shaping the future of commerce in 
ways we are yet to imagine. 

Sachin Verma 
Z.O., Chandigarh
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mueesieve efueKeW / Write a Slogan
keÌ³ee ³en lemJeerj DeehekesÀ ceve ceW efkeÀmeer hegjeveer ³eeo, efkeÀmeer ienve YeeJevee ³ee 
me=peveelcekeÀlee DebkegÀefjle keÀj jner nw? nj lemJeerj SkeÀ oemleeb ye³eeb keÀjleer nw. 
leLeeefhe, ³eefo Deehe Deheves YeeJeeW keÀes 02 hebefÊeÀ³eeW ceW efhejeskeÀj he´mlegle keÀjvee ®eenW 
lees legjble Deheveer keÀuece keÀe peeot efoKeeles ngS Fme ef®e$e kesÀ efueS Gef®ele Meer<e&keÀ 
efueKeW Deewj Deheves keÀe³ee&ue³e #es$e kesÀ mebJeeooelee kesÀ ceeO³ece mes nceW he´sef<ele keÀjW 

Deheveer he´efJeefä Yespeles mece³e efvecveefueefKele keÀe ]peªj O³eeve jKeW: 

•	 mueesieve kesÀJeue 02 hebefÊeÀ³eeW keÀe ner nes.

•	 héefJeefä eEnoer ³ee Debiéspeer ceW Yespeer pee mekeÀleer nw. heefjhe$e meb. 7869 efo: 16.03.2024 
kesÀ Devegmeej oesveeW ÞesefCe³eeW ceW Deueie-Deueie hegjmkeÀej efoS peeSbies.

•	 SkeÀ mìeHeÀ meom³e SkeÀ ner he´efJeefä he´mlegle keÀj mekeÀles nQ, ³ee lees eEnoer 
³ee Debie´s]peer ceW. ³eefo efkeÀmeer mìeHeÀ mes SkeÀeefOekeÀ He´efJeef<ì He´eHle nes, lees 
Fve Hej efJe®eej veneR efkeÀ³ee peeSiee.

•	 he´efle³eesefielee kesÀJeue yeQkeÀ kesÀ mesJeejle keÀee|cekeÀeW kesÀ efueS ner nw. 

•	 meYeer mebJeeooelee Deheves keÀe³ee&ue³e/#es$e mes héehle héefJeefä³eeW keÀes mecesefkeÀle keÀj 
efveOee&efjle mece³e meercee ceW uniondhara@unionbankofindia.bank keÀes 
F&-cesue hésef<ele keÀjW.

•	 he´efJeefä³eeb Yespeves efkeÀ Debeflece efleefLe 12 pegueeF&, 2024 nw.

•	 Meyo mebK³ee keÀe O³eeve jKeles ngS Debeflece efleefLe lekeÀ he´ehle he´efJeefä³eeW keÀes ner 
he´efle³eesefielee ceW meeqcceefuele efkeÀ³ee peeSiee.

Is this picture evoking some old memory, some deep emotion 
or sparking creativity? Every picture is worth a thousand 
words, however if you want to express yourself feelings in 02 
lines, then let your pen create magic. Write a suitable title for 
this picture and send it to us through the correspondent of your 
Office Region. 
Please ensure the following while submitting your entry: 
•	 Slogan should be of only 02 lines. 
•	 The entry may be sent in Hindi or English. In terms of circular 

no. 7869 dt. 16.03.2024 separate prizes shall be awarded 
under each category.

•	 A staff member may submit only one entry, either in 
Hindi or in English. In case multiple entries are received 
from any staff, they will not be considered.

•	 This contest is open only for the staff members presently in 
service of the Bank.

•	 All correspondents are requested to consolidate the entries 
of their office/Region within stipulated time and send them 
to uniondhara@unionbankofindia.bank.

•	 The last date for sending entries is 12th July, 2024
•	 Entries, duly, adhering to the specified word limit, received 

by the last date, shall only be included in the competition.

veF& he´efle³eesefielee / New Contesthe´efle³eesefielee ¬eÀ. 169	 Contest No. 169

HeÀesìes - $eÝef<ekesÀMe HeeefCeie´ner
#es.keÀe., ieesJee

³etefve³eve Oeeje he´efle³eesefielee ¬eÀceebkeÀ 168 - `Meer<e&keÀ efueKeW'

hegjmkeÀej  efnvoer KeC[ Debie´speer KeC[ 

he´Lece Þeer veerjpe efJeéekeÀcee&, #es. keÀe., metjle Þeer jesnve ®eJneCe, Deueeryeeie MeeKee 

efÜleer³e megÞeer ceerje vee³ej, #es. keÀe., efle©JevebleHegjce Þeer jefJe efceÞee, ³et. Sue. S., ieg©ie´ece 

le=leer³e Þeer ue#³e me®eosJee, #es. keÀe., metjle megÞeer yew<CeJeer meeceble je@³e, #es. keÀe., keÀeefkeÀvee[e 

he´eslmeenve megÞeer vesne oeme, #es. keÀe., ie´sìj hegCes Þeer meveesyej leew]HeÀer]keÀ, Deb. keÀe., JeejeCemeer
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he¨eÞeer [e@ jcesMe®ebê Meen efnboer meeefnl³e kesÀ 
cenlJeheCe& nmlee#ej nQ. Deeheves Deheveer keÀuece 

mes efnboer meeefnl³e keÀes keÀF& veS Dee³eece efoS. FvekesÀ 
efueS meeefnl³e peerJeve nw ³ee peerves keÀer keÀuee keÀe 
veece ner meeefnl³e nw. DeehekeÀe meeefnl³e J³eefÊeÀ kesÀ 
DeebleefjkeÀ peerJeve kesÀ DeveskeÀ hejleeW keÀes Keesuelee 
nw. DeehekesÀ meeefnl³e hej DeveskeÀ MeesOekeÀe³e& nes 
jns nQ. [e@. Meen Gve uesKekeÀeW ceW mes SkeÀ nQ, 
efpevneWves meeefnl³e keÀer ueieYeie nj efJeOee keÀes DeHeveer 
mepe&veelcekeÀlee keÀer Oeej oer nw.

[e@ jcesMe®ebê Meen keÀe pevce meved 1937 ceW 
Deuceesæ[e, GÊejeKeb[ kesÀ SkeÀ ceO³eceJeieea³e 
HeefjJeej ceW ngDee Lee. Iej keÀer íesìer meer ogkeÀeve 
keÀer jÎer ceW pees meeefneql³ekeÀ efkeÀleeyeW ³ee j®eveeSb 
efceueleer LeeR, Jes Gmes íghekesÀ mes heæ{e keÀjles Les. SkeÀ 
yeej FvekesÀ efhelee `ieesoeve' Ghev³eeme heæ{keÀj YeeJegkeÀ 
neskeÀj jesves ueies Les leye Meen keÀe keÀesceue ceve 
meeefnl³e keÀer Deesj DeekeÀe|<ele ngDee.  

[e@ Meen ves Deheveer efMe#ee Debiéspeer ceeO³ece mes keÀer 

Deeheves Fueeneyeeo efJeéeefJeÐeeue³e mes Debiéspeer ceW 
Sce.S. efkeÀ³ee Deewj ³eneR mes `³esìdme Sb[ Fefue³eì 
ë Heme&HesefkeÌìJme Dee@ve Fbef[³ee,' hej heerS®e[er keÀer. 
Deheveer G®®e efMe#ee kesÀ oewjeve DeeBKeeW ceW mecem³ee 
nesves kesÀ yeeJepeto [e@ Meen ves Deheveer heæ{eF& peejer 
jKeer. Meen ves keÀF& peieneW hej DeO³eeheve keÀe 
keÀe³e& efkeÀ³ee leLee Yeesheeue kesÀ nceerefo³ee keÀe@uespe 
ceW Debiéspeer kesÀ Dee®ee³e& kesÀ ªhe ceW keÀe³e& efkeÀ³ee 
leLee yeleewj efJeYeeieeO³e#e mesJeeefveJe=Êe ngS. Debiéspeer 
ceW efMe#ee-oer#ee leLee keÀe³e&#es$e nesves kesÀ yeeJepeto 
eEnoer ceW Deeheves uesKeve keÀe³e& efkeÀ³ee. 

meeefnl³e keÀer meYeer efJeOeeDeeW ceW Deeheves Deheveer 
keÀuece ®eueeF&. SkeÀ j®eveekeÀej kesÀ ªHe ceW 
[e@ Meen keÀefJe, meceeuees®ekeÀ, efveyebOekeÀej, 
keÀneveerkeÀej, GHev³eemekeÀej Deewj veeìkeÀkeÀej kesÀ 
ªHe ceW nceejs meeceves Deeles nQ.

SkeÀ DevegJeeokeÀ kesÀ ªHe ceW Yeer DeeHekeÀe 
cenlJeHegCe& DeJeoeve nw. 2004 ceW DeehekesÀ 
meeefneql³ekeÀ ³eesieoeve nsleg DeehekeÀes `he¨eÞeer' 

hegjmkeÀej mes mecceeefvele efkeÀ³ee ie³ee, 2015 ceW 
efJevee³ekeÀ Ghev³eeme kesÀ efueS DeehekeÀes meeefnl³e 
DeekeÀeoceer hegjmkeÀej efceuee FmekesÀ DeueeJee 
DeehekeÀes efMeKej mecceeve, ceO³e he´osMe meeefnl³e 
heefj<eo mes hegjmkeÀej, ceneJeerj he´meeo efÜJesoer 
hegjmkeÀej, J³eeme mecceeve, Yeejle-Yeejleer mecceeve 
mes Yeer hegjmke=Àle efkeÀ³ee ie³ee nw.

[e@ jcesMe®ebê Meen ves Deepeeoer kesÀ hetJe& mes ueskeÀj 
GÊejeOegefvekeÀ oewj lekeÀ keÀe SkeÀ uecyee DevegYeJe 
Deheves uesKeve ceW GkesÀje nw. Deeheves osMe kesÀ heefjJesMe 
keÀes yeoueles ngS osKee nw, Deleë yeoueles heefjJesMe 
kesÀ meeLe-meeLe DeehekesÀ meeefnl³e keÀer DeefYeJ³eefÊeÀ 
Yeer yeoueer nw.

[e@ Meen kesÀ meeefnl³e ceW DeveskeÀ efJe®eejOeejeDeeW 
keÀe héYeeJe efoKeeF& oslee nw, hej [e@ Meen keÀes 
efkeÀmeer SkeÀ efJe®eejOeeje ceW yeebOe keÀj jKevee mebYeJe 
veneR nw. Meen keÀer meeefneql³ekeÀ ³ee$ee keÀeHeÀer uebyeer 
jner Deewj ³en efvejblej peejer nw. íesìer-íesìer 
legkeÀyebefo³eeW mes Deeheves Deheveer meeefneql³ekeÀ ³ee$ee 

meeefnl³e peiele mes...

he¨eÞeer [e@ jcesMe®ebê Meen
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héejbYe keÀer Deewj pewmes-pewmes meeceeefpekeÀ mecePe yeæ{leer 
ieF& DeeHeves ieÐe ceW efueKevee héejcYe efkeÀ³ee Deewj 
`ieesyej ieCesMe' `efJevee³ekeÀ' Deewj `keÀLee meveeleve' 
pewmes keÀeuepe³eer Ghev³eeme efueKes. 

[e@ Meen keÀe ceevevee nw efkeÀ mJeleb$e J³eefÊeÀ ner 
ve³ee meceepe leLee efJekeÀefmele meceepe ieæ{ mekeÀlee 
nw. FvekeÀe `efJevee³ekeÀ' Ghev³eeme Fmeer mJeleb$elee 
keÀer yeele keÀjlee nw, peneb Jes efueKeles nQ efkeÀ nj 
ceveg<³e Gleveer ner mJeleb$elee keÀe nkeÀoej nw, efpeleveer 
mJeleb$elee Jen otmejeW keÀes oslee nw. mJeleb$elee mes 
DeehekeÀe DeLe& kesÀJeue meeceeefpekeÀ mJeleb$elee veneR 
nw. Deehe DeeO³eeeqlcekeÀ mJeleb$elee Deewj ceeveefmekeÀ 
mJeleb$elee keÀes meyemes cenlJetCe& Debie ceeveles nw. [e@. 
Meen ceeveefmekeÀ mJeleb$elee kesÀ mebyebOe Deheves SkeÀ 
Ghev³eeme `keÀceyeKle Fme cees[ hej' ceW Jes keÀnles 
nQ: - `Deeoceer SkeÀ ceMeerve nw - yesMekeÀ iepeye keÀer 
yeejer]keÀ ceMeerve. Deewj Jewmeer ner ceMeerveW Jen Deheves 
ceMeerveer efoceeie mes Fpeeo Yeer efkeÀS ueslee nw. lees 
FmeceW keÀewve-meer Ssmeer leejerHeÀ keÀer yeele ngF&? ³es lees, 
Guìs, oesnjer iegueeceer ngF& ve. SkeÀ lees Yeerlej Fmes 
Deheves ceve veece kesÀ cee³eeJeer ³eb$e keÀer iegueeceer. Deewj 
ogmejs, Deheves yeenj Yeer SkeÀ mes SkeÀ Yeejer-YejkeÀce 
³ee met#ceeeflemet#ce ³eb$eeW keÀer iegueeceer.'

[e@ jcesMe®evê Meen Yeejleer³e mebmke=Àefle kesÀ mepeie 
ef®elesjs nQ. Yeejleer³e mebmke=Àefle keÀe FvneWves ienve 

DeO³e³eve efkeÀ³ee nw. De#eje heef$ekeÀe keÀes efoS ieS 
SkeÀ mee#eelkeÀej kesÀ oewjeve Jes keÀnles nQ ’ve mener 
cepenye ve mener jsefuepeve keÀu®ej nw, Jes Dee@]HeÀ 
ueeFHeÀ nw ³en lees Deehe ceeveles nw ve? lees ³en 
Yeer DeehekeÀes ceevevee heæ[siee efkeÀ ³en Ssmee nw efkeÀ 
Jen ogefve³ee Yej kesÀ OeceeX, Oece& efJeéeemeeW, hebLeeW 
keÀes Deheves Yeerlej peien os mekeÀleer nw. Flevee 
ner veneR Kego DeehekeÀes Deheves cele ceW efceueeves keÀe 
Yeer GmekeÀes keÀesF& Glmeen veneR nw.“ Yeejleer³e 
mebmke=Àefle keÀes Meen Þesÿ FmeefueS ceeveles nQ efkeÀ 
³eneB efpeleveer ceefncee osJeeW kesÀ osJe keÀer nw Gleveer 
ner ceefncee ogiee& keÀer Yeer nw.

GvekeÀer [e³eefj³eeb nceW ve kesÀJeue GvekeÀer efvepeer 
peerJeve kesÀ Deewj keÀjerye ueskeÀj peeleer nQ Deefheleg 
Yeejle Deewj efJeée kesÀ keÀF& peieneW keÀer peevekeÀejer 
Yeer he´oeve keÀjleer nQ. Jesume, uevove, Kepejenes, 
cegyeF&, nwojeyeeo, Jejbieue pewmes mLeeveeW kesÀ meHeÀj 
keÀer ®e®ee&Sb GvneWves Deheveer [e³eefj³eeW ceW keÀer nQ.

[e@ Meen keÀer keÀefJeleeSB hegjeveer lemJeerj keÀer lejn 
nQ, efpemes heæ{keÀj oyes Snmeeme keÀeQOe Gþles nQ 
Deewj efyecye lew³eej keÀjles nQ pees Devee³eeme 
heeþkeÀieCe kesÀ ceeqmle<keÀ ceW GYej Deeles nQ. 
GvekeÀer jsue ³ee$ee kesÀ oewjeve efueKeer keÀefJelee SkeÀ 
efyecye ceeqmle<keÀ ceW yeveeleer nQ:- 

`yengle otj lekeÀ meeLe ®eueer Leer heJe&leceeuee 
yengle otj lekeÀ meeLe ®euee Lee pebieue Deheves 
efHeÀj Lee Jen Jen efyeuee ie³ee megves meheeì ceW 

®eueles-®eueles efoKee De®eevekeÀ 
megKeer SkeÀ meheeì veoer kesÀ Je=#emLeue hej iee³eeW 

YeQmeeW keÀe
þnjlee hetje SkeÀ ngpetce.

³en keÀefJelee kesÀJeue efyecye ner veneR GYeejleer nw 
Deefheleg JeÊeÀ kesÀ meeLe yeoueles heefjJesMe keÀe SkeÀ 
mepeerJe ef®e$e Yeer KeeR®eleer nw.  

[e@ jcesMe®ebê Meen Jele&ceeve mece³e kesÀ Ssmes nmlee#ej 
nQ efpevekesÀ uesKeve ceW mJeleb$eleehetJe& heefjJesMe nw, 
mJeeleb$³eesÊej Yeejle keÀer J³eJemLee nw. SkeÀ Deesj 
iéeceerCe heefjJesMe Yeer nw, lees cegbyeF& pewmes ceneveiej 
keÀer DeeOegefvekeÀ mebmke=Àefle Yeer. DeelebkeÀJeeo keÀer 
Ye³eeJenlee Yeer nw Deewj DeO³eelce keÀer Meebefle Yeer. 
meheeì ye³eeveer Yeer nw Deewj jes®ekeÀlee Yeer, keÀneveer 
Yeer, Deewj ienve ®e®ee&Sb Yeer nw. eEnoer meeefnl³e kesÀ 
efJekeÀeme ceW FvekeÀe ³eesieoeve yengcetu³e nw.

Sme. yeer. keÀebyeues
#es.keÀe., nwojeyeeo-keÀesìer  

nceW ieJe& nw  

pes[.Sue.meer., nwojeyeeo ceW HeomLe Þeerceleer peer. 
Þeerjc³ee js·er, héyebOekeÀ kesÀ megheg$e peer. n<ee& ÞeerJelmee 
js·er, keÀ#ee 2, heer. Deesyegue js·er heeqyuekeÀ mketÀue, 
ves pee@keÀer Deewj ìeFcme Dee@]HeÀ Fbef[³ee Üeje meb³egÊeÀ 
ªhe mes Dee³eesefpele ef®e$ekeÀejer héefle³eesefielee ceW oef#eCe 
Yeejle ceW le=leer³e mLeeve héehle efkeÀ³ee.

Deb®eue keÀe³ee&ue³e, ieebOeerveiej ceW heomLe Þeer mesequJeve ef¬eÀeqmì³eve, mene³ekeÀ he´yevOekeÀ keÀer megheg$eer efceMesue 
mesequJeve ef¬eÀeqmì³eve ves 43JeW iegpejele jep³e jesuej mkesÀeEìie ®eQefhe³eveefMehe (Gce´ Jeie& 5-7 Je<e&) ceW 
eEjkeÀ-I SJeb eEjkeÀ-II ceW he´Lece mLeeve he´ehle efkeÀ³ee nw leLee Fmeer he´efle³eesefielee ceW GvekesÀ megheg$e Mee@ve 
mesequJeve ef¬eÀeqmì³eve ves eEjkeÀ-II SJeb eEjkeÀ III ceW ¬eÀceMeë efÜleer³e SJeb le=leer³e mLeeve he´ehle efkeÀ³ee nw.
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Situated in the state of Madhya 
Pradesh, lies Gwalior Fort, the 

real "pearl in the necklace."
Gwalior is a city steeped in vibrant 
and captivating history that spans 
over a thousand years. Legend has 
it that Sant Gwalipa, a saint, offered 
water from the Suraj Kund to the 
wandering king Suraj Sen, curing 
him of leprosy. In gratitude, Suraj 
Sen changed his name to Pal, named 
the city Gwalior, and constructed the 
fort that stands proudly today.
The best time to visit Gwalior is 
from October to March, when the 
weather is pleasantly warm and dry, 
accompanied by clear blue skies. 
Gwalior boasts of several captivating 
tourist attractions, such as the 
renowned Gwalior Fort, the majestic 
Sun Temple, the historic Tomb of 
Tansen, the exquisite Saas Bahu 
Temple, the ancient Teli Temple, the 
opulent Jai Vilas Palace of Scindia's, 
and the revered Lakshmi Bai 
Veerbhoomi.
Gwalior Fort, situated on a steep 
sandstone mass, stands as the most 
magnificent monument in the city. A 
road, steep and winding, leads up to 
the Fort, adorned with statues of the 
Jain Tirthankaras intricately carved 
into the rock face. The formidable 
outer walls of the Fort, stretching 
two miles in length and towering 
35 feet high, serve as a testament to 
its reputation as one of India's most 
impregnable forts.
Within the Fort, one can find 
remarkable examples of medieval 
architecture. The Gujari Mahal, 
built in the 15th century, stands as a 
tribute to the love of Raja Mansingh 
Tomar for the fearless Mrignayani, a 
tribal Gujar Queen. While the outer 
structure of the Gujari Mahal has 

remained remarkably preserved, 
the interior has been transformed 
into an Archaeological Museum, 
showcasing a collection of rare 
antiquities.
Additionally, there are two other 
splendid palaces within the fort 
known as the Man Mandir Palace 
and Karna Mahal, constructed 
by Raja Mansingh and Raja Karn 
Singh respectively. These palaces 
feature grand chambers adorned 
with exquisite stone screens, which 
once served as music halls where 
the royal ladies would receive music 
lessons from renowned masters 
of their time. To further enhance 
the experience, a captivating Light 
& music show is presented every 
evening, bringing the rich history of 
the fort to life.

The Sun Temple or Surya Mandir, 
was built by Sri GD Birla and 
stands as a remarkable shrine and 
architectural marvel in Gwalior. 
Inspired by the renowned Sun 
Temple in Konark, Orissa, this 
temple showcases a stunning blend 
of red sandstone and white marble 
architecture. While the exterior 
is crafted from red sandstone, the 
interiors boast of intricate marble 
work, adding to its allure.
Resembling a chariot drawn by 
seven horses, symbolizing the days 
of the week, the temple features 
24 wheels representing the hours 

in a day. Surrounding the temple 
are 365 idols of various gods, each 
representing a day of the year. 
The centerpiece of the temple is a 
magnificent marble idol of the Sun 
God. Nestled in a peaceful setting, 
the temple is surrounded by a well-
maintained garden that enhances its 
beauty.
The Tansen Memorial, is located 
in close proximity to Gwalior Fort. 
Tansen, a distinguished musician 
and one of the nine jewels of Akbar's 
court, plays a vital role in the 
Hindustani classical music heritage 
of North India. 
The architectural design of the tomb 
follows the typical Mughal style, 
with hexagonal pillars positioned 
at each corner. The building, shaped 
like a square, is topped with a 
square dome embellished with blue 
ceramic tiles.
The Sas-Bahu Temple, previously 
known as the "Sahastrabahu 
Temple," is a tranquil and spiritually 
significant location. Situated within 
the Gwalior Fort complex, this 
pair of temples showcases the 
architectural brilliance of the 11th 
century. Intricate carvings and 
majestic pillars combine to create an 
atmosphere that transports visitors 
back to a time of artistic excellence.
Constructed from sandstone, 
the temple emanates a majestic 
and graceful aura, captivating all 
who enter its sacred premises. 
It is believed that King Mahipala 
of the Kachchhapaghata dynasty 
supervised the construction of this 
temple dedicated to Lord Vishnu. 
The walls and columns of the Sas-
Bahu Temple are adorned with 
mesmerizing sculptures depicting 
stories from Hindu mythology, 

mesJeeefveJe=Êe peerJeve mes...

Gwalior
A city steeped in history & culture
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including tales from the Ramayana 
and Mahabharata. The remarkable 
artistry, meticulous detailing, and 
expert craftsmanship evident in the 
temple pay homage to the talent and 
devotion of the artists from that era. 
The Teli ka Mandir, is a temple 
located within the Gwalior Fort. 
It is dedicated to Shiva, Vishnu, 
and Matrikas, and is believed to 
have been built between the early 
8th and early 9th century CE. The 
architectural style of the temple is 
a blend of the north Indian Nagara 
style, which is characteristic of 
North India, and the South Indian 
Dravidian style, as seen in the 
spire of the temple. The temple 
is renowned for its architectural 
design based on "musical 
harmonics," which Hermann Goetz 
considered a masterpiece of late 
Gupta era Indian art.
Over the years, the temple has 
undergone significant damage and 
modifications. It suffered extensive 
damage during the raids by the 

army of Qutb-ud-din Aibak and his 
successor Iltutmish in 1232 CE, 
along with other temples in the fort. 
During the British era, it was even 
used as a Soda factory and later as 
a coffee shop. However, all such 
activities were eventually prohibited 
in that part of the Fort.
The Jai Vilas Palace, constructed 
in 1874 by Maharaja Jayajirao 
Scindia, stands as a prominent 
tourist attraction in Gwalior. While 
a portion of the palace serves as 
a museum, the Scindia family still 
resides in the remaining sections. 
Even the banquet halls, which form 
part of the museum, are utilized 
by the family for special events. 
This exquisite palace, featuring 
a white facade, spans over a vast 
area of more than 12 lakh square 
feet, constructed at a cost of one 
crore. It showcases remarkable 
elements such as a grand Durbar 
Hall adorned with the world's 
heaviest chandeliers, intricate gold 
furnishings, and a spacious carpet.

The Samadhi of Rani Lakshmi Bai 
can be found at Phool Bagh in Gwalior. 
This serene park houses a memorial 
in the form of a magnificent statue 
depicting Maharani Lakshmi Bai on 
horseback. Adjacent to the statue, 
an eternal flame burns as a heartfelt 
tribute to one of our nation's most 
revered freedom fighters.
To honor her remarkable legacy, a 
fair is organized in Gwalior every 
year on June 18th, serving as a 
poignant reminder of her sacrifice 
and indomitable spirit.
In conclusion, a trip to Gwalior 
unquestionably immerses us in 
the grandeur of a bygone era and 
presents a valuable opportunity to 
delve into our rich cultural heritage 
and history.

Yagnamurthy 
Dwaraka Nath

Retd. R.O., Mysore

ceKeevee keÀìuesì ceKeeves Deewj Deeuet kesÀ 
efceÞeCe mes yevelee nw. ceKeeves ceW keÀce HewÀì, 

keÀce kewÀueesjer, Deewj yengle De®ís he´esìerve nesles 
nQ. FmeceW hees<ekeÀ lelJe Deewj efJeìeefceve yeer, meer, 
Deewj F& Yejhetj cee$ee ceW efceueles nQ, pees mesnle 
kesÀ efueS HeÀe³eoscebo nesles nQ. ceKeevee ceW iuetkeÀespe 
Deewj Meke&Àje keÀer cee$ee keÀce nesleer nw, efpemekesÀ 
keÀejCe FmekeÀe iueeFmesefcekeÀ Fb[skeÌme yengle keÀce 

neslee nw. Deleë [e³eefyeìerpe jesefie³eeW kesÀ efueS ³en 
SkeÀ De®íe efJekeÀuhe nw.

ceKeevee keÀìuesì yeveeves keÀer meeceie´er : SkeÀ 
keÀhe ceKeevee, Gyeues Deeuet- 2-3, yeejerkeÀ 
keÀìer njer efce®e&, Yegveer cetbieHeÀueer, meeQHeÀ- DeeOee 
®ecce®e, yeejerkeÀ keÀìe Oeefve³ee, ®eeì cemeeuee, 
iejce cemeeuee heeG[j, ueeue efce®e& heeG[j, 
keÀeuee vecekeÀ, Ieer Deewj efjHeÀeFb[ lesue. 

ceKeevee keÀìuesì yeveeves keÀer efJeefOe : 
ceKeevee keÀìuesì yeveeves kesÀ efueS ceKeeves keÀes 
Ieer ceW Yetve ueW. Yegves ceKeeves keÀes þb[e keÀjkesÀ 
ojoje heerme ueW. Deye Gyeues Deeuet keÀes De®ís 
mes cemeue keÀj GmeceW efhemee ngDee ceKeevee efceuee 
ueW. Deeuet-ceKeevee kesÀ efceÞeCe ceW njer efce®e&, 
meeQHeÀ, cetbieHeÀueer, Oeefve³ee, ®eeì cemeeuee, ueeue 
efce®e& heeG[j, iejce cemeeuee Deewj keÀeuee vecekeÀ 
[euekeÀj De®ís mes efceuee ueW. Deye Fme efceÞeCe 
keÀer íesìer-íesìer ueesF& yeveekeÀj keÀìuesì keÀe 
DeekeÀej os oW. iewme hej keÀæ{eF& ®eæ{eSb Deewj Ieer 
³ee lesue [euekeÀj iece& keÀjW. Deye iece& lesue ceW 
keÀìuesì keÀes megvenje nesves lekeÀ YetveW. heueìkeÀj 
De®ís mes otmejer lejHeÀ Yeer megvenje nesves lekeÀ 
YetveW. ceKeevee keÀìuesì lew³eej nw, Fmes ®eìveer ³ee 
mee@me kesÀ meeLe iejcee iejce hejesmeW.

kegÀceejer jbpeerlee ©yeer 
#es.keÀe., heìvee 

J³ebpeve

ceKeevee 
keÀìuesì
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mecee®eej keWÀê mes  

efoveebkeÀ 10.01.2024 keÀes Þeer efveOeg mekeÌmesvee, keÀe³e&heeuekeÀ efveosMekeÀ,  
ueseqHeÌìveWì pevejue meer yebmeer heesVehhee Deewj Dev³e DeefOekeÀeefj³eeW keÀer GheeqmLeefle 
ceW Yeejleer³e mesvee kesÀ meeLe Jesleve KeeleeW kesÀ efueS mecePeewlee %eeheve hej 
nmlee#ej efkeÀS ieS.

efoveebkeÀ 26.02.2024 mes 01.03.2024 lekeÀ Dee³eesefpele efJeÊeer³e 
mee#ejlee mehleen- 2024 kesÀ Gheue#³e ceW Þeer mebpe³e ©ê, keÀe³e&heeuekeÀ 
efveosMekeÀ keÀer DeO³e#elee ceW efJeÊeer³e mee#ejlee efMeefJej keÀe Dee³eespeve efkeÀ³ee 
ie³ee.

GÐeesie ceW DeiéCeer ceevekeÀeW keÀe heeueve keÀjles ngS meg¢æ{ megj#ee Ghee³e ueeiet 
keÀjves ceW meef¬eÀ³e henue keÀjves nsleg Yegieleeve keÀe[& GÐeesie efheve uesve-osve 
megj#ee (heermeerDeeF& efheve) ³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee keÀes héceeCeve héehle 
ngDee. efoveebkeÀ 02.02.2024 keÀes cebgyeF& ceW héceeCehe$e héehle keÀjles ngS 
Þeer efvelesMe jbpeve, keÀe³e&heeuekeÀ efveosMekeÀ. meeLe nQ Dev³e keÀe³e&heeuekeÀieCe.

efoveebkeÀ 13.03.2024 keÀes Deeyeg Oeeyeer (³etSF&) ceW Dee³eesefpele ieesu[sve 
iueesyeue keÀvJesvMeve leLee ieesu[sve heerkeÀe@keÀ hegjmkeÀej meceejesn ceW Je<e& 2024 
nsleg  ³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee keÀes héefleeqÿle ieesu[ve heerkeÀe@keÀ vesMeveue 
ìŝeEveie DeJee[& 2024 mes mecceeefvele efkeÀ³ee ie³ee. yeQkeÀ ³en hegjmkeÀej 
ueieeleej 10 Je<eeX mes héehle keÀj jne nw. yeQkeÀ keÀer Deesj mes hegjmkeÀej héehle 
keÀjles ngS Þeer nefj Deesce Jelme, meerF&Dees, ³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee, 
[erDeeF&SHeÀmeer, ogyeF&.

efoveebkeÀ 27.02.2024 keÀes cegbyeF& ceW megÞeer S. ceefCecesKeuew, héyebOe efveosMekeÀ 
SJeb meerF&Dees leLee Þeer MeMeebkeÀ ÞeerJeemleJe, Jeefjÿ keÀe³e&heeuekeÀ DeefOekeÀejer, 
cee©efle efmepegkeÀer Fbef[³ee efueefceìs[ keÀer GheeqmLeefle ceW [eruej efJeÊehees<eCe nsleg 
mecePeewlee %eeheve hej nmlee#ej efkeÀS ieS.

efoveebkeÀ 26.01.2024 keÀes keWÀêer³e keÀe³ee&ue³e, cegbyeF& Üeje ieCeleb$e 
efoJeme meceejesn keÀe Dee³eespeve efkeÀ³ee ie³ee. Fme DeJemej hej keÀe³e&heeuekeÀ 
efveosMekeÀieCe Þeer efvelesMe jbpeve, Þeer jecemegyećeefCe³eve Sme, Þeer mebpe³e ©ê 
Deewj Dev³e keÀe³e&heeuekeÀieCe GheeqmLele jns.



59³etefve³eve Oeeje, peveJejer-cee®e&, 2024

efoveebkeÀ 24.01.2024 keÀes ³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee Üeje DeeF&DeeF&ìer 
keÀevehegj kesÀ mìeì&Dehe Deewj FvekeÌ³etyesMeve keWÀê kesÀ meeLe lekeÀveerkeÀer #es$e ceW 
veJeesvces<e Deewj GÐeefcelee keÀes he´eslmeeefnle keÀjves kesÀ GÎsM³e mes he´es. DebkegÀMe 
Mecee&, DeeF&DeeF&ìer, keÀevehegj leLee Þeer megefcele ÞeerJeemleJe, Deb®eue he´cegKe, 
ueKeveT keÀer GheeqmLeefle ceW mecePeewlee %eeheve hej nmlee#ej efkeÀS ieS.

mecee®eej (Gllej)

efoveebkeÀ 06.02.2024 keÀes  Þeer De©Ce kegÀceej, Deb®eue hécegKe, ®eb[erieæ{ 
Üeje #es$eer³e keÀe³ee&ue³e, uegefOe³eevee keÀer meceer#ee keÀer ieF& leLee Glke=Àä keÀe³e& 
efve<heeove keÀjves Jeeueer MeeKeeDeeW keÀes mecceeefvele efkeÀ³ee ie³ee. meeLe nQ 
Þeer jekesÀMe kegÀceej efceÊeue, #es$e hécegKe, uegefOe³eevee.

efoveebkeÀ 08.02.2024 keÀes heìvee #es$e kesÀ Delebie&le yeeseEjie kewÀveeue jes[ 
yeg[keÀes MeeKee kesÀ veS heefjmej keÀe GodIeeìve keÀjles ngS Þeer De©Ce kegÀceej, 
cegK³e cenehe´yebOekeÀ (cee.meb.). meeLe nQ Þeer yewpeveeLe eEmen, Deb®eue he´cegKe, 
jeb®eer SJeb Þeer jepesMe kegÀceej, #es$e he´cegKe, heìvee.

efoveebkeÀ 09.02.2024 keÀes veeueboe Keguee efJeéeefJeÐeeue³e, veeueboe ceW veF& 
MeeKee kesÀ MegYeejbYe kesÀ DeJemej hej Þeer De©Ce kegÀceej, cegK³e cenehéyebOekeÀ 
(cee.meb.), [e@. (hées.) kesÀ.meer. efmevne, kegÀueheefle, Þeer yewpeveeLe eEmen, Deb®eue 
hécegKe, jeb®eer SJeb Þeer jepesMe kegÀceej, #es$e hécegKe, heìvee ceb®eemeerve nQ.

efoveebkeÀ 23.01.2024 keÀes ³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee keÀes heWMeve HebÀ[ 
efve³eecekeÀ Deewj efJekeÀeme he´eefOekeÀjCe (heerS]HeÀDeej[erS), efJeÊe ceb$eeue³e Üeje 
Dee³eesefpele SveheerSme- o iesce ®eWpej DeefYe³eeve ceW mìej hejHeÀe@ce&j jQkeÀ- 01 
(he´Lece hegjmkeÀej) mes mecceeefvele efkeÀ³ee ie³ee. yeQkeÀ keÀer Deesj mes megÞeer yeervee 
Jeeefno cegK³e ceneHe´yebOekeÀ ves hegjmkeÀej he´ehle efkeÀ³ee.

efoveebkeÀ 16.02.2024 keÀes veF& efouueer ceW ³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee 
keÀes JeweféekeÀ mebmLee, FbìjvesMeveue FvekeÌuet]peve DeueeSWme mes efJeefJeOelee, 
meceevelee Deewj meceeJesMeve ceW DevegkeÀjCeer³e henue nsleg he´efleeqÿle ieesu[ 
mìQ[[&- FvekeÌuetefmeJe Jeke&Àhuesme hegjmkeÀej mes mecceeefvele efkeÀ³ee ie³ee. ³en 
hegjmkeÀej Þeer De©Ce kegÀceej, cegK³e cenehe´yebOekeÀ, Üeje he´ehle efkeÀ³ee ie³ee.
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efoveebkeÀ 23.01.2024 keÀes Þeer efiejerMe peesMeer, Deb®eue hécegKe, JeejeCemeer 
leLee hées. héceeso kegÀceej pewve, efveosMekeÀ, DeeF&DeeF&ìer-yeerS®e³et Üeje meb³egÊeÀ 
FvekeÌ³etyesMeve keWÀê keÀe GodIeeìve efkeÀ³ee ie³ee. meeLe nQ Þeer efJekeÀeme kegÀceej, 
cenehéyebOekeÀ, Þeer Depe³e kegÀceej, cenehéyebOekeÀ, Þeer mebmeej ®ebo, #es$e hécegKe, 
Þeer MegYépeerle iegne, GHe Deb®eue HécegKe leLee Þeer hésceveeLe je@³e, Ghe #es$e hécegKe.

efoveebkeÀ 04 SJeb 05.03.2024 keÀes #es$eer³e keÀe³ee&ue³e, pe³ehegj Üeje cesiee 
efjìsue SkeÌmhees-2024 SJeb DeeGìjer®e efMeefJej keÀe Dee³eespeve efkeÀ³ee ie³ee. 
Fme DeJemej hej Þeer mebpe³e veeje³eCe, cenehéyebOekeÀ, keWÀ.keÀe, Þeer efJeefheve 
kegÀceej MegkeÌuee, Deb®eue hécegKe, pe³eHegj, Þeer DeefYe<eskeÀ pewve, Ghe Deb®eue 
hécegKe leLee Þeer héebpeue yeepehes³eer, #es$e hécegKe GheeqmLele jns.

efoveebkeÀ 02.03.2024 keÀes Þeer keÀyeerj YeÆe®ee³e&, Deb®eue hećegKe, efouueer 
kesÀ ceeie&oMe&ve ceW efouueer Deb®eue Üeje cesiee efjìsue SkeÌmhees-2024 keÀe 
Dee³eespeve efkeÀ³ee ie³ee.

efoveebkeÀ 05.03.2024 keÀes #es. keÀe., je³ehegj Üeje $eÝCe efMeefJej keÀe 
Dee³eespeve efkeÀ³ee ie³ee efpemeceW Þeer Sme. Jeer. yeerpet, cegK³e cenehéyebOekeÀ, Þeer yeer. 
heer. oeme, cenehéyebOekeÀ, Deb.keÀe., Yeesheeue leLee Þeer Devegpe kegÀceej efmebn, #es$e 
HécegKe, je³ehegj Üeje iéenkeÀeW keÀes $eÝCe cebpetjer he$e héoeve efkeÀ³ee ie³ee.

efoveebkeÀ 02.03.2024 keÀes ³etefve³eve uee\veie DekeÀeoceer, ieg©ie´ece ceW 
Dee³eesefpele Deej#eCe he´yebOeve keÀe³e&Meeuee kesÀ oewjeve Þeer De©Ce kegÀceej, 
cegK³e cenehe´yebOekeÀ (cee.meb.) Üeje he´efleYeeefie³eeW keÀes mebyeesefOele efkeÀ³ee ie³ee.

efoveebkeÀ 04.03.2024 keÀes heìvee #es$e kesÀ Delebie&le efveHeÌì ceerþehegj ceW 
ie´enkeÀeW keÀes keÌ³et.Deej. keÀes[ keÀe efJelejCe keÀjles ngS Þeer De©Ce kegÀceej, 
cegK³e cenehe´yebOekeÀ (cee.meb.). ceb®eemeerve nQ Þeer yewpeveeLe eEmen, Deb®eue 
he´cegKe, jeb®eer leLee Þeer jepesMe kegÀceej, #es$e he´cegKe, heìvee
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efoveebkeÀ 06.03.2024 keÀes Þeer efiejerMe ®evê peesMeer, Deb®eue hécegKe, 
JeejeCemeer Üeje #es$eer³e keÀe³ee&ue³e, ceT kesÀ #es$eeOeerve MeeKeeDeeW keÀer meceer#ee 
keÀer ieF& leLee Glke=Àä keÀe³e&-efve<heeove keÀjves Jeeueer MeeKeeDeeW keÀes mecceeefvele 
efkeÀ³ee ie³ee.

efoveebkeÀ 09 SJeb 10.03.2024 keÀes Go³eHegj ceW Þeer meejbie De. PebPeeCe, 
#es$e hécegKe Üeje cesiee efjìsue SkeÌmhees-2024 keÀe GodIeeìve efkeÀ³ee ie³ee.

efoveebkeÀ 18.02.2024 keÀes Þeer ye=pesMe kegÀceej efleJeejer, #es$e hećegKe, yejsueer 
Üeje cesiee efjìsue SkeÌmhees-2024 keÀe MegYeejbYe efkeÀ³ee ie³ee.

efoveebkeÀ 27.02.2024 keÀes Þeer meblees<e kegÀceej, #es$e hécegKe, Hé³eeiejepe 
Üeje cesiee efjìsue SkeÌmhees-2024 keÀe MegYeejbYe efkeÀ³ee ie³ee.

efoveebkeÀ 27.02.2024 keÀes ceT #es$e ceW Dee³eesefpele cesiee efjìsue 
SkeÌmhees-2024 ceW Þeer efceefLeuesMe kegÀceej, #es$e hécegKe leLee cegK³e DeefleefLe 
[e@. oove kegÀceej, efpeuee DeLe& SJeb meebeqK³ekeÀer³e DeefOekeÀejer, ceT Üeje 
ueeYeee|Le³eeW keÀes $eÝCe efJeleefjle efkeÀ³ee ie³ee.

efoveebkeÀ 24.01.2024 keÀes Þeer MeefMe keÀevle hémeeo, Ghe #es$e hécegKe kesÀ 
ceeie&oMe&ve ceW #es$eer³e keÀe³ee&ue³e, veF& efouueer kesÀ heeq½ece efJenej MeeKee Üeje 
efjìsue keQÀhe keÀe Dee³eespeve efkeÀ³ee ie³ee. 
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efoveebkeÀ 26.02.2024 keÀes #es$eer³e keÀe³ee&ue³e, yeeueséej Üeje 
Þeer pe³eieesheeue yesnsje, #es$e hećegKe, yeeueséej, Þeer meboerhe oeme ceesnhee$e, 
mene³ekeÀ cenehéyebOekeÀ ($eÝCe), Deb®eue keÀe³ee&ue³e, YegJeveséej leLee Þeer 
iepesvê veeLe oeme, Ghe #es$e hećegKe, yeeueséej keÀer GheeqmLeefle ceW cesiee efjìsue 
SkeÌmhees-2024 keÀe Dee³eespeve efkeÀ³ee ie³ee.

efoveebkeÀ 28.02.2024 keÀes #es$eer³e keÀe³ee&ue³e, ye´ïehegj kesÀ cesiee efjìsue 
SkeÌmhees-2024 keÀe³e&¬eÀce keÀe MegYeejbYe Þeer Deej. osJejepe, Ghe Deb®eue 
he´cegKe Üeje efkeÀ³ee ie³ee. Fme DeJemej hej Þeer mel³eye´le meeceue, #es$e 
he´cegKe, Þeer jIeg veeje³eCe mJeeF¥, Ghe #es$e he´cegKe, Þeer cesIe´eF& ceeeqC[&, Ghe 
#es$e he´cegKe, Þeer he´leehe kesÀMejer meeng, DeejSueheer he´cegKe Je Dev³e mìeHeÀ 
meom³e Deewj ie´enkeÀ GheeqmLele jns.

efoveebkeÀ 16.03.2024 keÀes Þeer De©Ce kegÀceej, cegK³e cenehe´yebOekeÀ, ves 
Deb®eue keÀe³ee&ue³e, YegJeveséej keÀe oewje efkeÀ³ee.

efoveebkeÀ 05.02.2024 keÀes Þeer meJexMe jbpeve, Deb®eue hécegKe, YegJeveséej 
keÀer GheeqmLeefle ceW yeeueséej #es$e kesÀ MeeKee hécegKeeW keÀer meceer#ee yewþkeÀ keÀe 
Dee³eespeve efkeÀ³ee ie³ee.

mecee®eej (HetJe&)

efoveebkeÀ 18.01.2024 keÀes [sueebie jsueJes mìsMeve MeeKee kesÀ heefjmej keÀe 
GodIeeìve Þeer meJexMe jbpeve, Deb®eue hećegKe Üeje efkeÀ³ee ie³ee. meeLe nQ 
Þeer efvejbpeve yeeefjkeÀ, #es$e hećegKe Deewj Þeer efvejbpeve hebef[le, MeeKee hécegKe.

efoveebkeÀ 01 SJeb 02.03.2024 keÀes #es$eer³e keÀe³ee&ue³e, YegJeveséej Üeje 
Dee³eesefpele oes efoJemeer³e cesiee efjìsue SkeÌmhees-2024 keÀe³e&¬eÀce ceW Þeer meJexMe 
jbpeve, Deb®eue hécegKe, Þeer Deej osJejepe leLee Þeer jbpeerle kegÀceej, Ghe Deb®eue 
hécegKe, Þeer efvejbpeve yeeefjkeÀ, #es$e hécegKe GheeqmLele jns.
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mecee®eej (HeefM®ece)

efoveebkeÀ 03.03.2024 keÀes JeeMeer, veJeer cegbyeF& ceW cesiee efjìsue 
SkeÌmhees-2024 keÀe GoIeeìve Þeer mebpe³e ©ê, keÀe³e&heeuekeÀ efveosMekeÀ Üeje 
efkeÀ³ee ie³ee. Fme DeJemej hej Þeer DeefYepeerle yemeekeÀ, Deb®eue hećegKe, cegbyeF& 
leLee Deb®eueeOeerve #es$eeW kesÀ #es$e hećegKe GheeqmLele jns.

efoveebkeÀ 01.02.2024 mes 03.02.2024 lekeÀ ³etefve³eve yeQkeÀ %eeve keWÀê, 
yeWieuet© ceW Dee³eesefpele Jeee|<ekeÀ mebkeÀe³e yewþkeÀ-2024 ceW �es[.Sue.meer., 
heJeF& keÀes mìej Deb®eueer³e %eeveepe&ve keWÀê kesÀ ªhe ceW mecceeefvele efkeÀ³ee ie³ee. 
Þeer Ë<eerkesÀMe efceÞee, cenehéyebOekeÀ (%eeveepe&ve SJeb efJekeÀeme) Üeje Þeer veerueeslheue 
yevepeea, ]pes[Suemeer héYeejer, heJeF& keÀes Meeru[ héoeve efkeÀ³ee ie³ee.

efoveebkeÀ 26.01.2024 keÀes Deb®eue keÀe³ee&ue³e, cegbyeF& SJeb #es$eer³e 
keÀe³ee&ue³e, cegbyeF& Üeje ieCeleb$e efoJeme meceejesn keÀe Dee³eespeve efkeÀ³ee ie³ee. 
Þeer DeefYepeerle yemeekeÀ, Deb®eue hećegKe, cegbyeF& Üeje jeä^er³e OJepe HeÀnje³ee 
ie³ee. Fme DeJemej hej megÞeer meewc³ee ÞeerOej, Ghe Deb®eue hećegKe, cegbyeF& SJeb 
Dev³e keÀe³e&heeuekeÀieCe GheeqmLele jns.

efoveebkeÀ 26.01.2024 keÀes Deb®eue keÀe³ee&ue³e, hegCes SJeb ie´sìj 
hegCes Üeje ieCeleb$e efoJeme meceejesn keÀe Dee³eespeve efkeÀ³ee ie³ee.  
Þeer heeLe&meejLeer oeme, Ghe Deb®eue he´cegKe Üeje je<ì^er³e OJepe HeÀnje³ee 
ie³ee. Fme DeJemej hej Þeer GheWê kegÀceej heeue, #es$e he´cegKe, ie´sìj hegCes 
SJeb Dev³e keÀe³e&heeuekeÀieCe GheeqmLele jns.

efoveebkeÀ 24.02.2024 keÀes HegCes ceW cesiee efjìsue SkeÌmhees-2024 keÀe³e&¬eÀce 
keÀe GodIeeìve keÀjles ngS Þeer veJeerve pewve, Deb®eue hécegKe, Þeer heeLe&meejLeer oeme 
SJeb Þeer megYee<e kegÀceej kesÀMeJe, Ghe Deb®eue hécegKe, Þeer GheWê kegÀceej heeue, #es$e 
hécegKe, iésìj hegCes leLee Þeer ce³ebkeÀ YeejÜepe, #es$e hécegKe, hegCes cesì̂es.

efoveebkeÀ 24.02.2024 keÀes #es$eer³e keÀe³ee&ue³e, veeiehegj ceW cesiee efjìsue 
SkeÌmhees-2024 keÀe GodIeeìve Þeer Sce Jeer Sve jefJe MebkeÀj, #es$e hécegKe Üeje efkeÀ³ee 
ie³ee. Fme DeJemej hej Þeer jepesMe kegÀceej ³eeoJe SJeb Þeer Sme efMeJekegÀceejve, Ghe 
#es$e hécegKe meefnle mìeHeÀ meom³e Deewj #es$e kesÀ héefleeqÿle iéenkeÀ GheeqmLele jns.
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efoveebkeÀ 23.02.2024 keÀes #es$eer³e keÀe³ee&ue³e, Denceoveiej Üeje 
Dee³eesefpele cesiee efjìsue SkeÌmhees-2024 keÀe³e&¬eÀce kesÀ cegK³e DeefleefLe 
Þeer efJeceue ieghlee, heerþemeerve DeefOekeÀejer, [erDeejìer, Deewjbieeyeeo, Þeer Deéeveer 
kegÀceej efmevne, #es$e hécegKe leLee Dev³e keÀe³e&HeeuekeÀieCe

efoveebkeÀ 21.02.2024 keÀes #es$eer³e keÀe³ee&ue³e, je³eie[e kesÀ pewhegj MeeKee 
ceW cesiee efjìsue SkeÌmhees-2024 keÀe GoIeeìve Þeer kegÀyesj ceePeer, Ghe #es$e 
he´cegKe Deewj Þeer jepesMe meeng, he´cegKe, Kegoje $eÝCe keWÀê Üeje efkeÀ³ee ie³ee.

mecee®eej (oef#eCe)

       
efoveebkeÀ 18.01.2024 keÀes Dee³eesefpele efJekeÀefmele Yeejle mebkeÀuhe ³ee$ee keÀe³e&¬eÀce keÀe MegYeejbYe keÀjles ngS Þeer yebef[ mebpe³e, meebmeo, keÀjerceveiej. keÀe³e&¬eÀce kesÀ 
oewjeve ceeveveer³e héOeeveceb$eer Þeer vejWê ceesoer ves hesÎkegÀjceheuues ieebJe kesÀ héieefleMeerue pewefJekeÀ efkeÀmeeve Deewj nceejs yeQkeÀ kesÀ iéenkeÀ Þeer ceeJegjce ceequuekeÀepeg&ve js·er kesÀ 
meeLe Dee@veueeFve mebJeeo efkeÀ³ee. Fme keÀe³e&¬eÀce ceW Þeer ³eesiesMe ceesnve oeref#ele, efveosMekeÀ, ie=n ceb$eeue³e, Þeerceefle hecesuee melheefle, efpeuee keÀueskeÌìj, Þeer heer ke=À<Ceve, 
cenehéyebOekeÀ, megÞeer [er DeheCee& js·er, #es$e hećegKe Deewj Dev³e yeQkeÀeW kesÀ DeefOekeÀejer Yeer GheeqmLele jns.

efoveebkeÀ 08.01.2024 keÀes DeeCebo #es$e ceW yeQkeÀ kesÀ SveDeejDeeF& 
iéenkeÀeW kesÀ efueS Dee³eesefpele yewþkeÀ keÀe GodIeeìve keÀjles ngS Þeerceleer $eÝ®ee 
peepeesefj³ee, #es$e hécegKe, Þeer Yeevet heĺeehe eEmen Je Þeer jcesMe yepejesefue³ee, Ghe 
#es$e hécegKe.

efoveebkeÀ 14.02.2024 keÀes Þeer ce³ebkeÀ YeejÜepe, #es$e hécegKe leLee j#ekeÀ 
DeefYe³eeve kesÀ Debleie&le Yeejleer³e mesvee oef#eCe keÀceeb[ kesÀ efveosMekeÀ Þeer jepeerJe ieie& 
keÀer GheeqmLeefle ceW #es$eer³e keÀe³ee&ue³e, hegCes cesì̂es leLee Yeejleer³e oef#eCe mesvee keÀceeb[ 
Üeje veS Jesleve Keeles Keesueves nsleg mecePeewlee %eeheve Hej nmlee#ej efkeÀS ieS.
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efoveebkeÀ 27.02.2024 keÀes lesuebieevee jep³e kesÀ ceeveveer³e cegK³eceb$eer 
Þeer S. jsJeble js·er, ves eEmeiejsveer keÀesefue³ejerpe kebÀheveer efueefceìs[ kesÀ 
keÀce&®eeefj³eeW kesÀ efueS ogIe&ìvee yeercee ³eespevee heéjbYe keÀer. Fme DeJemej hej 
Þeer keÀejs YeemkeÀj jeJe, Deb®eue hećegKe Deewj yeQkeÀ kesÀ Dev³e DeefOekeÀejer 
GheeqmLele jns.

efoveebkeÀ 11.01.2024 keÀes efJepe³eJee[e ceW jep³e mlejer³e yeQkeÀj meefceefle 
(Sme Sue yeer meer) DeebOé heósMe keÀer 225JeeR yewþkeÀ Þeer yegiievee jepeWêveeLe 
js[d[er, ceeveveer³e efJeÊe, ³eespevee SJeb efJeOee³eer keÀe³e& ceb$eer, Deeb. he.́ mejkeÀej, 
Þeer efvelesMe jbpeve, keÀe³e&heeuekeÀ efveosMekeÀ, Þeer Sce jefJevê yeeyeg, Deb®eue 
hécegKe, SJeb meb³eespekeÀ (Sme Sue yeer meer) leLee Dev³e efJeÊeer³e mebmLeeveeW kesÀ 
héefleefveefOe³eeW keÀer GheeqmLeefle ceW mebHevve ngF&.

efoveebkeÀ 19.01.2024 keÀes #es$eer³e keÀe³ee&ue³e, cenyetyeveiej kesÀ Debleie&le 
meuekeÀjhesì ieeBJe ceW heeuesce MeeKee Üeje Dee³eesefpele `efJekeÀefmele Yeejle 
mebkeÀuhe ³ee$ee' keÀe³e&kéÀce ceW ceeveveer³e keWÀê ceb$eer [e@ cenWê veeLe heeb[s Üeje 
³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee kesÀ efnleiéeefn³eeW keÀes $eÝCe cebpetjer ®eskeÀ efJeleefjle 
efkeÀ³ee ie³ee. meeLe nQ Þeer Deej mel³eeveje³eCe, #es$e hécegKe.

efoveebkeÀ 26.01.2024 keÀes Þeer veJeveerle kegÀceej, Deb®eue hécegKe keÀer 
GheeqmLeefle ceW Deb®eue keÀe³ee&ue³e, yeWieuet© Üeje ieCeleb$e efoJeme meceejesn keÀe 
Dee³eespeve efkeÀ³ee ie³ee.

efoveebkeÀ 26.01.2024 keÀes Þeer ìer ke=À<Ceve leLee Þeer S jefJe kegÀceej, Ghe 
Deb®eue hécegKe keÀer GheeqmLeefle ceW Deb®eue keÀe³ee&ue³e, nwojeyeeo Üeje ieCeleb$e 
efoJeme meceejesn keÀe Dee³eespeve efkeÀ³ee ie³ee.

efoveebkeÀ 26.01.2024 keÀes Þeer mel³eyeeve yesnsje, Deb®eue hécegKe keÀer 
GheeqmLeefle ceW Deb®eue keÀe³ee&ue³e, ®esVew Üeje ieCeleb$e efoJeme meceejesn keÀe 
Dee³eespeve efkeÀ³ee ie³ee.
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efoveebkeÀ 12.01.2024 keÀes Þeer efvelesMe jbpeve, keÀe³e&heeuekeÀ efveosMekeÀ Deewj 
Þeer Sce jJeervê yeeyeg, Deb®eue he´cegKe, efJepe³eJee[e keÀer GheeqmLeefle ceW #es$eer³e 
keÀe³ee&ue³e, iegbìtj ceW meerpeerpeer yeQkeÀ keÀer yewþkeÀ keÀe Dee³eespeve efkeÀ³ee ie³ee.

efoveebkeÀ 24 & 25.02.2024 keÀes ®esVeF& ceW Dee³eesefpele efjìsue SkeÌmhees 
keÀe GodIeeìve Þeer Sme. jecemegyéceefCe³eve, keÀe³e&heeuekeÀ efveosMekeÀ Üeje efkeÀ³ee 
ie³ee. meeLe nQ Þeer mebpe³e veeje³eCe, cenehéyebOekeÀ leLee Þeer mel³eyeeve yesnsje, 
Deb®eue hécegKe, ®esVeF& Je Dev³e keÀe³e&heeuekeÀieCe.

efoveebkeÀ 24 & 25.02.2024 keÀes Deb®eue keÀe³ee&ue³e, ®esVew ceW Þeer Depe³e 
kegÀceej eEmen, cegK³e meleke&Àlee DeefOekeÀejer ves mìeHeÀ meom³eeW keÀes mebyeesefOele 
efkeÀ³ee.

efoveebkeÀ 02.01.2024 keÀes megÞeer kesÀ efveefKeuee, #es$eer³e efveosMekeÀ, 
Yeejleer³e efjpeJe& yeQkeÀ, nwojeyeeo leLee megÞeer Jeuuet© ke´Àebefle, keÀueskeÌìj, 
ieoJeeue Üeje Þeer Deej mel³eveeje³eCe, #es$e he´cegKe, cenyetyeveiej, Þeer Deej 
peer ³eeoJe, MeeKee He´cegKe leLee mìeHeÀ meom³eeW keÀer GheeqmLeefle ceW ieoJeeue 
MeeKee kesÀ veS SìerSce keÀe GoIeeìve efkeÀ³ee ie³ee.

efoveebkeÀ 24.01.2024 keÀes ³etefve³eve yeQkeÀ %eeve keWÀê, yeWieuet© ceW megÞeer S. ceefCecesKeuew, héyebOekeÀ efveosMekeÀ SJeb meerF&Dees Üeje hee@Me peeieªkeÀlee keÀe³e&Meeuee keÀe 
MegYeejbYe Deewj Fme efJe<e³e hej heḱeÀeefMele hegeqmlekeÀe keÀe efJecees®eve efkeÀ³ee ie³ee. meeLe nQ Þeer peer.Sve. oeme, cenehéyebOekeÀ, keWÀ. keÀe., Þeer veJeveerle kegÀceej, Deb®eue 
hécegKe, yeWieuet©, [e@ S®e. ìer. Jeemehhee, heÝeejer, ³etyeerkesÀmeer leLee Dev³e keÀe³e&heeuekeÀieCe.
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efoveebkeÀ 12.01.2024 keÀes ³etefve³eve yeQkeÀ %eeve keWÀê, yeWieuet© ceW Þeer peer. 
Sve. oeme, cenehéyebOekeÀ (ceemeb SJeb jeYee) keÀer GHeeqmLeefle ceW veJeefve³egÊeÀ 
heefjJeer#eeOeerve DeefOekeÀeefj³eeW kesÀ héefMe#eCe keÀe³e&¬eÀce kesÀ oer#eeble meceejesn keÀe 
Dee³eespeve efkeÀ³ee ie³ee. meeLe nQ [e@ S®e. ìer. Jeemehhee, héYeejer, ³etyeerkesÀmeer 
leLee Dev³e keÀe³e&heeuekeÀieCe.

efoveebkeÀ 01.02.2024 keÀes ³etefve³eve yeQkeÀ %eeve keWÀê, yeWieuet© ceW DeefKeue Yeejleer³e mebkeÀe³e meccesueve-2024 ’ceeFb[ ì^esJe“ keÀe MegYeejbYe Þeer Ë<eerkesÀMe efceÞee, 
ceneHéyebOekeÀ (%eeveepe&ve SJeb efJekeÀeme) Üeje efkeÀ³ee ie³ee. meeLe nQ [e@. S®e.ìer. Jeemehhee, héYeejer, ³etyeerkesÀmeer leLee Dev³e keÀe³e&HeeuekeÀieCe.

efoveebkeÀ 10.01.2024 keÀes ³etefve³eve %eeveepe&ve DekeÀeoceer, nwojeyeeo 
kesÀ heefjmej ceW Þeer Ë<eerkesÀMe efceÞe, HeÝeejer (%eeveepe&ve SJeb efJekeÀeme) Üeje 
³et.Sue.S heefj®eeueve Glke=Àälee leLee ³et.Sue.S ieéceerCe SJeb efJeÊeer³e 
meceeJesMeve kesÀ neF&-ìskeÀ ef[efpeìue keÌueemeªce keÀe GodIeeìve efkeÀ³ee ie³ee.

efoveebkeÀ 29.02.2024-02.03.2024 keÀes Deb®eueer³e %eeveepe&ve keWÀê, 
nwojeyeeo kesÀ heefjmej ceW leerve efoJemeer³e SkeÀce ìerce keÀe@vkeÌuesJe keÀe Dee³eespeve 
efkeÀ³ee ie³ee. Fme DeJemej hej efoveebkeÀ 02.03.2024 keÀes Þeer Ë<eerkesÀMe 
efceÞee, cenehéyebOekeÀ (%eeveepe&ve SJeb efJekeÀeme) leLee Þeerceleer ®eslevee heeC[s³e, 
Ghe cenehéyebOekeÀ (cee.meb.) GheeqmLele jns.

efoveebkeÀ 22.03.2024 keÀes Þeer Depe³e kegÀceej eEmen, cegK³e meleke&Àlee 
DeefOekeÀejer Üeje #es$eer³e keÀe³e&ue³e, efle©heefle keÀe oewje efkeÀ³ee ie³ee. meeLe nQ 
Þeer peer jecehémeeo, #es$e hécegKe.
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efoveebkeÀ 03.02.2024 keÀes Deb®eue keÀe³ee&ue³e, yeWieuet© ceW SceSmeSceF& 
DeeGìjer®e keÀe³e&¬eÀce keÀe Dee³eespeve efkeÀ³ee ie³ee. Fme DeJemej hej Þeer veJeveerle 
kegÀceej, Deb®eue hécegKe leLee Dev³e keÀe³e&heeuekeÀieCe GheeqmLele jns.

efoveebkeÀ 24.02.2024 keÀes Deb®eue keÀe³ee&ue³e, yeWieuet© ceW cesiee efjìsue 
SkeÌmhees-2024 keÀe Dee³eespeve efkeÀ³ee ie³ee. Fme DeJemej hej Þeer veJeveerle 
kegÀceej, Deb®eue hécegKe leLee Dev³e keÀe³e&heeuekeÀieCe GheeqmLele jns.

efoveebkeÀ 06.02.2024 keÀes Þeer veJeveerle kegÀceej, Deb®eue hécegKe, yeWieuet© 
Üeje #es$eer³e keÀe³ee&ue³e, nmeve Deewj DeejSueheer kesÀ veS heefjmej keÀe 
GodIeeìve efkeÀ³ee ie³ee. meeLe nQ Þeer kesÀ Sme cete|le, #es$e hécegKe, Þeer jepesMe 
Sce Deewj Þeer MewueWê Mecee&, Ghe #es$e hécegKe leLee Þeer mebpeerJe Jeer ceeu³ee, 
DeejSueheer hécegKe.

efoveebkeÀ 09.02.2024 keÀes SCee&kegÀuece ceW Þeerceleer jsCeg kesÀ vee³ej, Deb®eue 
héyebOekeÀ, cebieuet© ves iéenkeÀeW keÀes mebyeesefOele efkeÀ³ee. meeLe nQ Þeer ìer Sme 
M³eece megboj, #es$e hécegKe, Þeer ceneeEueie osJeeef[ie, Ghe #es$e hećegKe SJeb Dev³e 
keÀe³e&heeuekeÀ ieCe.

efoveebkeÀ 20.01.2024 keÀes Þeer keÀejs YeemkeÀj jeJe, Deb®eue hécegKe, 
nwojeyeeo ves ìerSmeDeejìermeer kesÀ Meer<e& DeefOekeÀeefj³eeW keÀes ³etSmeSmeS kesÀ 
lenle mebMeesefOele ueeYeeW mes ³egÊeÀ yeQkeÀ keÀe cebpetjer he$e hémlegle efkeÀ³ee.

efoveebkeÀ 17.01.2024 keÀes Þeer keÀejs YeemkeÀj jeJe, Deb®eue hécegKe ves 
nwojeyeeo kesÀ Jeee|<ekeÀ vegceeFMe ceW ³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee kesÀ mìeue keÀe 
GodIeeìve efkeÀ³ee.
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efoveebkeÀ 01 & 02.03.2024 keÀes SCee&kegÀuece ceW Dee³eesefpele cesiee efjìsue 
SkeÌmhees-2024 keÀe efJeefOeJeled GodIeeìve keÀjleer ngF¥ Þeerceleer jsCeg vee³ej, 
Deb®eue héyebOekeÀ, cebieuet©. meeLe nQ Þeer ìer Sme M³eece megboj, #es$e hécegKe.

efoveebkeÀ 02.03.2024 keÀes SCee&kegÀuece #es$eeOeerve Deecyeuetj MeeKee kesÀ veS 
heefjmej keÀe GodIeeìve keÀjleer ngF¥ Þeerceleer jsCeg kesÀ vee³ej, Deb®eue héyebOekeÀ, 
cebieuet©. meeLe nQ Þeer ìer Sme M³eece megboj, #es$e hećegKe leLee Þeerceleer  
Sme pe³eue#ceer, MeeKee hécegKe, veerjheeje MeeKee.

efoveebkeÀ 02.03.2024 keÀes SCee&kegÀuece #es$eeOeerve veerjheeje MeeKee kesÀ veS 
heefjmej keÀe GodIeeìve keÀjleer ngF¥ Þeerceleer jsCeg kesÀ vee³ej, Deb®eue héyebOekeÀ, 
cebieuet©. meeLe nQ Þeer ìer Sme M³eece megboj, #es$e hécegKe leLee Þeer ieCesMe 
veìjepeve, MeeKee hécegKe, veerjheeje MeeKee.

efoveebkeÀ 02.03.2024 keÀes nwojeyeeo ceW cesiee efjìsue SkeÌmhees-2024 keÀe 
Dee³eespeve efkeÀ³ee ie³ee. Fme keÀe³e&¬eÀce ceW Þeer keÀejs YeemkeÀj jeJe, Deb®eue 
hécegKe leLee Deb®eueeOeerve #es$e hécegKe GheeqmLele jns.

efoveebkeÀ 16.02.2024 keÀes Þeer Sce jJeervê yeeyet, Deb®eue hécegKe, 
efJepe³eJee[e keÀer DeO³e#elee ceW #es$eer³e keÀe³ee&ue³e, iegbìtj keÀer Menjer MeeKeeDeeW  
keÀer meceer#ee yewþkeÀ keÀe Dee³eespeve efkeÀ³ee ie³ee. meeLe nQ Þeer Sme. peJeenj, 
#es$e hécegKe, Þeer S jepesMe, Ghe #es$e hećegKe.

efoveebkeÀ 24.02.2024 keÀes #es$eer³e keÀe³ee&ue³e, yeWieuet© (oef#eCe) Üeje 
Dee³eesefpele cesiee efjìsue SkeÌmhees-2024 kesÀ oewjeve iéenkeÀeW keÀes $eÝCe hetJe& 
cebpetjer he$e héoeve keÀjles ngS Þeer veJeveerle kegÀceej, Deb®eue hécegKe. meeLe nQ 
Þeer Demeerce kegÀceej heeue, #es$e hécegKe, Þeer jesnve kegÀceej eEmen, Ghe #es$e hécegKe.
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efoveebkeÀ 16.03.2024 keÀes cebieuet© #es$eeOeerve ce[ble³eej MeeKee kesÀ veS 
heefjmej keÀe GodIeeìve Þeerceleer jsCeg kesÀ vee³ej, Deb®eue hećegKe, cebieuet© Üeje 
efkeÀ³ee ie³ee. meeLe nQ megÞeer ªhee veJeerCe, DeO³e#e, ce[ble³eej ieéce heb®ee³ele, 
Þeer censMe pes, #es$e hécegKe, Þeer ceesncceo meF&o kegÀjsMeer, Ghe #es$e hécegKe leLee 
Þeer DeMeeskeÀ kegÀceej keÀesefì³eve, MeeKee hećegKe, ce[ble³eej SJeb Dev³e Jeefjÿ 
DeefOekeÀejerieCe.

efoveebkeÀ 20.03.2024 keÀes meghej ceekexÀì MeeKee, keÀueyegjieer kesÀ veS 
heefjmej keÀe GodIeeìve Þeer veJeveerle kegÀceej, Deb®eue hécegKe, yeWieuet© Üeje 
Þeer meer. Jeer. megOeerj, #es$e hécegKe Deewj Þeer ÞeerOej. Deej. kesÀ., Ghe #es$e 
hécegKe keÀer GheeqmLeefle ceW efkeÀ³ee ie³ee.

efoveebkeÀ 20.01.2024 keÀes #es$eer³e keÀe³ee&ue³e, G[gefHe ceW celm³e heeueve 
menkeÀejer meefceefle, ceeuhes ceW keÀemee mebJeOe&ve nsleg yewþkeÀ Dee³eesefpele keÀer ieF&.

efoveebkeÀ 20.03.2024 keÀes Þeer veJeveerle kegÀceej, Deb®eue hećegKe yeWieuet© 
Üeje keÀueyegjieer #es$e kesÀ MeeKee heýebOekeÀeW keÀer meceer#ee keÀer ieF&. meeLe nQ 
Þeer meer.Jeer. megOeerj, #es$e hécegKe.

efoveebkeÀ 15.03.2024 keÀes cebieuet© #es$eeOeerve heeC[séej MeeKee kesÀ veS heefjmej 
keÀe GodIeeìve Þeerceleer jsCeg kesÀ vee³ej, Deb®eue hécegKe, cebieuet© Üeje efkeÀ³ee ie³ee. 
meeLe nQ Þeer megOeerj MesÆer, ceneheewj, cebieuet© veiej efveiece, Þeer censMe pes, #es$e 
hécegKe, Þeer efJeMeg kegÀceej ³et leLee Þeer ceesncceo meF&o kegÀjsMeer, Ghe #es$e hécegKe 
Deewj Þeer jeceoeme ®eJeCe, MeeKee hécegKe, heeC[séej MeeKee.

efoveebkeÀ 13.03.2024 keÀes keÀesìdìe³ece #es$eeOeerve heeuee MeeKee kesÀ veJeerve 
heefjmej keÀe GodIeeìve Þeerceleer jsCeg kesÀ vee³ej, Deb®eue hećegKe, cebieuet© Üeje 
efkeÀ³ee ie³ee. meeLe nQ Þeer Deej vejefmecn kegÀceej, #es$e hećegKe leLee Þeer efmepees 
peer peepe&, Ghe #es$e hécegKe.
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efoveebkeÀ 01.02.2024-03.02.2024 leLee 12.02.2024-14.02.2024 keÀes Deb®eueer³e %eeveepe&ve keWÀê, nwojeyeeo ceW F&.Deej. keÀe@vkeÌuesJe keÀe 
Dee³eespeve oes ®ejCeeW ceW efkeÀ³ee ie³ee. keÀe³e&¬eÀce kesÀ oewjeve ¬eÀceMeë Þeer megOeerj keÀeWpesìer, mene³ekeÀ cenehe´yebOekeÀ, Þeer DeefYe<eskeÀ he´Oeeve, mene³ekeÀ cenehe´yebOekeÀ; 
Þeer efye<Ceg he´meeo hee�er, mene³ekeÀ cenehe´yebOekeÀ Deewj megÞeer meewefle iegne mejkeÀej, mene³ekeÀ cenehe´yebOekeÀ GheeqmLele jns.

efoveebkeÀ 21.02.2024 keÀes keÀueyegjieer #es$e kesÀ Debleie&le efJepe³ehegj 
ceW Dee³eesefpele cesiee DeeTìjer®e keÀe³e&¬eÀce keÀe GoIeeìve keÀjles ngS 
Þeer meer.Jeer megOeerj, #es$e hécegKe.

efoveebkeÀ 25.02.2024 keÀes #es$eer³e keÀe³ee&ue³e, ceogjw ceW 
Þeer DeefYepeerle ìer, #es$e He´cegKe kesÀ ceeie&oMe&ve ceW cesiee efjìsue 
SkeÌmhees-2024 keÀe Dee³eespeve efkeÀ³ee ie³ee.

efoveebkeÀ 02.03.2024 keÀes Keccece ceW cesiee efjìsue SkeÌmhees-2024 keÀe 
Dee³eespeve efkeÀ³ee ie³ee. Fme DeJemej Hej Þeer S nvceble js·er, #es$e hécegKe, 
Þeer Sme hékeÀeMe yeeyeg, Þeer efì efJe megboj ke=À<Cee, Ghe #es$e hécegKe, Þeer pes Jeer 
jeJe, SceSueheer hécegKe, Þeer JeeF& met³e&veeje³eCe, cegK³e héyebOekeÀ ($eÝCe) leLee 
mLeeveer³e MeeKeeDeeW kesÀ MeeKee hécegKe SJeb iéenkeÀ GheeqmLele jns.

efoveebkeÀ 07.02.2024 keÀes #es$eer³e keÀe³ee&ue³e, iegbìtj ceW ueeskeÀ Deoeuele 
peeieªkeÀlee efMeefJej ceW iéenkeÀeW keÀes mebyeesefOele keÀjles ngS Þeer Sme. peJeenj, 
#es$e hécegKe. cegK³e DeefleefLe Þeer heeLe&meejLeer, efpeuee v³ee³eeOeerMe Deewj 
megÞeer ìer ueerueeJeleer, meef®eJe, [er Sue Sme, S men-Jeefjÿ efmeefJeue v³ee³eeOeerMe 
ceb®eemeerve nQ.
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DeeHekeÀer Heeleer

heef$ekeÀe keÀer ©hejsKee SJeb meepe-meppee Del³eble ner DeekeÀ<e&keÀ nw. Fme DebkeÀ keÀes Deeheves 
’SceSmeSceF& efJeMes<eebkeÀ“ kesÀ ªhe ceW peejer efkeÀ³ee nw pees FmeceW efveefnle jes®ekeÀ uesKeeW 
mes mJeleë ner mheä nes jne nw. heef$ekeÀe kesÀ Fme DebkeÀ mes efveeq½ele ner meYeer heeþkeÀieCe 
ueeYeebefJele neWies. efJeMes<e ªhe mes peeS lees `SceSmeSceF&: Yeejleer³e DeLe&J³eJemLee keÀer jeræ{ 
keÀer n·er leLee SceSmeSceF& veJeervelece ©Peeve SJeb YeefJe<³e' Fmes Deewj Yeer %eeveJeOe&keÀ SJeb 
mebiénCeer³e yeveeles nQ. heef$ekeÀe kesÀ yesnlejerve SJeb jes®ekeÀ DebkeÀ kesÀ hékeÀeMeve nsleg DeehekeÀes 
SJeb DeehekesÀ hetjs mebheeokeÀ ceb[ue keÀes nee|okeÀ yeOeeF&.  

F& jcesMe  
mene³ekeÀ cene he´yebOekeÀ Je meom³e meef®eJe,

vejekeÀeme (yeQkeÀ Je yeercee), yeWieuet©

heef$ekeÀe keÀe DeeJejCe he=ÿ yengle DeekeÀ<e&keÀ nw. DeehekesÀ yeQkeÀ keÀer ceeveveer³ee héyebOe efveosMekeÀ SJeb meerF&Dees ceneso³ee megÞeer S. ceefCecesKeuew keÀe mebosMe hésjkeÀ 
Je GlmeenJeOe&keÀ nw. megÞeer ceefCecesKeuew keÀes Fbef[³ee ìg[s Üeje Yeejle keÀer 100 héYeeJeMeeueer ceefnueeDeeW keÀer met®eer ceW jeä^ keÀer yeQkeÀj' kesÀ ªhe ceW meeqcceefuele 
nesves kesÀ efueS nee|okeÀ yeOeeF³eeb. ³en ieewjJehetCe& GheueeqyOe nw. heef$ekeÀe ceW efJeefJeOelee mes heefjhetCe& peevekeÀejer mebpeesF& ieF& nw. heef$ekeÀe kesÀ DeeuesKe peevekeÀejerhetCe& 
Je Ghe³eesieer nQ. `DeeoMe& keÀce&®eejer' DeeuesKe yesno jes®ekeÀ Deewj Glke=Àä nw. meeLe ner, DeeuesKe `efve³ees yeQkeÀ', `Embedded Finance', `keÀejesyeej ceW 
J³eeJemeeef³ekeÀ cetu³e Deewj Dee®eej' peevekeÀejer mes heefjhetCe& leLee mecemeeceef³ekeÀ DeeuesKe nQ. `jepeYee<ee keÀe³ee&vJe³eve ceW ke=Àef$ece yegef×ceÊee Yeer Jele&ceeve meboYeeX ceW 
jepeYee<ee keÀer ¢efä mes SkeÀ cenlJehetCe& j®evee nw. heef$ekeÀe ceW `keÀeJ³eOeeje' mlebYe kesÀ Debleie&le keÀce&®eeefj³eeW keÀer keÀefJeleeSb yengle ceee|cekeÀ Deewj Glke=Àä keÀesefì 
keÀer nQ. megÞeer hetpee Jecee& keÀer keÀefJelee `Kees³ee ngDee ye®eheve' nceW Deheves ye®eheve kesÀ efoveeW ceW ues peeleer nw Deewj SkeÀ Deueie ueeskeÀ ceW nceW héJesMe keÀjeleer nw. 
Fmes heæ{les mece³e nceeje ye®eheve pewmes ®eueef®e$e keÀer lejn nceejs DeebKeeW kesÀ meeceves mes iegpej peelee nw. meeLe ner, Dev³e keÀefJeleeSb Yeer meg©ef®ehetCe& Je mlejer³e nQ, 
efpevekesÀ meeLe íe³eeef®e$eeW Je jbieeW keÀe meb³eespeve Deheéflece nw. heef$ekeÀe keÀer he=ÿ meppee SJeb cegêCe Glke=Àä nw. efJeefJeOe meeceiéer keÀes meceeefnle keÀj SkeÀ mebhetCe& 
heef$ekeÀe hémlegle keÀjves kesÀ efueS mebheeokeÀ ceb[ue kesÀ heéfle meeOegJeeo Deewj Deeieeceer DebkeÀeW kesÀ Þesÿ hékeÀeMeve nsleg MegYekeÀeceveeSb.

kesÀ. jepesMe kegÀceej, cenehe´yebOekeÀ cee.meb.he´. Je jepeYee<ee, yeQkeÀ Dee@HeÀ ceneje<ì^

’³etefve³eve Oeeje“ kesÀ DekeÌìtyej-efomecyej 23 
kesÀ DebkeÀ keÀe ceQves DeJeueeskeÀve efkeÀ³ee. heef$ekeÀe ceW 
yeQeEkeÀie GÐeesie kesÀ GYejles #es$e, ®egveewefle³eeB leLee veS 
Dee³eece kesÀ meeLe-meeLe mìeHeÀ kesÀ DevegYeJeeW keÀes Yeer 
yeKetyeer peien osvee, mejenveer³e nw. heJe&leejesner Þeer 
Decejoerhe eEmen keÀer ceeGbì SJejsmì kesÀ yesme keQÀhe 
kesÀ HeÀlesn keÀer keÀneveer nce meYeer ³etefve³eveveeFìdme kesÀ 
efueS hésjCeeoe³ekeÀ nw. Fme lejn keÀer meceieĺee ner 
efkeÀmeer heef$ekeÀe keÀes peerJeve osleer nw. ceQ Deehe meYeer 
mes Deeién keÀªbieer efkeÀ Deepe kesÀ heíeefleMeerue ceenewue 
ceW Kego keÀes yesnlej yeveeves ceW ’³etefve³eve Oeeje“ pewmeer 
heef$ekeÀeDeeW keÀes peªj DeheveeSb. 

[er DeheCee& js·er 
#es$e he´cegKe, keÀjerceveiej

Fme heef$ekeÀe ceW he´keÀeefMele uesKe Je j®eveeSb keÀeHeÀer mlejer³e, jes®ekeÀ SJeb %eeveJe×&keÀ nw. FmekesÀ he´keÀeMeve mes pegæ[er ìerce keÀe he´³eeme Del³eble mejenveer³e 
nw. Deeheves Fme heef$ekeÀe keÀe Sce.Sme.Sce.F& efJeMes<eebkeÀ he´keÀeefMele keÀjkesÀ efveë mebosn Yee<ee kesÀ meeLe yeQeEkeÀie peiele keÀer cenlJehetCe& keÀæ[er `Sce.
Sme.Sce.F&' keÀes yesnlejerve lejerkesÀ mes he´mlegle efkeÀ³ee nw. Fmemes heeþkeÀieCe Sce.Sme.Sce.F& kesÀ #es$e ceW nes jns veJeervelece ©Peeve SJeb FmekesÀ YeefJe<³e 
mes DeJeiele nes hee³eWies Deewj Yeejleer³e Yee<eeDeeW kesÀ he´efle SkeÀ mekeÀejelcekeÀ ceenewue efJekeÀefmele nesiee. Fme nsleg DeehekeÀes efJeMes<e yeOeeF³eeb SJeb 
MegYekeÀeceveeSb. DeeMee nw YeefJe<³e ceW Yeer Deehe Deheves mlej hej nes jns jepeYee<ee keÀe³ee&vJe³eve Je lelmebyebOeer ieefleefJeefOe³eeW mes nceW DeJeiele keÀjeSBies.

GceeveeLe efceÞee, cegK³e he´yebOekeÀ (jepeYee<ee), yeQkeÀ Dee@HeÀ ye[ewoe

³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee keÀer ie=n heef$ekeÀe `³etefve³eve Oeeje' keÀe DeÊetÀyej-efomebyej 2023 DebkeÀ 
heéhle ngDee. heef$ekeÀe ceW 5peer héewÐeesefiekeÀer, keÌueeG[ kebÀh³eteEìie, GÃce heesì&ue pewmes efJe<e³eeW mes mebyebefOele 
DeeuesKe Del³eble héemebefiekeÀ leLee %eeveJeOe&keÀ nQ. meeLe ner, `DeeoMe& keÀce&®eejer', `mece³e héyebOeve' 
pewmes DeeuesKe, heeþkeÀeW keÀes mee@HeÌì eqmkeÀume mes mebyebefOele peevekeÀejer osles nQ leLee SkeÀ yesnlej keÀe³e&-
mebmke=Àefle keÀe efvecee&Ce keÀjles ngS meecetefnkeÀ ªhe mes mebmLeeiele ue#³eeW keÀes héehle keÀjves keÀer efoMee ceW 
Deeies ye{ves kesÀ efueS héeslmeeefnle keÀjles nQ. mìeHeÀ-meom³eeW keÀer meeefneql³ekeÀ héefleYee keÀes DeefYeJ³eÊeÀ 
keÀjleer `keÀeJ³eOeeje' ve kesÀJeue ieeBJe Deewj ye®eheve keÀer ³eeoeW keÀes Jeeheme ues Deeleer nQ, yeequkeÀ 
`DeeMee' Deewj `keÀce&' keÀer cenÊee keÀes Yeer oMee&leer nw. heef$ekeÀe keÀe ³en DebkeÀ Del³eble meg©ef®ehetCe& nw 
leLee heeþkeÀeW kesÀ ceeveme heìue hej SkeÀ Deefceì íehe íes[ves ceW meHeÀue jne nw. Fme mebiénCeer³e DebkeÀ 
kesÀ mebheeokeÀ-ceb[ue kesÀ meYeer meom³eeW keÀes {sjeW yeOeeF& Deewj MegYekeÀeceveeSb. DeeMee nw ³en heef$ekeÀe 
Fmeer heḱeÀej YeefJe<³e ceW Yeer Deheves GÎsM³eeW keÀes meeLe&keÀlee héoeve keÀjles ngS hékeÀeMeve kesÀ #es$e ceW veS 
keÀere|leceeve mLeeefhele keÀjsieer.  

megjefYe meewjYe 
meom³e meef®eJe, veiej jepeYee<ee keÀe³ee&vJe³eve meefceefle (yeQkeÀ), heìvee 



mebmeoer³e jepeYee<ee meefceefle keÀer leermejer GHe-meefceefle keÀer meb³eespekeÀ megÞeer keÀevlee keÀo&ce kesÀ keÀj keÀceueeW mes meHeÀue efvejer#eCe keÀe he´ceeCe he$e he´ehle 
keÀjles ngS Þeer DeeMeer<e ceeueJeer³ee, #es$e he´cegKe, #es.keÀe., ieesJee. meeLe nQ Þeer peer.Sve. oeme, cenehe´yebOekeÀ (cee. meb. SJeb je.Yee.), Þeer Decyejer<e kegÀceej 
eEmen, Ghe cenehe´yebOekeÀ (cee. meb.), Þeer veJeerve pewve, Deb®eue he´cegKe, hegCes, Þeer jecepeerle eEmen, mene³ekeÀ cenehe´yebOekeÀ (je.Yee.), Þeer peiepeerle kegÀceej, 
efveosMekeÀ, efJeÊeer³e mesJeeSb efJeYeeie, Þeer Oece&Jeerj, Ghe efveosMekeÀ (jepeYee<ee), megÞeer hetpee Jecee&, Je.he´.(je.Yee.), Deb.keÀe. hegCes leLee Þeer Depeerle kegÀceej 
iees³eue, Je.he´.(je.Yee.), #es.keÀe., ieesJee.

mebmeoer³e meefceefle kesÀ ceeveveer³e meom³eeW Üeje ³etefve³eve yeQkeÀ Dee@HeÀ Fbef[³ee keÀer efÜYee<eer ie=n heef$ekeÀe `³etefve³eve Oeeje' kesÀ Sce.Sme.Sce.F&. efJeMes<eebkeÀ keÀe efJecees®eve efkeÀ³ee ie³ee.

mebmeoer³e jepeYee<ee meefceefle keÀer leermejer Ghe-meefceefle Üeje 
#es$eer³e keÀe³ee&ue³e, ieesJee keÀe efvejer#eCe - efo. 16.02.2024



vesleepeer megYee<e ®ebê yeesme Üerhe  
he´JeeRê kegÀceej  

Deeb®eefuekeÀ %eeveepe&ve keWÀê, ieg©ie´ece 

Printed and Published by Gayathri Ravi Kiran on behalf of Union Bank of India, Printed at Uchitha Graphic Printers Pvt. Ltd., 65, 

Ideal Ind. Estate, Mathuradas Mill Compound, S. B. Marg, Lower Parel, Mumbai - 400 013, and Published from Union Bank of India, 

Union Bank Bhawan, 239, Vidhan Bhawan Marg, Nariman Point, Mumbai - 400 021. Editor - Gayathri Ravi Kiran.

U
n

io
n

 D
h

a
ra

, 
R

.N
.2

7
9

8
9

/7
6


